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The  Globe’s  here! 

A  wholly  owned  subsidiary  of  AITiliated  Publications.  Inc. 


She’s  963  feet  long, 
weighs  66,850  tons,  and 
she’s  the  l^t  of  the  great 
tians- Atlantic  liners.  She’s 
the  Queen  Elizabeth  2, 
and  on  July  23  she  an¬ 
chored  off  Bar  Harbor, 
Maine. 

On  board.  Globe 
staff  writer  Paul  Hirshson 
recorded  a  day  of  Dixie¬ 
land  jazz,  small  ships, 
sightseei^  and  celebri¬ 
ties.  While  Globe  photog¬ 
rapher  Stan  Grossfeld 
captured  this  rare  visit  on 
filin.  It  was  a  wonderful 
summer  day  down  Maine 
and  The  Globe  was  there 
with  coverage  fit  for  a 


ABC  board 
okays  20% 
dues  hike 
(See  page  9) 


Scoreboard 
ad  scheduled 
in  100  dailies 
(See  page  17) 

Buffalo  press 
honor  Canadian 
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Editor  &  Publisher 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Qcn 

GREATER 

CHICAGO 

NEWSPAPERS 


A  MARKET 
APART 


Represented  Nationally  by: 

SAWYER,  FERGUSON 
WALKER 
Company,  Inc. 


^  Over  130,000  Daily 
Circulation.  Serving 
Chicagoland’s 
Western 
Suburbs. 


DAILY  COURIER-NEWS 

•  ELGIN  t 

BEACON  NEWS  HERALD  NEWS 

•  AURORA  •  •  JOLIET  • 

DAILY  JOURNAL 

•  WHEATON  • 


THE  DIFFERENCE 
BETWEEN 
MUSIC  AND  MUZAK 
CAN  BE 
SPELLED  OUT. 

MUZAK* 


Muzak  service  is  not 
music.  It  is  a  trademark 
identifying  our  unique 
product  which  is  specially 
programmed  and  recorded 
music.  Muzak  music  is 
more  than  ordinary  back¬ 
ground  music.  Its  an 
environment. 

It’s  arranged  and  record¬ 
ed  differently. 

It  is  sold  under  a  regis¬ 
tered  trademark  to  identify 
us. 

Muzak  combines  science 
and  art  to  produce  some¬ 
thing  quite  unique.  Some¬ 
thing  that  delivers  special 
benefits  and  values  which 
cannot  be  provided  by  or¬ 


dinary  entertainment  or 
background  music. 

It’s  called  Stimulus 
Progression.  Here’s  how  it 
works:  First  we  arrange  and 
record  our  own  music.  For 
functional  rather  than  en¬ 
tertainment  use.  We  use 
talented  conductors  and 
musicians  and  superbly- 
equipped  studios  through¬ 
out  the  world. 

Muzak  service  is  pro 
grammed  in  quarter-hour 
segments  that  each  provide 
a  psychological  lift.  These 
segments  are  then  arrang,ed 


for  the  time  of  day  (brighter 
in  mid-morning  and  after¬ 
noon,  for  example). 

Result? 

Muzak  service.  A  pleas¬ 
ant  environment  that  re¬ 
duces  boredom,  stress  and 
fatigue  for  pecple  in  offices, 
industrial  plants,  hospitals, 
restaurants  and  stores. 

If  you’re  interested,  we’d 
like  to  spell  out  some  more 
of  our  benefits  to  you  more 
fully. 

But  remember.  Insist  on 
Muzak  service.  Not  just 
music  or  background  music. 

Confusing  us  with  any¬ 
thing  else  is  not  a  sound 
idea. 


MORE  THAN  MUSIC  AN  ENVIRONMENT 

MUZAK 

888  Seventh  Avenue,  New  Yctrk,  N.Y,  10106  MUZAK  is  the  registered  trademark  of  MUZAK®  Division  of  Teleprompter  Corporation. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


OCTOBER 

1S>17 — N.  J.  AP  Managing  Editors,  Smithville  Inn,  Smithville,  N.J. 

17-20 — Inter-State  Circulation  Managers  Association,  Toftress,  State 
College,  Pa. 

17- 21— Northeast  Classified  Ad  Managers  Association,  Toronto 

Harbour  Castle  Hilton,  Toronto. 

18- 21 — INPA  Southern  region,  Disneyworld,  Fla. 

18-21— INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21— Inland  Daily  Press  Association  annual  meeting,  Drake  Ho¬ 
tel,  Chicago. 

20- 23 — ^Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 

22- 24 — Florida  Press  Assn.,  Gainesville. 

23- 24 — Mountain  Ad  Managers,  Broker  Inn,  Boulder,  Colo. 

24- 30 — National  Press  Photographers  Association,  Flying  Short 

Course:  Oct.  24,  Washington,  D.C.,  Sheraton  Park;  Oct  26,  Chicago, 
Sheraton  O’Hare;  Oct.  27,  Phoenix,  Del  Webb  Townhouse;  Oct.  30, 
New  Orleans,  Mariott  Hotel. 

25- 28 — SNPA,  The  Greenbrier,  White  Sulphur  Springs,  W.  Va. 

29-30— New  England  Advertising  Executives  Association,  Copley 

Plaza  Hotel,  Boston. 

29-31— New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 
Burlington,  Vt. 

29-31— Newspaper  Research  Council  workshop,  Hyatt  Regency  Hotel 
(Downtown),  Chicago. 


River  Run  1 5,000  —  a  spring  celebration  of  fitness 

Quality  of  life: 

Our  responsibility 

Press  freedom,  a  privilege  granted  by  our  fore¬ 
fathers,  demands  responsibility.  For  us  at  the 
Times-Union  and  Journal  that  responsibility  is  to 
enlighten  —  to  bring  hard,  useful,  trustworthy 
information  to  those  who  read  our  newspapers. 

Yet  that’s  not  all  of  it.  We  think  we  owe  our 
community  more  than  reliable  professionalism. 
We  feel  a  duty  to  contribute  to  the  enrichment  of 
life  in  the  place  where  we  live  and  work. 

That’s  why  we  honor  outstanding  women  in  our 
community  each  year.  That’s  why  we  make 
awards  to  young  writers,  artists  and  journalists. 
That’s  why  we  bring  cultural  superlatives  such  as 
the  Vienna  Choir  Boys  to  Jacksonville.  That’s  why 
we  sponsor  cooking  contests  and  press  seminars 
and  events  such  as  the  River  Run  15,000. 

These  have  nothing  to  do  with  the  business  of 
printing  the  news.  But  they  are  central  to  what 
our  forefathers  were  after  in  granting  freedoms; 
quality  of  life  and  the  pursuit  of  happiness. 


SbcTtoritotimes-jUittoti 

J«ck.™viltejQy^| 

ONE  RIVERSIDE  AVE.,  JACKSONVILLE,  FLA.  32202  (904)  359-4111 


NOVEMBER 

I- 13 — Circulation  Management  Development  Seminar,  sponsored 

by  Gannett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 
3-5— 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza,  Chicago. 

5-8 — Society  of  Newspaper  Designers,  Hotel  Eden  Roc  Miami,  Fla. 
7-10 — 72nd  annual  Association  of  National  Advertisers,  Fair¬ 
mont  Hotel,  San  Francisco. 

10- 11 — Estate  Planning  Seminar  sponsored  by  ANPA,  Hotel 

Washington,  Washington,  D.C. 

II- 13— Ohio  Circulation  Managers  Association,  Salt  Fork,  Cam¬ 

bridge,  Ohio. 

11- 14 — Sigma  Delta  Chi,  Society  of  Professional  Journalists, 

National  Convention,  Hyatt  Regency,  Washington,  D.C. 

15-18 — INPA/ANPA  Management  &  Communications  Seminar, 

Chicago. 

18-18— Landon  Seminar  Cable  tv  and  Newspaper,  Four  Seasons, 
Clift  Hotel,  San  Francisco. 


DECEMBER 

8-9 — National  Media  Conference,  Sponsored  by  Larimi  Communication 
Associates,  Ltd.,  Sheraton  Centre  Hotel,  N.Y. 

JANUARY  1982 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

FEBRUARY 

8 — Fiorida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

17-20— Newspaper  Advertising  Cooperative  Network,  The  Plaza 
of  the  Americas,  Dallas.  Tex. 

20- 23— Great  Lakes  Newspaper  Production  Conference,  Hyatt 

Regency,  Milwaukee 
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GREATER  BUFFALO 
AREN'T  THEY  THE  GUYS 
WHO  PRINT  ALL  THOSE 
COLOR  COMICS? 


Sure  we’re  the  guys  who  print  the  color  com¬ 
ics.  Fifty  years  of  laughs,  in  fact.  Laughs 
delivered  on  time,  all  over. 

But  at  Greater  Buffalo— with  our  multi-million 
dollar  web  heatset-offset  plants  all  over  the 
East,  South,  and  Mid-West— there’s  a  whole 
lot  more.  Advertising  supplements  by  the 
millions.  And  local  magazines  for  some  of 
America’s  most  prestigious  Sunday 
newspapers. 

Greater  Buffalo  Press,  Inc. 

302  Grote  St.,  Buffalo,  New  York 
716—876-6410 


Why  do  they  all  come  to  Greater  Buffalo? 

Because  they  get  more  from  Greater  Buffalo 
than  quality  color  at  lower  cost.  They  get 
more  than  shorter  lead  times  that  can  pro¬ 
duce  more  ad  profit.  They  get  more  than  our 
great  assurance  that  what  they  ordered  will 
be  there  on  time.  Most  important  of  all,  they 
get  the  good,  confident  feeling  that  they’re 
dealing  with  The  Experts.  And  nothing  beats 
that  feeling. 


DELIVER  M0R£ 
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York,  PA  —  Sylacauga,  AL  —  Lufkin,  TX  —  Marengo,  lA  —  Stevensville,  Ont.  —  Dunkirk,  NY 


Writing  Guide 


by  Ethel  Grodzins  Romm 


The  4th  Estate 


Shifting  the  time  and  piece  no  i  s 


At  the  city  council  meeting,  I.  Bild  Goode  says,  “You  owe  me 
$100,000  and  I  cannot  continue.”  There  are  three  ways  to  report 
his  saying  his  own  words:  direct,  indirect,  and  parenthetical 
speech. 

/.  DIRECT  SPEECH.  Direct  speech  puts  his  exact  words  be¬ 
tween  quote  marks:  General  contractor  I.  Bild  Goode  said 
Monday  to  the  city  council,  “You  owe  me  $100,000  and  .  .  .  .  ” 
The  attribution  (Y  said)  in  direct  speech  can  come  at  the  begin¬ 
ning,  at  the  end,  or,  if  carefully  placed,  in  the  middle.  Choose  a 
graceful  and  logical  spot  to  break  a  long  quote.  Keep  the  break 
short. 

Not:  “You,  ”  Goode  told  the  city  council  Thursday,  wagging 
an  accusing  forefinger  at  them,  “owe  me  $100,000  and  /....” 

Better:  “You  owe  me  $100,000,  ”  Goode  told  the  city  council 
Thursday,  “and  I  cannot  continue.  ” 

The  other  two  ways  to  report  the  spoken  (or  written)  word  re¬ 
quire  word  shifts,  even  when  you  plan  to  use  the  source’s  exact 
language. 

2.  INDIRECT  SPEECH.  In  this  much-used  newspaper  style,  the 
attribution  must  come  first.  The  speaker’s  words  become  the  ob¬ 
ject  of  The  speaker  said  (that),  which  then  controls  the  tenses 
within  the  quote.  Goode  said,  “I  cannot  continue”  shifts  to  Goode 
said  ( that)  he  could  not  continue.  ”  (For  a  table  of  these  verb  shifts 
for  the  different  tenses,  see  Column  #17). 

Many  other  classes  of  words  change  when  direct  speech  is  con¬ 
verted  into  indirect  speech.  Written  out  as  they  are  below,  they 
seem  formidable,  but  in  practice,  the  trick  is  to  reread  each  sent¬ 
ence  to  make  sure  it  sounds  OK.  If  your  ear  has  not  been  trained 
by  lifelong  reading,  avoid  this  construction. 

•  Shift  personal  and  possessive  pronouns  in  the  first  and 
second  persons  to  the  third  person:  /  and  we  become  he  or  she  and 
they.  You  also  turns  to  he,  she  or  they.  My  turns  to  his  or  her,  our 
to  their,  your  to  their. 

Goode  said,  “You  are  digging  your  graves.  ”  turns  to  Goode 
said  they  were  digging  their  graves. 

•  Change  this  and  these  to  the,  or  —  if  clear  —  this  to  that, 
these  to  those. 

Goode  said,  “This  problem  will  not  go  away”  changes  to 
Goode  said  the  problem  would  not  go  away. 

•  Check  all  time  and  place  terms.  Errors  mostly  appear  when 
converting  a  transcript  or  report.  For  example,  here  and  now  be¬ 
comes  there  and  then.  Ago  turns  into  before,  earlier  or  previous¬ 
ly.  Consider: 

Goode  said,  “I  warned  you  about  this  crisis  two  months  ago 
and  again  yesterday  in  court.  The  city  council  must  act  tonight, 
here  and  now.  Tomorrow  will  be  too  late.  Present  policy  cannot 
continue. 

Quoting  Mr.  Goode  indirectly,  an  unlikely  choice,  his  remarks 
convert  to:  Goode  said  he  had  warned  them  two  months  earlier 
and  again  the  day  before  in  court.  He  said  the  city  must  (OK^ 
must  doesn’t  usually  change)  act  that  night,  there  and  then; 
today,  (or  name  the  day)  would  be  too  late  and  existing  (or  cur¬ 
rent)  policy  could  not  continue. 

•  Eschew  indirect  speech  when  many  shifts  must  be  made. 
Another  sentence  style  comes  to  the  rescue. 

NEXT:  Parenthetical  speech. 


By  Doug  Borgstedt 
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Goss.  It’s  a  name  that  appears  in  the 
pressrooms  of  two  out  of  three  major 
U.S.  newspapers  —  and  a  growing 
number  abroad.  A  name  that’s  stood 
for  reliability  for  almost  a  century. 

Goss  presses  that  date  back  to  the 
turn  of  the  century  offer  proof  of 
enduring  craftsmanship  and  Goss 
customer  commitment:  They  still 
operate.  And  we  still  service  them. 

Today,  that  same  craftsmanship 
and  commitment  is  supplemented  by 
advanced  electronics.  Computer- 
aided  design  speeds  our  reaction 
time  to  a  customer’s  requirement. 
Computer-aided  manufacture  results 
in  improved  productivity  and 
reduced  manufacturing  costs.  And 


robotic  machines  automate  our  parts 
and  matericds  handling. 

But  with  all  the  sophistication  of 
computers  and  advanced  automation 
devices,  the  human  element  is  still  a 
key  factor.  It  takes  people  with 
extensive  printing  know-how  to 
successfully  desi^  Goss  presses 
renowned  for  their  print  (quality, 
productivity,  eeisy  accessibility,  ease 
of  operation  and  reliability.  It  takes 
craftsmen  with  years  of  experience 
and  deep  pride  in  their  work  to  build 
them.  And  it  takes  human  commit¬ 
ment  to  maintain  detailed  records  on 
each  individual  press  —  so  that 
service,  too,  can  be  individualized. 

All  these  elements — experience, 


craftsmanship,  commitment  and 
computer  technology  —  are  what 
make  a  Goss  press  a  Goss  press.  And 
why  there  are  no  other  presses  like 
them  in  the  entire  world. 

Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 
3100  S.  Central  Ave.,  Chicago,  IL 
60650.  Phone  312/656-8600. 


Rockwell 

International 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 
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Regulation  advertising 

Legislative  attempts  to  curtail  First  Amendment  rights 
under  the  Freedom  of  Information  Act,  and  AT&T’s  attempt 
to  extend  its  monopoly  control  over  communications  into  the 
field  of  electronic  information  services,  has  kept  many  top¬ 
flight  newspaper  executives  preoccupied. 

Meanwhile,  others  have  been  witnessing  a  not-so-subtle 
attempt  to  regulate  newspaper  advertising  rates  on  one 
hand,  and  to  open  newspaper  advertising  records  to  govern¬ 
ment  inspectors.  Under  an  Administration  dedicated  to  de¬ 
regulate  industry  these  moves  are  ill-advised  and  discri¬ 
minatory. 

It  is  absurd  for  the  Federal  Trade  Commission  to  decide 
what  a  newspaper  can  charge  its  advertising  customers  and 
what  discounts  it  may  allow  for  frequency  and  volume  when 
no  such  regulation,  or  attempted  regulation,  applies  to  any 
other  advertising  medium  with  which  the  newspaper  com¬ 
petes. 

It  is  equally  absurd  for  Congress  to  consider  giving  the  U.S. 
Postal  Service  authority  to  go  into  any  newspaper  advertis¬ 
ing  office  to  inspect  or  copy  any  books  or  records  that  the 
Service  has  reason  to  believe  will  be  helpful  in  pursuing  cases 
of  mail  fraud.  Presumably,  a  newspaper  would  be  found  culp¬ 
able  if  it  had  carried  an  advertisement  which  had  led  to  mail 
fraud.  Here,  again,  it  seems  to  be  newspapers  under  the  gun 
and  no  other  media. 

The  only  bright  side  of  the  picture  is  that  the  Senate  has 
passed  S  898  deregulating  AT&T,  but  barring  it  from  origi¬ 
nating  information  content  where  it  owns  the  transmission 
lines.  It  does,  however,  permit  creation  of  a  subsidiary  which 
would  provide  information  as  well  as  transmit  it.  A  House 
version  of  this  bill  may  eliminate  the  latter. 

All  these  developments  present  difficult  problems  and 
make  hard  work  for  newspaper  associations  whose  job  it  is  to 
watch  them,  but  especially  for  the  volunteer  efforts  of  the 
officers  and  committee  people  who  give  so  much  of  their  own 
time  for  the  good  of  the  industry. 

Talking  about  “cheap  shots” 

Referring  to  recent  stories  about  drug  abuse  among  Navy 
personnel.  Secretary  of  the  Navy  John  F.  Lehman  told  the 
National  Conference  of  Editorial  Writers  that  the  service  is 
not  helped  by  “cheap  shots”  whether  from  members  of  Con¬ 
gress  or  journalistic  hip-shooting.  “We  don’t  need  that  kind  of 
irresponsibility  to  exacerbate  it,”  he  said. 

If  the  stories  had  been  incorrect,  he  might  have  had  a  point. 
But  they  have  been  verified. 

He  said  “the  stories  smear  the  majority  of  hard-working 
personnel  who  are  not  abusing  drugs  and  place  a  special 
burden  on  Navy  leadership  to  take  rapid  and  stern  mea¬ 
sures.”  The  point  is:  Would  Navy  leadership  have  assumed 
that  special  burden  and  taken  rapid  and  stern  measures  if 
the  press  had  not  acted  so  “irresponsibly”  and  exposed  the 
situation? 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  June  30. 1981 — 29,012 


AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
March,  1892;  the  Fourth  Estate,  March  1, 1894;  Editor  & 
Publisher,  June  29, 1901 ;  Advertising,  January  22, 1925. 

Managing  Editor 
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General:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
(312)  565-0123.  Celeste  Huenergard,  Mid¬ 
west  Editor. 

Long  Beach:  247  Roycroft  Ave.,  Long  Beach, 
Calif.  90803.  (213)  439-0829.  M.  L.  Stein,  Cor¬ 
respondent. 

Washington:  1295  National  Press  Building, 
Washington,  D.C.  20045.  Phone  (202)  628- 
8365.  George  Brandon,  Washington,  D.C. 
Editor. 

Los  Angelas:  3450  Wilshire  Boulevard,  Suite 
407,  90010.  Phone  (213)  382-6346.  William 
Marshall— Scott,  Marshall,  Sands  &  McGin- 
ley,  ad  representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott— 
Scott,  Marshall,  Sands  &  McGinley,  ad  repre¬ 
sentatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1 KO. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn 
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Letters 


HARMFUL  LESSON 

Pardon  me  if  I  don’t  laugh  about  the 
journalism  professor  who  foisted  a  hoax 
on  media  representatives  attending  his 
phoney  “cockroach  pill”  press  confer¬ 
ence  (E&P,  Oct.  3).  He  may  have  taught 
his  students  (who  posed  as  followers  of 
the  fictions  “Dr.  Josef  Gregor”)  some¬ 
thing  about  the  willingness  of  news  media 
personnel  to  be  duped,  but  he  gave  them  a 
harmful  lesson  in  personal  ethics.  Not  to 
mention  the  possible  harm  done  to  read¬ 
ers  of  the  story  who  had  their  hopes 
raised  about  a  possible  “cure”  for  aller¬ 
gies  and  other  medical  problems.  I’m  sor¬ 
ry,  but  in  my  opinion,  the  $3,000  could 
have  been  spent  on  more  worthwhile  edu¬ 
cational  projects. 

Ronald  E.  Ostman 
(Ostman  is  assistant  professor,  N.Y.  State 
College  of  Agriculture  and  Life  Sciences  at 
Cornell  University.) 


CONCERNED 

The  editorial  slamming  The  Newspap¬ 
er  Guild  for  its  PATCO  support  (E&P, 
Sept.  12)  brings  on  hyprocritical  visions 
of  sick  oxen  being  gored  by  blackened 
pots  and  kettles. 

Could  you  manage  even  a  fluff  of  your 
editorial  eyebrow  at  publishers  and  own¬ 
ers  who  outright  buy  or  financially  con¬ 
trol  political  candidates,  or  lobby  ruth¬ 
lessly  against  legislation  their  association 
tells  them  is  anti-management? 

I  am  not  now  nor  have  I  ever  been  nor 
am  I  likely  to  ever  become  a  member  of 
The  Newspaper  Guild.  Yet,  as  a  manage¬ 
ment  person  with  a  lot  of  responsibility  I 
am  very  concerned  about  your  editorial 
attitude.  Our  glass  walls  are  quite  vulner¬ 
able  to  the  huff-puff  of  hypocrisy. 

J.  David  Truby 
(Truby  is  editor  of  National  News  Service, 
Shelocta,  Pa.) 


SHARED  MAIL 


inane  rules,  the  “thou  shall  nots”  and  the 
“we  can’t  do  thats.”  If  retailers  dealt 
with  their  customers  in  such  a  manner, 
there  wouldn’t  be  a  retailer  big  enough  to 
use  a  preprint. 

Successful  retailers  know  the  value  of 
newspaper  advertising  and  have  demons¬ 
trated  that  fact  for  years.  They,  in  fact, 
want  the  newspaper  to  be  strong.  The 
stronger  the  paper,  the  more  readers  it 
has  and  these  readers  are  customers. 

Retailers  don’t  understand,  however, 
rules  that  were  put  in  place  when  type 
was  set  by  hand  and  have  remained  in 
effect  because  “that’s  the  way  we’ve  al¬ 
ways  done  it.” 

Until  publishers  take  stock  of  what’s 
really  happening  in  the  business  world 
and  take  a  look  at  their  operations  with  an 
eye  to  making  it  easier  to  do  business  with 
them,  the  threat  of  direct  mail,  cable, 
shopper  or  whatever  will  plague  the  en¬ 
tire  industry.  Nothing  can  be  too  simple. 

Bill  Knight 
(Knight  is  advertising/marketing  mana¬ 
ger,  Palestine  (Tex.)  Herald-Press.) 


IN  THE  MIDDLE 

Doubles,  anyone? 

Standards,  that  is. 

From  E&P’s  editorial  column,  Septem¬ 
ber,  12: 

“We  thought  The  Newspaper  Guild 
had  abandoned  its  attempts  at  ‘political 
action.’ 

“Guild  officers  jumped  right  into  the 
air  traffic  controllers’  strike  joining  PAT¬ 
CO  picket  lines  and  asking  Guild  officers 
and  staff  to  boycott  air  travel  as  well  as 
calling  on  locals  and  members  to  support 
the  strike  .  .  . 

“That  put  every  Guild  member  who 
works  in  a  newsroom  right  into  the  middle 
of  a  new  story  with  a  preconceived  edito¬ 
rial  judgment  as  to  which  side  was  right  or 
wrong  .  .  . 

“Wise  leaders  within  the  Guild  stopped 
that  sort  of  thing  after  the  union’s  wild 
fling  with  the  CIO  Political  Action  Com¬ 
mittee  40  years  ago  because  it  reflected 


The  Doug  Borgstedt  cartoon  in  the 
September  19  issue  of  Editor  &  Publisher 
depicting  Sears,  K  mart,  etc.  riding 
roughshod  over  the  poor  old  newspaper, 
illustrates  a  complete  lack  of  understand¬ 
ing  of  the  real  problems  that  led  these 
retailers  and  others  to  use  direct  mail. 
Unfortunately,  Mr.  Borgstedt’s  views  are 
shared  by  many  publishers. 

After  fifteen  years  in  the  newspaper 
business,  I  worked  for  the  Jack  Eckerd 
Corp.  as  Corporate  Advertising  Adminis¬ 
trator,  dealing  with  445  newspapers  in 
sixteen  states.  I  was  completely  over¬ 
whelmed  by  the  cavalier  attitudes  at 
many  of  the  papers  and  frustrated  by  the 
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on  the  editorial  integrity  of  Guild  mem¬ 
bers.” 

From  E&P’s  editorial  column,  Septem¬ 
ber  26,  under  the  head,  “Stand  up  and  be 
counted:” 

“Several  times  in  past  years  E&P  has 
said  we  see  nothing  wrong  in  newspaper 
associations — organized  journalism — 
appearing  before  Congress  and  lobbying 
for  what  it  believes  is  the  best  interest  of 
journalism  and  the  people  it  serves  .  .  . 

“Now,  because  the  law  of  the  land  re¬ 
quires  it  .  .  .  the  American  Newspaper 
Publishers  Association  and  its  vicepresi¬ 
dent  for  legal  affairs  have  officially  reg¬ 
istered  as  lobbyists  with  congress.  In  so 
doing,  they  have  declared  the  associa¬ 
tion’s  ‘general  legislative  interest’  in  ‘all 
legislation  affecting  the  newspaper  busi¬ 
ness  ranging  from  First  Amendment  con¬ 
siderations  to  business’  .  .  . 

“  .  .  .  What’s  wrong  with  standing  up 
and  being  counted  on  these  as  well  as 
purely  business-related  matters?” 

Well,  let’s  see  now.  Do  we  conclude, 
with  the  first  editorial,  that  by  so  doing 
the  ANPA  has  put  every  newspaper  em¬ 
ployee  right  into  the  middle  of  any  num¬ 
ber  of  news  stories  with  preconceived 
editorial  judgments  as  to  which  side  is 
right  or  wrong? 

Or  do  we  conclude,  with  the  second 
editorial:  What’s  wrong  with  the  Guild’s 
standing  up  and  being  counted  on  these  as 
well  as  other  union-related  issues? 

Or  can  it  be  that  it’s  all  right  for  the 
publishers’  organization  to  take  a  stand 
on  sundry  controversial  questions  but  not 
the  employees’  organization? 

Obviously,  we  both  have  our  rights. 
The  publishers  have  the  right  to  speak 
out.  And  we  have  the  right  to  shut  up. 

Charles  A.  Perlik,  Jr. 
(Perlik  is  president  of  The  Newspaper 
GuUd.) 

Short  takes 

Headline:  Dad  Wants  Baby  Found 
Under  Truck. — Detroit  Free  Press. 

♦  *  ♦ 

Team  it  with  lime  crud  and  lime  sugar 
crisps  for  spectacular  results. — Gainse- 
ville  (Fla.)  Sun. 

With  a  vast  popiilation,  an 
ancient  civilkation,  and  a 
revolutionary  government 
China  looms  large  on  the 
world's  horizon.  To  cover  it 
requires  the  exceptional  tal- 
ent  of  Los  Angeles  Tones 
Peking  CorresporKlent  Mi- 
chael  Parks. 


Los  Angeles  tmes- 

VBOSIMiiyiUrl  r^OSfl 

Newsservice 
202/334-6173 
nSO  15th  Street  NW 
Washington,  DC 
20071 
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Meadowlands  Sports  Complex,  die  largest 
sports  center  in  the  (J.SA.  home  of  the 
football  Giants,  basketball  Nets,  and  the 
Cosmos  soccer  team.  The  Meadowlands 
Racetrack  provides  harness  and 
thoroughbred  racing  and  is  the  home  of  the 
1901  Hambletonian.  New  Jerseys  alive  with 
vigorous  action . . . 


And  The  Star-Ledger  delivers  it  to 

900,000  daily 
adult  readers 


In  the  Greater  New  Jersey  MarkeL 
more  people  read  The  Star-Ledger 
than  the  New  York  News  and  New 
York  Times  combined. 

Compare  daily  readership; 

The  Star-Ledger  900,000 

New  York  News  373,000 

New  York  Times  290,000 

If  you  want  vigorous  sales  action  in 
New  Jersey,  you  need  New  Jerseys 
largest  newspaper.  The  Star-Ledger. 

To  get  the  facts  about  the  Greater 
New  Jersey  Market,  send  for  our 
free  “10  facts"  book  today! 


New  Jersey^  Largest  DaNy  and  Sunday  Newspaper 

Total  Circulation:  403,798  daily-585.174  Sunday 
Star-Ledger  Plaza.  Newark.  NJ.  07101  (201)877-4214 


The  Star-Ledgerh  New  Jers^ 
A  World  Apart 


Oiginal  oil  painting  of  the  Meadowlands  Sports 
Complex  by  New  Jersey  artist  Jim  Woodend.  for 
The  Star-Ledger. 


Sources:  The  Scartiorough  Report  1900.  CNJM  6  County-Morris.  Esses,  Union.  Middieses,  Somerset.  Monmouth;  1900  Media  Records:  Fas  Fax  3/31/61. 
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ABC  increases  dues, 
audit  costs  by  20% 


With  a  deficit  of  $395,000,  the  Audit 
Bureau  of  Circulations  this  month  in¬ 
creased  its  membership  dues  and  charges 
for  all  services  by  20%. 

Blaming  the  deficit  on  “inflationary 
cost,"  an  ABC  spokesman  said  the 
Bureau  will  tap  its  “Balance  Available  for 
Service  Fund"  to  clean  up  the  red  ink  in 
this  year's  operating  column. 

The  20%  hike  should  insure  a  slight 
surplus  at  the  close  of  ABC’s  next  fiscal 
year.  August  31,  1982,  and  will  replenish 
the  Service  Fund. 

In  the  interim,  the  record  membership 
of  5,01 1  will  be  billed  an  additional  20%  in 
dues  effective  October  1 ,  while  newspap¬ 
er  and  magazine  members  will  begin 
paying  roughly  20%  more  for  auditing  ser- 
vies. 

Field  auditing  rates  have  been  boosted 
from  $32  to  $38  an  hour,  while  house  au¬ 
diting  fees  have  been  upped  from  $25  an 
hour  to  $29.  The  current  hourly  hike  fol¬ 
lows  a  similar  10%  increase  last 


February. 

While  one  publisher  complained  that 
the  new  charges  will  expand  his  ABC  tab 
by  more  than  30%,  an  ABC  spokesman 
called  the  increases  necessary  “because 
of  vigorous  increases  in  operating  costs." 

At  a  cost  of  roughly  $2.5  million,  the 
Bureau  moved  into  its  own  building  in 
Schaumburg,  Ill.,  in  August  1980.  after  its 
Chicago  landlord  refused  to  renew  its 
lease. 

The  20%  dues  hike  is  the  first  increase 
since  1978  when  the  price  of  membership 
was  raised  by  about  10%. 

Publishing  members  account  for  more 
than  90%  of  Bureau  revenues,  but  both 
advertisers  and  advertising  agencies  also 
will  be  subject  to  the  20%  increase  for 
services  they  request  from  the  ABC.  For 
example,  the  ABC  Blue  Book  on  Daily 
Newspapers  now  will  cost  $85  instead  of 
$70. 

Under  the  new  price  structure,  a  news¬ 
paper  with  an  average  daily  circulation  of 


Every  Saturday  since  1884 

50.000  will  pay  roughly  $3,040  for  an  80 
hour  annual  audit  and  $240  for  yearly 
dues.  The  daily's  new  ABC  invoice  of 
$3,280  will  be  approximately  $608  higher 
than  its  1980  counterpart. 

ABC  president  and  managing  director 
Alan  T.  Wolcott  said  that  expenses  for 
the  80  staff  auditors  salaries  and  travel 
have  escalated  during  the  past  two  years 
despite  serious  efforts  to  “reduce  people 
costs  through  eliminating  and  consolidat¬ 
ing  positions  and  more  effective  use  of 
printing  and  data  processing  equipment.  ” 

“In  spite  of  the  approved  increase,  as 
far  as  we  can  determine  ABC  audit  rates 
and  other  costs  of  membership  continue 
to  be  lower  than  wages  charged  by  other 
audit  organizations."  Wolcott  said. 

The  new  dues  in  all  member  categories 
were  recommended  by  the  ABC  Finance 
Committee  and  were  unanimously 
approved  by  the  ABC  board  of  directors 
at  a  meeting  in  September. 

In  a  separate  action,  the  ABC  board 
modified  the  bylaw  governing  Report 
Service  and  Audit  Costs  which  will  allow 
for  advance  audit  cost  billings  based  upon 
estimated  audit  costs  at  current  audit 
hour  rates  and  estimated  hours  of  the  next 
audit. 


Museum  opens  in  lobby 

Los  Angeles  Times  has  opened  an  historical  display  com¬ 
memorating  its  December  4.  1981 .  centennial.  The  “First  Cen¬ 
tury  Celebration."  which  will  permanently  occupy  the  news¬ 
paper's  entire  First  Street  lobby,  also  pays  tribute  to  the 
bicentennial  of  the  City  of  Los  Angeles. 

The  focal  point  of  the  lobby  is  an  aluminum  globe.  5'/:  feet  in 
diameter,  which  rotates  continuously.  The  globe,  originally 
installed  when  the  Times  Building  was  built  in  1935.  is  mounted 
on  a  round  stage  made  of  13  varieties  of  marble  imported  from 
around  the  world.  The  base  is  inlaid  with  bronze  bas-reliefs 
symbolizing  industry,  religion,  science  and  art.  The  globe  was 
completely  refurbished  for  the  new  exhibit. 

Stretching  around  the  lobby  is  a  photomontage  detailing  the 
(Continued  on  page  48) 


THB  WHITE  HOUSE 

WUMNOTON 

THB  WHITE  HOUSE 

nrzottL  nNSPAm  nbbk 

Ootsber  U>17,  »tl 

WASHtUOTON 

•tseE  tlM  fegadlM  of  tho  tepobUOf  ftoodow  of  tho 
yXMl  bM  boon  E  AwdEaEatEl  tEIMt  of  JUNXiOES  lltE. 

HE  bawE  alwEys  bEllEVE<l  that  tha  ttuthi  eIvee  a  obaaoE 
to  bE  bEEXdt  bEE  a  pOMOr  of  its  OWE.  And  EE  EEOOEEtSE 
that  a  froo  pross,  Ebatovox  its  ocoasloBal  sbosEE  ox 
osoEOEEs,  lE  EBEEatial  to  tbE  poxsoit  Of  that  tXEth 
sad  to  tba  hoHaa  fxEodoa  it  EagEadEXS. 

Zniematlonal  Hawepaper  Carrier  Day 
October  17,  1981 

fo  eeatiauE  as  a  euooese  ia  Ebst  tboaas  Jaffaxsoa 
eallad  oax  *aoblE  ExpaxiBaat*  la  aElf>90Eaxaawat« 
tbaxa  la  ao  aoxa  Essaatial  lagxEdiEnt  tbaa  a  ftoEf 
stxoag,  aad  ladopaadaat  praaa.  Pox  a  paopla  to  txaly 
govora  tboMElvEs,  tboy  Boat  baEp  a  ftao  tloa  of  ia- 
fOxawtioa  oa  Ebiob  to  baaa  tboix  daolsioas  aad  atti- 
tadas.  Tha  dadieatad  aaa  aad  hobbb  of  tba  Jousaalittle 
fxatExalty.  obo  sexte  tbaix  pxofaatioa  wltb  xa^waai- 
biUty  aad  blgb  ataadaxda  of  aoooxaeyt  axa  aaoag  tha 
focaaost  balEExks  of  our  aatloa's  liboxty.  Shair 
oxadibillty  aad  davotloa  to  aawa  raportiag  ia  a  aaiox 
faetox  ia  oar  paopia'a  ooafldaaoa  ia  o«x  fxaa  iastl- 
tutioaa. 

Z  la  dells^ted  to  join  with  all  Aaerieaiie 
in  aalutiag  those  vbo  deliver  newspapers 
in  cities  aad  towns  across  oar  nation. 

the  Carrier's  job  encourages  young 
paopla  to  build  the  essential  guallties 

2or  success  later  ia  life.  They  develop 
responsibility,  business  ability,  and 
the  characteristlos  of  good  eitisensbip. 

■EEspspaxs  aaxva  as  tba  aaraa  oaatara  of  iafoiaatloa 
ao  aasaatial  bo  tba  fanotioaiag  of  aodara  Ufa  ia 

Haaxica.  Baeausa  of  tba  ia-da^  raportiag  aad 
aaalysla  offorad  by  aoadpspartt  aa  ira  abla  to  build 
a  baowladgaabla  frsaa  Bf-xafaxEaoa  by  ableb  bo  iataxvxat 
avaatst  Tba  kaowladga  pseduoad  by  daaotad  aaaspapax 
paopla  oouplad  with  tba  fxaadoa  to  priat  tba  txatb  aa 
tbay  aaa  it,  la  tba  fbaadatloe  fox  tba  ooatiauad  ptograsa 
of  our  nation. 

The  experience  gained  from  their  paper 
routes  will  pay  dividends  throughout 
their  lives  and  guide  them  toward  worth* 
while  pursuits. 

vsaay  aad  X  joia  all  hBaxieaaa  ia  paying  txlbata  to  oar 
oooatxy'a  aaEspapoxs  darlag  this  aam  long  xaoogaltioa 
of  tbaix  aaxy  ooatxibtttloaa  to  oux  toy  of  Ufa. 

Press  in  Buffalo  honors  Canadian  news  gag 


Buffalo,  N.Y.  reporters  covered  a  pret¬ 
rial  bail  hearing  in  Welland,  Ontario  and 
their  editors  were  ordered  by  the  Sup¬ 
reme  Court  judge  not  to  publish  or  broad¬ 
cast  what  was  learned  until  after  the  trial 
ends. 

The  ban  occurred  on  September  8  dur¬ 
ing  testimony  in  the  case  against  Dunia 
Sayegh  who  allegedly  murdered  her  two- 
year-old  son  by  dropping  him  into 
Niagara  Falls  on  August  30. 

Reporters  from  Buffalo  Courier- 
Express,  Buffalo  Evening  News  and 
WKBW-tv,  an  ABC  affiliate,  were  cover¬ 
ing  the  hearing  when  defense  attorneys 
asked  for  the  ban  on  publication. 

The  Buffalo  papers  circulate  in  Cana¬ 
dian  border  cities.  Faced  with  a  murky 
legal  situation  as  to  what  extent  Canada’s 
laws  applied  to  them,  the  papers  and  sta¬ 
tion  agreed  to  the  publication  gag. 

The  bail  hearing  took  place  in  the  Sup¬ 
reme  Court  in  Welland,  Ontario.  Her  next 
court  appearance  is  October  22  when  she 
stands  trial  in  Niagara  Falls,  Ont. 
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Murray  Light,  editor  of  the  Evening 
News,  said:  “Our  attorney  told  us  that 
under  Canadian  law  if  we  published  we 
stood  a  very  strong  chance  of  having  the 
Canadian  government  act  against  us,” 
explaining  the  government  could  prohibit 
the  Evening  News  from  distributing 
“several  thousand  copies”  in  Canada. 

“We  were  in  a  peculiar  position  of  deal¬ 
ing  with  a  foreign  government,”  Light 
said.  While  such  a  ban  would  be  con¬ 
tested  in  the  U.S.  up  to  the  Supreme 
Court,  Light  said  that  in  Canada  “they 
just  honor  it.  It’s  firm  Canadian  law.  Not 
even  the  big  Canadian  papers  fight  it.” 

Light  said  the  Evening  News  was  able 
to  publish  “a  full  story”  on  Sayegh  by 
interviewing  her  friends  and  neighbors. 
He  said  the  court  ban  did  not  apply  to 
such  a  story. 

“Our  reporter  could  have  been  held  in 
contempt  .  .  .  could  have  been  pre¬ 
vented  from  going  back  to  Canada,”  Joel 
Kramer,  executive  editor  of  the  Courier- 
Express,  said. 


He  said  the  Canadian  government 
could  have  seized  copies  of  the  paper  and 
its  other  assets  in  Canada. 

Kramer  said  the  Courier-Express  tried 
to  do  a  story  by  interviewing  people  con¬ 
nected  with  the  case.  “No  one  involved 
would  talk  to  us.  They  told  us  they  faced  a 
contempt  charge  if  they  did,”  Kramer 
said.  Kramer  said  his  paper  published  a 
story  based  on  interviews  with  neighbors 
and  friends  of  Sayegh. 

Buffalo  reporters  were  excluded  this 
summer  from  a  N.Y.  court’s  pretrial 
hearing  of  Army  Pvt.  Joseph  Christopher 
who  is  accused  of  murdering  three  black 
men. 

Though  the  pretrial  hearings  in  Christ¬ 
opher’s  case  have  ended.  Light  said  the 
Evening  News  “on  principle”  is  taking 
the  issue  to  the  New  York  State  Court  of 
Appeals. 

The  U.S.  Supreme  Court  refused  to 
hear  an  appeal  on  “a  technical  point  of 
law,”  Light  said. 
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Hearst  may  have  to  show 
books  in  JOA  hearing 


By  George  Brandon 

Daniel  H.  Hanscom,  retired  chief 
administrative  law  judge  with  the  Federal 
Trade  Commission,  was  appointed  by  the 
Justice  Department  to  hold  public  hear¬ 
ings  beginning  November  2  on  the  ap¬ 
plication  of  the  Hearst  Corp.’s  Seattle 
Post-Intelliftencer  and  the  Seattle  Times 
for  an  antitrust-exempt  joint  operating 
agreement. 

The  dailies  are  seeking  the  cost-cutting 
joint  production  agreement  under  provi¬ 
sions  of  the  1970  Newspaper  Preserva¬ 
tion  Act.  Under  the  Seattle  plan,  the 
morning  Post-Intelligencer  and  the  after¬ 
noon  Times  would  continue  to  maintain 
separate  news  and  editorial  staffs,  but 
merge  their  business,  advertising  and 
production  departments. 

Hanscom,  64,  who  retired  as  the  FTC’s 
chief  administrative  law  judge  last  year, 
will  have  until  the  last  week  in  November 
to  take  testimony  in  Seattle. 

Following  the  close  of  the  hearing  re¬ 
cord,  Hanscom  will  have  20  days  to  pre¬ 
pare  his  recommendation  to  the  Attorney 
General’s  office,  and  a  30-day  comment 
period  is  required  after  that  before  Smith 
could  make  a  final  decision  on  the  request 
for  a  joint  operating  agreement — meaning 
a  decision  is  unlikely  before  the  first  of 
next  year. 

Smith  is  under  no  time  requirement  in 
deciding  the  issue,  but  is  known  to  be 
anxious  to  resolve  the  case  in  a  hurry. 

Smith  said  he  was  ordering  public  hear¬ 
ings  in  Seattle  because  the  voluminous 
filings  by  the  dailies  and  local  opponents 
of  the  proposed  combination  were  not 
sufficient  for  him  to  determine  whether 
the  appliction  for  an  antitrust  exemption 
met  “the  letter  and  spirit  of  the  Newspap¬ 
er  Preservation  Act.” 

William  F.  Baxter,  head  of  the  Justice 
Department’s  antitrust  division,  earlier 
advised  Smith  to  order  hearings  because 
his  review  of  the  filings  by  the  applicants 
and  public  comments  related  to  the  ap¬ 
plication  did  not  “compel  the  conclusion 
that  the  Post-Intelligencer  is  in  probable 
danger  of  financial  failure.” 

Hearst  Corp.  has  filed  a  motion  with 
Hanscom  seeking  to  bar  “discovery  and 
introduction  of  any  evidence  relating  to 
tax  benefits  or  the  so-called  “incremental 
cost/benefit  analysis’  advanced  by  the 
Antitrust  Division.” 

In  its  reply  to  the  motion,  the  Antitrust 
Division  insists  that  the  application  of  a 
joint  production  agreement  in  Seattle 
“cannot  be  properly  evaluated”  without 
considering  whether  Hearst  Corp.  actual¬ 
ly  finds  it  to  its  advantage  at  the  corporate 
level  to  continue  operating  the  P-I. 
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The  Antitrust  Division  said  exploration 
of  such  alleged  benefits  was  “the  princip¬ 
al  reason”  it  sought  public  hearings  on 
the  application.  “The  relevant  inquiry  is 
simply  whether  the  Post-Intelligencer  is 
providing  a  net  financial  benefit  to  the 
Hearst  Corp.  upon  consideration  of  all 
factors  a  reasonable  businessman  would 
weigh  (including  tax  consequences)  when 
making  a  decsion  as  to  whether  an  enter¬ 
prise  is  failing. 

The  Antitrust  Division  memo  said 
“adjustments  must  be  made  (to  P-1  finan¬ 
cial  statements)  to  reflect  the  incremental 
costs  of  providing  intracorporate  goods 
and  services  from  the  owner  of  the  busi¬ 
ness  and  any  tax  or  other  benefits  derived 
by  the  owner  from  the  operation  of  the 
business.” 

In  seeking  to  bar  discovery  questions 
and  subsequent  introduction  of  testimony 
and  evidence  relating  to  such  an  analysis, 
Hearst  Corp.  argued  it  was  not  what  Con¬ 
gress  had  in  mind  when  it  passed  the 
Newspaper  Preservation  Act,  and  that 
allowing  testimony  and  evidence  along 
that  line  “can  only  unnecessarily  compli¬ 
cate  and  lengthen  the  hearing  process.” 

The  ownership  clause  was  included  in 
the  1970  law  because  Congress,  with  the 
aim  of  preserving  independent  editorial 
voices  in  competing  newspaper  markets, 
did  not  want  to  force  a  group  owner  to 
exhaust  its  corporate  assets  before  it 
could  qualify  for  failing  newspaper  status 
and  the  antitrust  exemption. 

Along  with  filing  its  motion,  the  Hearst 
Corp.  has  refused  to  respond  to  recent 
discovery  requests  filed  by  the  Antitrust 
Division  for  information  related  to  an  in¬ 
cremental  analysis. 

The  Antitrust  Divisioh  said  the  testi¬ 
mony  of  Sidney  Davidson,  “an  eminent 
expert  in  the  business  accounting  field” 
who  teaches  at  the  University  of  Chicago 
and  questioning  of  Hearst  Corp.  execu¬ 
tives  are  the  only  evidence  it  plans  to 
offer  on  incremental  analysis  during  the 
hearings. 

Antitrust  also  urged  Hansom  to  reject 
the  Hearst  Corp.’s  argument  that  the 
question  of  the  relevance  of  incremental 
analysis  accounting  had  been  settled  in 
Cincinatti  when  another  administrative 
law  judge  rejected  it  during  hearings  on  an 
application  for  a  joint  operating  agree¬ 
ment  between  the  Cincinatti  Post  and  the 
Cincinatti  Enquirer. 

Antitrust  argued  that  the  attorney 
general  at  the  time  specifically  refused  to 
adopt  the  portions  of  the  law  judge’s  re¬ 
commendation  relating  to  incremental 
analysis  and  that  the  question  of  its  rele¬ 
vance  thus  remains  to  be  answered. 


Also,  Antitrust  argues  that  circumst¬ 
ances  in  Cincinatti  were  different  from 
those  in  Seattle — that  the  Cincinatti  Post 
was  losing  money  even  under  in¬ 
cremental  accounting.  “That  does  not 
appear  to  be  the  case  with  the  Seattle 
Post-Intelligencer,”  Antitrust  says  in  its 
reply  to  the  Hearst  Corp.  motion.  “A 
preliminary  analysis  of  the  P-1  indicates 
that  the  newspaper’s  operation  is  result¬ 
ing  in  a  net  benefit  to  the  Hearst  Corp.” 

Aside  from  Davidson,  the  other  witnes¬ 
ses  Antitrust  has  indicated  it  plans  to  call 
during  the  hearings  next  month  include: 
John  E.  Cunningham,  a  former  Congress¬ 
man  from  the  Seattle  area  who  has 
approached  Hearst  about  buying  the  P-I; 
E)oug  Moisant,  an  executive  of  the  Bon 
Marche,  one  of  Seattle’s  major  retail 
advertisers;  and  Walter  Duryea,  who  is 
expected  to  testify  on  the  value  of  the 
P-I’s  real  estate  holdings. 

Hearst’s  proposed  witness  list  includes 
P-I  publisher  Virgil  Passio,  Harrison  Mit- 
nick,  treasurer  and  controller,  and  Robert 
J.  Danzig,  vicepresident  and  general 
manager  of  Hearst  newspapers.  The  list 
also  includes  three  expert  witnesses: 
John  Morton,  a  Washington,  D.C.  news¬ 
paper  stock  analyst  who  will  testify  on 
competition  in  the  newspaper  industry; 
James  Rosse,  a  Stanford  University  eco¬ 
nomics  professor  who  will  testify  on  the 
economics  of  the  newspaper  industry  and 
the  Seattle  newspaper  market;  and  Mar¬ 
vin  Stone,  a  partner  in  a  Denver,  Colo, 
firm  who  will  testify  bn  accounting  ques¬ 
tions  in  connection  with  the  P-I’s  finan¬ 
cial  statements  and  intracorporate 
charges  levied  against  the  P-I  by  Hearst. 

The  Seattle  Times  Co.  said  it  plans  to 
call  as  witnesses  W.J.  Pennington,  its 
president,  and  H.G.  Fuhrman,  its  senior 
vicepresident  and  general  manager,  to 
testify  on  the  firm’s  ability  to  perform  its 
“obligations  under  the  joint  operating 
agreement  and  the  adequacy  of  Seattle 
Times  Co.’s  production  and  circulation 
facilities  to  print  and  distribute  two  news¬ 
papers.” 

In  addition,  a  coalition  of  area  groups 
opposing  a  joint  operating  agreement  that 
have  been  given  permission  by  the  Attor¬ 
ney  General  to  intervene  in  the  hearings 
has  listed  as  potential  witnesses  more 
than  25  employees  of  the  P-I,  as  well  as 
Hearst  Corp.  president  Frank  Bennack 
and  Danzig. 

The  groups  who  have  been  given  inter- 
venor  status  are:  The  Committee  for  an 
Independent  P-1,  composed  of  P-I  em¬ 
ployees;  People  Opposed  to  a  1- 
NewspaperTown,  “journalists,  advertis¬ 
ers,  publishers  and  other  local  citizens;” 
a  group  of  smaller  area  newspapers,  in¬ 
cluding  Longview  Publishing  Co.,  Robin¬ 
son  Newspapers,  Inc.,  Fournier  Pub¬ 
lishing  Co.  and  the  Northshore  Citizen; 
and  the  Committee  for  a  Free  Press,  a 
group  of  businessmen  who  advertise  in 
the  P-1  and  interested  local  citizens. 
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Canadian  Press  rejects 
federal  subsidy  plan 


The  Kent  commission  proposal  that 
government  payments  be  made  to  the 
Canadian  Press  to  expand  its  coverage  of 
Canadian  and  foreign  news  was  rejected 
(October  6)  by  the  board  of  directors  of 
the  national  news  gathering  cooperative. 

A  resolution  unanimously  approved  at 
CP’s  fall  board  meeting  declared  that  the 
idea  of  federal  grants  be  rejected  without 
equivocation  to  protect  CP’s  “integrity 
and  independence  of  government.” 

CP,  owned  by  111  Canadian  dailies, 
accepted  federal  subsidies  in  its  forma¬ 
tive  years  to  offset  communications  costs 
but  the  grants  were  withdrawn  in  1924. 

The  annual  meeting  of  1925  declared 
that  CP  would  never  again  accept  a  grant 
or  subsidy  from  an  outside  source,  and 
this  principle  was  reinforced  by  the  direc¬ 
tor’s  resolution. 

The  royal  commission  on  newspapers, 
headed  by  Tom  Kent,  had  proposed  in  its 
report  that  the  federal  subsidies  be  given 
to  enable  CP  to  expand  and  improve  both 
its  coverage  of  Canadian  news  and  “of 
international  news  written  by  Canadians 
stationed  or  traveling  abroad." 

The  commission’s  view  was  that  CP’s 
financial  resources  are  painfully  thin  for 
the  task  that  ought  to  be  done — an  opin¬ 
ion  rejected  by  CP  management — and 
that  some  incentive  was  needed  to  en¬ 
courage  greater  coverage  of  foreign  news 
by  Canadians. 

Its  proposal  was  that  the  government 
grants  be  equivalent  to  half  the  increase  in 
CP  spending  on  news  coverage  for  news¬ 
papers,  and  that  in  order  to  protect  CP 


from  apparent  government  influence  the 
grants  be  given  in  the  year  following  any 
spending  increase. 

If,  for  example,  CP  were  to  increase  its 
spending  on  news  coverage  by  $1(K),(X)0 
in  1982,  it  would  be  given  a  federal  sub¬ 
sidy  of  $50,(X)0  in  1983. 

(TP  President  Clark  Davey  was  in¬ 
structed  to  communicate  the  board’s  de¬ 
cision  to  Jim  Fleming,  the  minister  of 
state,  who  is  responsible  for  im¬ 
plementing  provisions  of  the  Kent  com¬ 
mission  report. 

The  resolution  declared: 

“That,  in  order  to  protect  its  integrity 
and  independence  of  government,  the 
Canadian  Press  reject  without  any 
equivocation  recommendations  by  the 
Kent  commission  of  subsidies  to  under¬ 
write  any  part  of  the  service  provided  to 
its  members. 

“In  doing  so,  the  news  gathering  coop¬ 
erative  emphasizes  the  principle  that  its 
total  budget  must  always  be  the  sole  re¬ 
sponsibility  of  its  members  and  repudi¬ 
ates  any  attempt  to  have  any  part  of  its 
operation  become  a  taxpayer  subsidized 
burden. 

“Only  in  this  way  can  CP  continue  to 
provide  a  news  service  that  is  untainted 
by  government  influence,  solely  control¬ 
led  and  directed  by  its  member  news¬ 
papers. 

“In  rejecting  all  government  subsidies, 
CP  restates  its  adherence  to  the  principle 
of  freedom  of  the  press,  a  hallowed  tradi¬ 
tion  under  which  all  its  members  operate 
in  the  service  of  the  public.” 


McKinney  appeals 
New  Mexican  case 

Robert  McKinney  has  filed  an  appeal 
of  a  U.S.  District  Judge’s  order  that  Gan¬ 
nett  Co.  must  return  the  New  Mexican  to 
him. 

The  appeal,  which  was  made  on 
September  30,  came  one  day  after  Judge 
Santiago  Campos  denied  McKinney’s 
motion  for  a  new  trail  in  the  case. 

In  that  motion,  McKinney  asked  that 
the  question  of  ancillary  and  punitive 
damages  be  decided  in  a  jury  trial. 

In  issuing  his  final  order  in  the  case  on 
August  25,  Judge  Campos  denied  McKin¬ 
ney’s  claim  for  damages  with  prejudice. 

Judge  Campos’s  final  order  stated  that 
if  McKinney  elected  to  have  the  New 
Mexican  returned  to  him,  he  must  turn 
over  to  Gannett  his  450,000  shares  in  the 
company  plus  about  $2.5  million  in  di¬ 
vidends  he  received  since  selling  the 
newspaper  for  $11  million  in  1977. 

Gannett  would  be  required  to  return  to 
McKinney  its  700  shares  in  New  Mex¬ 
ican,  Inc.  plus  about  $4.5  million  in  pro¬ 
fits  it  received  during  its  ownership  of  the 
newspaper. 

The  original  trial  was  held  in  the  U.S. 
District  Court  for  the  District  of  New 
Mexico  in  Santa  Fe.  The  appeal  was  field 
with  the  Tenth  Circuit  Court  of  Appeals 
in  Denver,  Colo. 

Goes  morning 

Crystal  Lake  (111.)  Evening  Herald 
became  the  Morning  Herald  on  October 
5.  A  member  of  the  Free  Press  Newspap¬ 
er  Group,  headquartered  in  Carpenters- 
ville.  111.,  the  Herald  is  published  Monday 
through  Friday.  The  paper  is  available  to 
Chicago  commuters  by  6  a.m.  and  sub¬ 
scribers  by  7. 


Inland  to  consider 
admitting  weekiies 


There  is  a  very  good  chance  that  before 
the  month  is  out  the  Inland  Press  Associa¬ 
tion  will  allow  weeklies  into  the  club. 

The  proposal  to  accept  “non-daily" 
papers  into  its  ranks  was  prepared  by  the 
Inland  board  of  directors  and  will  be  pre¬ 
sented  to  the  association’s  membership 
during  its  annual  meeting  in  Chicago  next 
week.  If  Inland  members  vote  to  ratify 
their  bylaws,  weeklies  with  at  least  70% 
paid  circulation  will  be  allowed  to  join. 

“We’ve  received  requests  from  non¬ 
daily  papers — especially  from  weeklies 
considering  converting  to  daily — and  a  lot 
of  our  daily  members  own  weeklies  any¬ 
way,”  Inland  executive  director  William 
Boykin  explained. 
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The  America  Newspaper  Publishers 
Association  sponsored  a  similar  move 
several  years  ago,  Boykin  added,  and 
presently  claim  about  200  non-daily  mem¬ 
bers. 

Although  a  final  dues  structure  for  In¬ 
land  weekly  papers  has  not  been  con¬ 
firmed,  they  would  probably  pay  one- 
fifth  of  daily  member  dues  based  on  their 
specific  circulation  category. 

Another  highlight  on  the  Inland  annual 
meeting  agenda  will  include  an  announce¬ 
ment  that  the  Inland  Foundation  is  only 
$300,000  away  from  its  its  $1  million  fund 
raising  goal. 

Foundation  president  Davis  U.  Mer- 
win,  president  of  the  Bloomington  (111.) 
Pantograph  said,  “We  feel  very  fortun¬ 


ate  that  Inland  members  and  supporters 
would  support  our  foundation  activities 
on  this  first  and  only  capital  fund  drive,” 
considering  the  precarious  state  of  the 
economy. 

Funds  from  the  drive  which  began  a 
year  ago  are  being  invested  in  insured 
securities  whose  interest  will  fund  educa¬ 
tional  and  research  programs  for  associa¬ 
tion  members. 

One  Inland  executive  admitted  that  the 
final  $300,000  may  be  the  toughest  to 
raise  because  “the  economy  is  not  getting 
any  better,  but  there  have  been  some  pap¬ 
ers  who  have  said  they  will  give  us  some¬ 
thing  once  it  improves.” 

A  clean-up  committee  has  been  orga¬ 
nized  to  solicit  the  remaining  $300,000. 

So  far,  the  foundation  has  sponsored 
several  workshops  geared  toward  smaller 
newspapers  and  this  past  year  under¬ 
wrote  the  Yankelovich  study  on  the  im¬ 
age  of  small  newspapers.  Inland  said  it 
has  received  dozens  of  requests  from  all 
over  the  country  for  the  survey. 
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AP  managing  editors  to  meet 


APME — The  annual  meeting  of  the  Associated  Press  AAanoging  Editors  will 
convene  in  Toronto  on  October  20-23.  Robert  Haiman,  executive  editor,  St. 
Petersburg  (Fla.)  Times,  (left),  the  current  vicepresident,  is  scheduled  to  move 
up  to  president,  succeeding  Larry  Allison,  editor.  Long  Beach  (Calif.)  Press- 
Telegram  (right).  Highlights  of  the  program  include  speeches  by  Ted  Turner, 
chairman  of  Turner  Broadcasting  and  Cable  News  Network;  Keith  Fuller,  AP 
president  and  general  manager;  Rev.  Jerry  Falwell,  founder  of  the  AAoral 
AAajority;  and  James  Watt,  Secretary  of  the  Interior;  and  Robert  Poli, 
president,  PATCO. 


Readers  show 
preference 
for  local  news 

By  M.L.  Stein 

Newspapers  attract  more  readers  with 
heavy  emphasis  on  local  news  and  fea¬ 
tures,  than  with  flashy  graphics,  a  Cali¬ 
fornia  survey  reveals. 

Editorial  content  that  includes  items 
about  building  permits,  school  lunch 
programs,  and  club  events  bring  a  high 
reader  interest,  according  to  a  report 
given  (October  9)  by  Ron  Ham,  managing 
editor  of  the  Encintas  Coast  Dispatch  and 
his  brother,  Don,  editor  of  the  Lompoc 
Record. 

Their  findings  were  presented  at  the 
California  Newspaper  Publishers  Asso¬ 
ciation’s  annual  Berkeley  Workshop  at 
the  University  of  California. 

Editors  and  publishers  in  the  audience 
generally  agreed  with  the  survey  re¬ 
sponses  which  they  reinforced  with  their 
own  experiences. 

“Papers  seem  to  be  much  more  aware 
of  graphics  but  graphics  are  being  pack¬ 
aged  with  lots  of  local  stories,”  Don  Ham 
said. 

Findings  endorsed 

Several  participants  in  the  free¬ 
wheeling  discussion  endorsed  the  sur¬ 
vey’s  conclusion  that  traditional  features 
such  as  the  Inquiring  Photographer  and  a 
Youth  Page  are  avidly  read. 

Bill  Lynch,  assistant  publisher  of  the 
Sonoma  Index-Tribune,  said  his  paper’s 
series  on  pictures  and  descriptions  of 
dogs  offered  for  adoption  by  the  local 
pound  resulted  in  95%  of  the  animals 
being  given  homes. 

“Small  newspapers  should  be  com¬ 
munity  oriented,”  said  Paul  Dworkin  of 
the  Newhall  Signal.  “Because  we  are, 
the  loyalty  of  our  readers  is  greater  than 
ever.” 

Sherry  Posnick,  editor  of  the  Burling¬ 
ame  Boutique  and  Villager  said  births 
and  deaths  are  very  important  to  readers, 
adding  “to  be  a  good  community  news¬ 
paper,  you’ve  got  to  cover  your  com¬ 
munity.” 

Publication  of  high  school  honor  rolls, 
special  high  school  football  editions  and 
police  and  fire  reports  ranked  high  in 
editorial  preference  among  the  editors 
and  publishers. 

An  informal  survey  of  the  audience  re¬ 
vealed  that  most  thought  an  occasional 
Page  1  sports  picture  was  a  good  idea, 
that  printing  addresses  of  burglary  vic¬ 
tims  was  not  and  that  letting  reporters 
write  editorials  was  a  ticklish  decision. 

Some  publishers  said  they  permitted 
reporters  to  write  an  editorial  now  and 
then  but  caution  them  that  their  news 
stories  must  be  completely  free  of  bias. 
Others  said  they  felt  city  councils  might 


be  inhibited  in  knowing  that  a  reporter 
covering  the  meeting  could  also  be  a 
critic. 

In  justifying  his  policy  of  letting  repor¬ 
ters  write  editorials  once  in  a  while.  Bob 
Raison,  co-publisher  of  the  Dinuba  Sen- 
tinal,  said:  “We’re  a  country  newspaper 
and  letting  a  reporter  do  an  editorial  is  the 
icing  on  the  cake  for  him.” 

Ron  Ham  thought  reporters  should  be 
informative  rather  than  write  opinion 
pieces. 

“Editorials  represent  management’s 
point  of  view  and  readers  should  know 
that,”  he  declared. 

Workshop  delegates  also  expressed 
concern  about  the  problem  of  losing 
talented  young  reporters  to  metro  dailies 
just  when  they  have  begun  to  bloom. 

An  experienced  hand  at  dealing  with 
that  situation  suggested  editors  should 
not  be  too  distressed  when  departures 
occur. 

Tom  Hennion,  who  recently  retired  as 
editor  of  the  Tulare  Advance-Register  af¬ 
ter  35  years  in  the  job,  told  the  group: 

“I’ve  never  shed  many  tears  over  the 
departure  of  a  talented  member  of  our 
staff  for  taking  a  higher  paying  job  in  the 
big  city.  Rather,  I’ve  taken  great  pride  in 
the  achievements  of  those  who  have 
taken  that  step  and  been  successful.  It 
doesn’t  hurt  the  image  of  your  newspaper 
as  a  first-rate  training  ground  in  the  eyes 
of  good  young  people  who  may  have 
other  options  on  where  to  begin  their 
careers  in  journalism.” 

Hennion  advised  editors  to  try  to  con¬ 


vince  young  reporters  that  “life  on  a 
small-town  newspaper  can  be  pretty  re¬ 
warding  too.  It  is  important  that  intelli¬ 
gent,  dedicated  young  people  make  up 
the  raw  material  from  which  you  fashion  a 
staff  that  will  make  it  evident  to  your 
readers  that  your  newspaper  is  produced 
by  professionals  and,  probably  even 
more  important,  by  human  beings  who 
care  about  the  job  they’re  doing  and  the 
community  in  which  they  live.” 

Gene  Wells,  publisher  of  the  Gilroy 
Dispatch  said  losses  of  young  staffers 
may  be  slowed  if  management  takes  more 
time  learning  about  them  in  sessions  that 
probe  their  problems  and  goals. 

“Pay  is  not  the  number  one  reason  they 
leave,”  he  said.  “Recognition  of  their 
work  is  more  important  to  them.” 

He  was  backed  by  Jackie  R.  Nava, 
CNPA  assistant  general  manager,  who 
said  “managerial  style”  is  a  crucial  factor 
in  retaining  young  staff  members. 

“You’ve  got  to  be  concerned  about 
their  lives,”  she  explained.  “This  has  a 
bearing  on  turnover.  Take  extra  time  with 
them  and  they’ll  stay  longer.” 

But  Richard  W.  Palmer,  editor  of  the 
Scotts  Valley  Banner,  didn’t  see  turnover 
as  a  problem  but  as  kind  of  a  blessing. 

“It’s  an  opportunity  to  bring  in  fresh 
blood  and  get  rid  of  turkeys,”  he 
reasoned.  He  suggested  that  editors  seek¬ 
ing  new  staffers  should  ask  nearby  dailies 
for  names  from  their  application  lists. 

“After  all,”  he  said,  “if  we  train  repor¬ 
ters  for  them,  the  least  they  can  do  is 
supply  us  with  names  from  their  files.” 


EDITOR  &  PUBLISHER  for  October  17, 1981 


13 


Owner  of  family  group  to  lead  Inland 


By  Celeste  Huenergard 

When  Inland  Daily  Press  Association 
sets  sail  for  the  Berry  Islands  next  Febru¬ 
ary,  its  new  commanding  officer  will  walk 
the  decks  with  the  unassuming  confi¬ 
dence  that  only  experience  assures. 

Bom  into  the  newspaper  business  53 
years  ago  and  a  master  sailing  contender, 
John  R.  Nixon  will  accept  the  Inland 
president’s  gavel  during  the  group’s 
annual  meeting  next  week. 

The  president  of  the  Wabash,  Indiana- 
based  Nixon  Newspapers  Inc.  has  prom¬ 
ised  his  colleagues  a  well-mapped  course 
whose  year-long  itinerary  will  concen¬ 
trate  on  small  newspapers — Inland’s 
largest  constituency. 

“One  thing  small  dailies  have  to  re¬ 
member  is  that  readers  want  the  chicken 
dinner  stuff,’’  Nixon  said  in  a  recent  in¬ 
terview,  referring  to  the  recent  Yankelo- 
vich  study  on  the  image  of  small  dailies. 
“And  they’re  not  getting  enough  of  it.’’ 

An  avid  sailor  since  childhood  and  the 
skipper  of  three  sailboats,  Nixon  called  it 
“pure  coincidence’’  that  the  association 
has  booked  a  Bahama-bound  ship  for  its 
annual  winter  meeting  in  February.  “It 
really  wasn’t  my  idea  but  it’s  going  to  be  a 
lot  of  fun,”  he  said. 

Seated  in  a  glass  partitioned  office 
sandwiched  between  the  business  and 
editorial  departments  of  the  Peru  (Ind.) 
Tribune,  Nixon  crossed  his  arms  and  de¬ 
clared  newspapering  was  the  only  career 
he  had  ever  considered  seriously. 

“You  couldn't  blow  me  out  of  here 
with  a  stick  of  dynamite.  It’s  the  dumbest 
thing — especially  when  you  know  the 
prices  they’re  getting  for  newspapers  to¬ 
day,  but  I’m  just  having  too  much  fun,” 
he  said. 

Nixon  earned  his  first  350  at  the  age  of 
6,  scmbbing  floors  at  the  Tribune.  It  was 
around  Easter  time  and  the  young  man 
judiciously  invested  in  a  small  white 
rabbit. 

After  12  years  and  innumerable  part- 
time  jobs  on  the  paper,  Nixon  enrolled  in 
Amherst,  following  his  mother’s  advice 
that  he  would  do  more  skiing  than  study¬ 
ing  if  he  attended  Dartmouth.  “At 
Amherst  I  got  to  do  both,”  he  explained. 

With  a  bachelors  in  economics  and  a 
short-lived  desire  to  teach  high  school,  he 
served  in  the  Air  Force  for  nearly  three 
years,  eventually  becoming  editor  of  the 
base  newspaper.  Under  his  direction,  the 
paper  won  the  first  Defense  Department 
award  for  general  excellence  and  sent 
Nixon  to  cover  the  Republican  conven¬ 
tion  which  nominated  Eisenhower  for  the 
first  time. 

Shortly  after  the  convention,  he  prop¬ 
osed  to  his  wife,  Jane,  on  the  top  of  a 
California  mountain  near  the  base.  When 
she  accepted,  “I  told  her  to  buy  me  a 
drink,”  Nixon  recalled. 


John  R.  Nixon 


Nixon  Newspapers  began  to  write  its 
history  in  1904  when  a  young  no- 
nonsense  reporter  named  Don  Morrison 
Nixon  founded  the  Terre  Haute  (Ind.) 
Saturday  Spectator  with  John  C.  Ruther¬ 
ford. 

The  founder  was  only  24  at  the  time, 
but  he  had  been  a  ship  reporter  in  New 
Y ork  and  had  worked  for  the  Terre  Haute 
competition. 

He  soon  earned  the  nemesis  of  several 
local  politicians  and  a  calling  card  from 
Bat  Masterson  who  confessed  to  the 
Spectator  that  he  had  been  hired  to  keep 
Nixon  “quiet.” 

NNI  today  includes  seven  dailies  in  Illi¬ 
nois,  Indiana,  and  Louisiana,  a  string  of 
weeklies  and  shoppers,  and  a  cable  sta¬ 
tion  in  Frankfort,  Ind. 

Just  a  year  ago,  the  company  was  res¬ 
tructured  and  an  outside  board  of  direc¬ 
tors  added  to  its  letterhead. 

Nixon  said  the  move  was  undertaken  to 
improve  “long  range  planning  and  man¬ 
agement  techniques,”  adding  that  he  was 
pleased  with  the  results  although  he  re¬ 
fused  to  discuss  or  release  any  financial 
information. 

“The  guys  on  the  board  of  directors  are 
really  tops  in  their  field  and  they’re  non¬ 
newspaper  people.  So  they’re  coming  up 
with  a  lot  of  challenges  for  us.  That’s 
where  I  see  an  advantage  to  group  news¬ 
papers  because  we’re  constantly  sharing 
information  and  ideas,”  Nixon  said, 
emphasizing,  however,  that  he  didn’t 
understand  how  a  group  with  more  than 


Jane  M.  Nixon 

75  papers  managed  to  “make  them  all 
good  papers.” 

NNI’s  agenda  this  year  includes  a  com¬ 
plete  reevaluation  of  its  newspaper  prop¬ 
erties.  Two  local  college  professors  are 
conducting  focus  interviews  with  readers 
from  each  paper  while  editors  have  been 
(Continued  on  next  page) 
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Postal  problems 
top  Inland  agenda 


(Continued  from  puffe  14) 
instructed  to  solicit  staff  responses.  The 
results  will  be  published  in  booklet  form. 
Each  publisher  will  then  be  expected  to 
‘‘come  up  with  a  battle  plan  for  improve¬ 
ment,”  Nixon  said. 

Nixon,  whose  own  company  has  been 
involved  in  several  shopper  battles,  said 
he  would  like  to  see  the  Audit  Bureau  of 
Circulations  audit  unpaid  publications. 

“We  almost  lost  a  $3  million  anti-trust 
suit  against  us  in  Louisiana  over  a  shop¬ 
per.  We  settled  out  of  court  but  we 
needed  audited  figures  and  we  had  to  use 
CAC,”  he  said. 

As  for  the  future,  Nixon  said  he  real¬ 
izes  that  “we‘re  in  the  news  gathering  and 
disseminating  business,  not  the  news¬ 
print  business.  We‘ve  applied  for  a  low 
power  tv  station  and  we’ll  apply  for  more 
when  they  open  up  the  applications  again , 
and  we're  pursuing  cable  leases.  We're 
not  sure  where  it's  leading  us  but  we  want 
to  have  our  options  open.” 

Admitting  that  he  occasionally  re¬ 
ceives  form  letters  from  brokers  hunting 
for  portfolio  properties,  Nixon  said  he 
has  no  immediate  plans  of  selling. 
Whether  or  not  one  of  his  four  children 
will  eventually  take  over  the  business  is 
up  to  them,  he  said.  “If  they  get  it  (the 
business),  they  will  have  earned  it.  They 
can't  simply  say  I’m  a  Nixon  and  1  de¬ 
serve  the  top  slot.”  (Nixon's  oldest  son 
recently  left  Peru  to  learn  the  business  on 
a  non-Nixon  paper.  “He  wanted  to  do  it 
by  himself,”  his  father  said.) 

Having  served  on  the  Inland  Fel¬ 
lowship  Committee  and  also  having 
chaired  the  first  Inland  Group  Newspaper 
seminar  which  is  now  an  annual  event, 
Nixon  said  he  hopes  to  focus  more  atten¬ 
tion  on  Inland  members  with  small  cir¬ 
culations  through  a  number  of  seminars 
dealing  with  their  specific  problems  in 
each  area  of  the  business. 

Nixon  said  he  is  also  concerned  that 
too  many  smaller  dailies  are  trying  to 
copy  their  metro  counterparts  through 
“professional  journalism”  and  ignoring 
their  readers’  hunger  for  community 
news. 

‘  ‘T wenty  years  ago  everybody  was  tell¬ 
ing  us  we  should  be  more  professional 
and  get  rid  of  the  chicken  dinner  stuff,” 
he  said.  “Well,  we  got  professional  all 
right  but  we  suffered  a  hell  of — well, 
maybe  not  a  major  decline — but  we  ha¬ 
ven’t  had  any  growth.  In  other  words.  I’m 
saying  to  myself  that  1  made  a  mistake 
twenty  years  ago.” 

The  new  Inland  president  called  his 
“secret  to  life”  the  ability  to  “do  the  best 
job  you  can  work  at  but  not  to  let  business 
interfere  with  family  life.” 

Besides  sailing,  he  fills  his  spare  time 
with  books,  quarter  horses,  travel  and 
model  trains.  He  roots  for  Notre  Dame 
because  it  was  the  only  “thing  my  class¬ 
mates  at  Amherst  knew  about  Indiana,” 
and  once  fertilized  the  lawn  of  a  next  door 
neighbor  with  the  letters  JFK.  The  neigh- 
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Politics,  technology,  and  the  mails  will 
headline  the  agenda  of  the  Inland  Daily 
Press  Association’s  %th  annual  meeting 
at  the  Drake  Hotel  in  Chicago,  October 
18-20. 

On  Monday,  Postmaster  General  Wil¬ 
liam  Bolger  will  discuss  the  current  postal 
headaches  of  many  publishers  today,  as 
Jim  Hollis  of  the  Newspaper  Advertising 
Bureau  and  Tom  Howard,  publisher  of 
the  Casper  (Wyo.)  Star  and  News  follow 
him  to  the  podium  to  debate  marriage 
mail. 

The  conversion  from  p.m.  to  a.m.  will 
be  outlined  by  Bruce  Fenske .  publisher  of 
the  New  Ulm  (Minn.)  Journal  and  Tom 
Miller,  publisher  of  the  Cherokee  (Iowa) 
Times. 

Considering  the  number  of  editorial 
prizes  the  Ionia  (Minn.)  Sentinel- 
Standard  has  walked  off  with  over  the 
years,  its  staffers  would  appear  a  good 
choice  to  explain  “how  to  be  an  award 
winner.”  And  three  of  its  reporters  will 
do  just  that:  Russ  Gregory.  Jeff 
Ellsworth,  and  David  Fritz. 

The  importance  of  telecommunications 
law  will  be  covered  by  Rep.  Tim  Wirth 
(D-Col.),  chairman  of  the  House  Sub¬ 
committee  on  Telecommunications,  dur¬ 
ing  a  Monday  morning  breakfast.  That 
afternoon.  Rod  Thole,  senior  vicepresi¬ 
dent/operations.  Heritage  Communica¬ 
tions,  Des  Moines,  Iowa,  will  analyze 
newspapers’  role  in  cable  television. 

On  Tuesday.  John  DePrez  Jr.,  general 
executive.  United  Press  International, 
and  Ed  Staats.  general  executive.  Associ¬ 
ated  Press,  will  present  a  newspaper  dish 
report. 

Later  that  morning.  CATV  and  low 
power  tv  will  be  explored  by  another 
panel  of  experts:  Leonard  Zane,  advertis¬ 
ing  manager  of  the  Columbus  (Ohio)  Dis¬ 
patch,  and  Gerry  Moriarity.  chairman  of 
the  Inland  Telecommunications  Commit¬ 
tee  and  publisher  of  the  Mason  City 
(Iowa)  Globe  Gazette. 

A  Monday  afternoon  panel  discussion 
will  tackle  Wall  Street,  the  economy  and 
the  commodities  market  and  will  include: 
Jake  Bernstein,  president,  MBH  Com¬ 
modity  Advisors,  Inc.,  Winnetka.  III.; 
John  Cunliff.  financial  columnist.  Associ¬ 
ated  Press.  New  York;  Bill  Bruber.  finan¬ 
cial  writer.  Chicago  Tribune:  Mary 
Myers,  assistant  financial  editor,  Chica- 


bor  was  a  physician  particularly  dis¬ 
mayed  at  the  time  with  President  Ken¬ 
nedy’s  stand  on  socialized  medicine. 
“Those  letters  came  up  loud  and  clear  for 
the  rest  of  the  year,”  Nixon  announced 
proudly. 


go  Sun-Times:  and  William  Clark,  execu¬ 
tive  director.  Robert  R.  McCormick 
Charitable  Trust,  Chicago. 

Following  that  session  on  Monday. 
James  E.  Pauloski.  public  relations  direc¬ 
tor  for  the  Indianapolis  (Ind.)  Star  and 
News  will  advise  newspapers  on  how  to 
improve  their  image  while  John  Purcelli, 
tax  manager.  Arthur  Andersen  and  Co., 
advises  them  on  the  1981  tax  law  . 

Jim  Walls,  director  of  training.  Knight- 
Ridder  Newspapers,  will  discuss  supervis¬ 
ory  and  managerial  training  on  Tuesday 
morning,  with  Washington  Post  col¬ 
umnist  David  Broder  following  him  as 
that  day’s  luncheon  speaker. 

Inland,  which  bills  itself  as  the  largest 
and  oldest  regional  newspaper  associa¬ 
tion.  will  also  present  its  annual  awards 
for  local  government  reporting,  news 
photography  and  the  Ralph  D.  Casey 
Minnesota  Award. 

Spouses  attending  the  two-day  meeting 
will  have  a  chance  to  tour  Chicago’s 
Lyric  Opera  House  and  participate  in  a 
tax  seminar  on  estate  planning. 

A  reception  Sunday  night  at  the  Chica¬ 
go  Historical  Society  will  kick  off  the 
annual  meeting. 

Memo  urges  PR  drive 
for  nuclear  power 

A  public  relations  effort  to  gain  support 
for  President  Reagan’s  commercial  nuc¬ 
lear  power  industry  reportedly  includes 
the  use  of  newspaper  columnists. 

UPI  said  the  Energy  Department  sug¬ 
gests  interviews  of  department  officials 
by  columnists  viewed  as  being  receptive 
to  the  Reagan  plan.  The  names  of  the 
columnists  include  Hugh  Sidey,  George 
F.  Will,  William  F.  Buckley  Jr.,  James 
Reston,  and  Carl  Rowan,  according  to  a 
statement  released  by  Rep.  Richard  L. 
Ottinger  (D — N.Y.),  head  of  the  House 
energy  conservation  and  power  subcom¬ 
mittee. 

The  memo,  UPI  reported,  recom¬ 
mends  further  that  writers  be  hired  to 
prepare  articles  in  support  of  nuclear 
energy  under  the  names  of  department 
officials,  and  urges  distribution  of  “edu¬ 
cational  materials”  produced  by  industry 
organizations,  such  as  the  American 
Nuclear  Society  and  the  Edison  Electric 
Institute. 

Ottinger  said  he  will  hold  hearings  at 
which  department  officials  will  be  asked 
to  justify  the  proposed  public  relations 
campaign. 


15 


Commission  pian 
buiit  on  doiiar  goais 


Ad  salespersons  cannot  live  on  salary 
alone  and  need  a  commission  plan  to  ex¬ 
cel,  especially  in  a  competitive  situation. 

This  was  the  message  given  California 
Newspaper  Publishers  and  business  ex¬ 
ecutives  (October  9)  by  Bob  Lyon,  adver¬ 
tising  director  for  the  Meredith  Newspap¬ 
ers  in  Southern  California. 

“The  good  salesperson  is  the  highly 
motivated  salesperson,  the  one  who  you 
and  I  as  managers  want  to  push  to  excel, 
the  one  who  relates  well  to  the  commis¬ 
sion  challenge,”  Lyon  added. 

Speaking  at  the  California  Newspaper 
Publishers  Association’s  annual  “Ber¬ 
keley  Workshop”  on  the  University  of 
California  Campus,  Lyon  declared  that 
Meredith’s  11  weeklies,  “working  in  the 
shadows  of  two  very  good  metropolitan 
newspapers,”  have  an  incentive  system 
that  makes  salaries  of  their  ad  salesper¬ 
sons  comparable  to  the  metro  dailies. 

Lyon  said  Meredith’s  sales  staffers  re¬ 
ceive  a  weekly  salary,  which  is  a  guaran¬ 
tee  “even  though  the  bottom  line  is  a 
draw.” 

How  it  works 

According  to  Lyon,  the  plan  works  like 
this; 

Each  salesperson  has  a  quota  which  is 
10  times  his  or  her  weekly  salary  com¬ 
puted  monthly.  Since  Meredith  works  on 
a  calender  quarter  system,  a  salesperson 
with  a  $300  weekly  salary  has  a  $3 ,0(X)  per 
week  quota,  or  $12,000  for  a  4-week 
month.  He  or  she  then  reveives  6%  of  the 
first  10%  above  their  quota  and  10%  for 
all  sales  above  that. 

Lyon  says  the  plan  has  been  so  suc¬ 
cessful,  “we  have  people  with  earnings 
comparable  to  the  two  metropolitan 
dailies.”  The  speaker  noted  that  not  all 
salespeople  relate  well  to  incentive  plans 
but  urged  listeners  to  never  the  less  push 
ahead  with  such  a  program  if  it  meets  the 
paper’s  goals. 

“You  may  have  to  do  some  trial  and 
error  with  salespeople,”  he  said.  “That 
means  you  may  have  to  fire  somebody,  or 
you  may  have  to  alter  your  own  plan  or 
goal.  The  end  result  is  to  instill  a  desire  for 
a  salesperson  to  sell  and  sell  to  reach  that 
extra  dollar.” 

Dollar  goals 

Lyon  revealed  that  Meredith’s  prog¬ 
rams  are  built  around  dollar  goals  rather 
than  linage  goals  because  its  newspapers 
are  in  1 1  different  zones. 

“A  page  in  one  zone  might  be  $1 ,000  or 
less  and  as  high  as  $3,500  in  another,”  he 
explained.  “So  the  point  is,  a  168-inch 
page  doesn’t  always  translate  into  dol¬ 
lars.” 


Meredith  also  distributes  gifts  to  high 
selling  employees,  the  ad  director  said. 
These  include  lingerie  or  luggage  sets  to 
phone  room  workers,  free  lunches  and 
dinners,  $50  gift  certificates,  trips  and 
even  silver  dollars. 

“Let  your  imagination  really  go  to 
work,”  he  told  his  audience.  “Whatever 
turns  your  staff  on,  that’s  what  you  latch 
onto.  But  you  have  to  remember,  that 
because  it  worked  last  month  doesn’t 
mean  that  it  may  work  this  month.” 

Slide  shows 

Another  speaker,  Richard  Kertzman, 
Sacramento  Union  promotion  and  public 
relations  manager,  suggested  that  ad 
salespersons  carry  compact  slide  projec¬ 
tors  on  calls  but  warned  that  the  presenta¬ 
tion  should  not  run  over  eight  minutes  to 
keep  the  buyer’s  attention. 

Kertzman  displayed  a  Union  slide 
show  that  stressed  Sacramento’s  market 
potential  and  makes  frequent  references 
to  its  opposition,  the  Sacramento  Bee. 

“We’re  not  telling  advertisers  they 
shouldn’t  advertise  in  the  Bee  but  we  are 
emphasizing  that  Sacramento  is  a  two- 
newspaper  town  and  that  the  Bee’s 
penetration  is  not  complete,”  Keitzman 
said.  “No  one  medium  reaches  everyone. 
We’re  reaching  348,000  people  not 
reached  by  the  Bee.” 

The  benefits  of  special  ad  sections  was 
highlighted  by  Bill  Lynch,  assistant  pub¬ 
lisher  and  advertising  manager  of  the 
Sonoma  Index-Tribune .  He  said  the 
weekly  has  successfully  launched  such  ad 
promotions  “Hawaii  Week”  by  involving 
both  merchants  and  shoppers  in  a  coupon 
contest  that  offers  trips  to  the  islands  as 
prizes.  “We  do  it  in  January  when  the 
weather  is  bad  and  people  start  thinking 
about  getting  away  to  someplace  warm,” 
Lynch  said.  Also  involved,  he  continued, 
are  a  major  airline,  which  prepares  the 
posters  and  coupons  at  no  cost  to  the 
paper,  and  a  Hawaii  development  firm 
which  sponsors  the  trip  on  a  trade-out 
basis. 

The  Index-Tribune  also  has  published  a 
Christmas  gifts  tabloid,  and  another  one 
promoting  a  cooking  contest,  with  cash 
awards  for  recipes. 

“We  find,  along  with  the  merchants, 
these  special  sections  generate  a  lot  of 
traffic  in  the  stories,”  Lynch  asserted. 
“For  example,  every  merchant  taking 
part  has  his  own  coupon  in  the  paper  and 
it  can  be  deposited  only  at  that  store.” 

Ad  stunts 

Dick  Seidenzahl,  publisher  of  three 
weeklies  in  Monterey  County,  said  he  has 
increased  ad  volume  by  such  stunts  as  a 


“Lucky  Winner”  contest  in  which  the 
prize  is  one  minute  in  a  super  market  to 
cram  a  shopping  basket  with  food. 

“It  cost  us  about  $1,200  and  was  more 
than  worth  it  in  ads,”  Seidenzahl  said. 

Another  idea,  he  disclosed,  was  run¬ 
ning  a  picture  of  the  merchant  with  his  ad. 
The  paper’s  photographer  took  the 
photos. 

“The  recognition  factor  was  impor¬ 
tant,”  Seidenzahl  recalls.  “Customers 
would  go  into  the  store  and  say  to  the 
owner,  ‘Hey,  I  saw  your  picture  in  the 
paper.’” 

The  University  of  California  School  of 
Journalism  was  the  workshop  host. 


Traditional  format 
givos  way  to  6  col. 

Arkansas  Gazette  will  adopt  a  six- 
column  news  and  advertising  format,  on 
January  1,  1982,  according  to  Hugh  B. 
Patterson,  Jr.,  president  and  publisher  of 
the  Little  Rock-based  daily  newspaper. 

Patterson  said  that  other  revisions  will 
involve  publication  of  a  seven-day-a- 
week  special  magazine  called  Arkansas 
Life,  introduction  of  news  and  feature 
elements  and  the  development  of  adver¬ 
tising  rate  frequency  options. 

William  Mcliwain,  recently-appointed 
editor  of  the  Arkansas  Gazette,  said  that 
several  new  design  and  editorial  compo¬ 
nents  would  be  introduced  to  provide 
readers  with  an  even  better  news-feature 
package. 

Overall  width  of  a  page  will  be  14  in¬ 
ches,  as  compared  with  the  15-inch  width 
now  used.  Present  column  width  of  1.83 
inches  will  be  expanded  to  2. 13  inches  for 
both  news  and  advertising  with  advertis¬ 
ing  make-up  to  be  based  on  1 ,806  lines  to 
the  page  instead  of  2,408. 

Patterson  said  that  the  new  column  me¬ 
asures  will  allow  the  Gazette  to  reduce  its 
newsprint  consumption  by  6  2/3%. 

Column  changes  will  apply  to  all  dis¬ 
play  advertising  in  both  the  Sunday  and 
daily  editions.  An  advertising  rate  book 
reflecting  the  new  column  widths  will  be 
published  and  distributed  around 
November  1. 

The  publisher  said  the  new  column 
width  measures  would  not  directly  result 
in  any  rate  increase  for  advertising  space. 

“Our  advertisers  will  continue  to  pay 
the  same  amount  for  the  same  fractional 
amount  of  the  page  as  they  are  today 
under  our  current  basic  rate  structure,” 
Patterson  said.  “We  are  not  using  this 
conversion  to  mask  any  rate  increase,  but 
are,  in  effect,  making  a  change  that  could 
eventually  help  conserve  newsprint  to 
lower  costs  and  minimize  future  advertis¬ 
ing  rate  increases.” 


16 


EDITOR  &  PUBLISHER  for  October  17.  1981 


BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  SO  NEW  YORK.  N.Y. 
Postage  will  Oe  paid  by 

Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

RJR  plots  Camel  Scoreboard  strategy 


The  R.J.  Reynolds  Tobacco  Company 
is  offering  the  controversial  Camel 
Scoreboard  advertisement  to  roughly  100 
newspapers.  But  because  of  the  amount 
of  space  the  company  is  offering  to  pay 
for,  some  newspapers  which  had  pre¬ 
viously  been  receptive  may  not  accept 
the  ads. 

RJR  originally  approached  more  than 
600  newspapers  with  the  idea  for  the 
Camel  Scoreboard,  a  four-sided  ad  which 
would  enclose  a  newspapers  regular 
sports  agate  package  with  an  ad  for 
Camel  Lights  Cigarettes  (E&P,  Aug.  15). 
Of  the  600  approached,  more  than  300 
accepted.  However,  most  large,  major 
market  newspapers  rejected  the  proposal 
on  grounds  that  the  ad  would  infringe  on 
their  editorial  integrity. 

RJR  has  selected  “between  100  and 
110”  newspapers  from  the  300  which  in¬ 
dicated  they  would  accept  the  advertis¬ 
ing.  But  many  of  those  who  indicated 
acceptance  were  under  the  impression 


Banking  on  the  weather 

R.J.  Reynolds'  Camel  Scoreboard  proposal  has  led  some  newspap¬ 
ers  to  reason  that  if  sports  data  can  be  “sponsored,”  so  too  can  fea¬ 
tures  like  weather  reports  and  stock  tables. 

At  one  newspaper,  the  Elkhart  (Ind.)  Truth,  this  sort  of  reasoning 
has  resulted  in  new  advertising  linage. 

In  a  letter  to  E&P,  Anthony  H.  Biggs,  publisher  of  the  Truth,  ex¬ 
plains,  “Some  time  ago,  when  we  philosophically  debated  factors  in¬ 
volved  in  the  Camel  Scoreboard  offering,  the  conversations  ranged 
into  other  areas.  Ultimately  we  enthusiastically  accepted  and  en¬ 
dorsed  the  Camel  Scoreboard  idea.  That  led  us  to  a  rather  passive 
search  for  areas  within  the  newspaper  that  might  be  marketable  — 
and  we  hit  upon  the  daily  weather  forecast.” 

He  continues,  “We  determined  there  was  no  editorial  judgement 
whatsoever  involved  with  this  daily  reader  service  item.  We  decided 
to  sell  it.” 

The  paper  sold  the  idea  to  the  first  advertiser  it  approached  —  the 
First  National  Bank  of  Elkhart,  and  the  ad  has  been  running  since. 

“It  proved  to  be  an  easy  sell  for  which  we  receive  premium  rate 
on  a  long  term  contract,”  explains  Biggs.  The  bank  is  not  paying  for 
the  space  occupied  by  the  weather  forecast,  but  is  paying  the  pre¬ 
mium  rate  for  positioning  above  and  below  the  feature. 

What  of  the  issue  of  editorial  integrity? 

“Doubtless  there  will  be  some  editors  who  will  view  the  foregoing 
as  continued  erosion  toward  prostitution  of  the  newspaper,”  Biggs 
believes.  “We  don’t  see  it  that  way  —  in  fact,  the  sale  of  this  par¬ 
ticular  daily  feature  has  been  helpful  to  the  reader  as  well  as  the 
advertiser.  Because  of  the  premium  rate,  we  have  been  able  to 
anchor  the  feature  and  have  received  a  good  deal  of  favorable  com¬ 
ment  for  that.” 

Biggs  says  the  positioning  of  the  bank  ad  “does  not  in  any  way 
constitute  an  encroachment  on  our  editorial  product.” 

He  is  wary  of  such  encroachment.  “We’re  not  casting  around  for 
editorial  features  we  can  sell  to  advertisers,”  he  says. 


WEATHER  FORECAST 

Sill!  FIRST  NATIONAL  BANK 
II  lii  ELKHART  i  o.ix  •  .•noo 


Schedule  offered  to 
100  newspapers 
starting  Jan.  4 

that  RJR  was  willing  to  pay  for  100%  of 
the  space  occupied  by  the  ad  and  the 
sports  tables. 

RJR*  has  informed  the  newspapers  it 
has  chosen  for  the  52-week  schedule  that 
it  will  pay  for  65%  of  the  total  space  occu¬ 
pied,  and  that,  according  to  industry 
sources,  may  not  be  enough  for  some 
publishers  to  “open  up  the  can  of  worms 
associated  with  the  proposal.” 

“For  some  publishers,  that  52-week 
schedule  may  be  too  hard  to  turn  down,” 
said  one  source  in  the  representative 
business.  “But  there  are  probably  going 
to  be  a  few  who  are  not  going  to  want  to 
set  that  precedent.” 

RJR  is  offering  to  run  ads  which  con¬ 


form  to  the  size  of  a  newspaper’s  sports 
agate  package,  preferably  in  Monday 
newspapers.  Spot  color  will  be  run  across 
the  top  of  the  ad  where  it  is  available.  The 
Scoreboard  schedule  does  not  affect 
other  planned  newspaper  advertising  for 
the  Camel  brand.  And  though  many 
newspapers  which  rejected  the  original 
proposal  offered  alternatives,  the  com¬ 
pany  is  limiting  its  current  activity  to  the 
Scoreboard. 

Dan  Pearson,  director  of  media  adver¬ 
tising  for  RJR,  stated,  “We  are  gratified 
that  more  than  half  of  the  newspapers  we 
approached  have  responded  that  they 
would  use  the  advertisement.  We  believe 
it  is  a  very  exciting  and  effective  concept 
for  the  Camel  brand  as  well  as  an  oppor¬ 
tunity  for  the  individual  newspapers  and 
RJR  to  work  together  to  enhance  the 
medium’s  impact  as  a  targeted  advertis¬ 
ing  vehicle.” 

(Continued  on  page  35) 
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Food  brokor  lakes 
newspapers  to  task 

By  John  Consoli 

For  the  past  four  years,  food  broker 
ABD  has  been  running  a  consumer  prom¬ 
otional  program  called  Great  Events  and 
part  of  that  program  is  the  distribution  of 
cents-off  food  coupons  through  full  page 
newspaper  ads  and  more  recently  rotogr¬ 
avure  inserts  carried  in  newspapers  in  the 
metro  New  York  area. 

This  year,  6  million  full  color  inserts  (3 
million  six  pagers  and  3  million  32  pagers) 
were  distributed  via  an  assortment  of 
newspapers. 

Ronald  Bergida,  who  runs  the  Great 
Events  program  for  ABD,  in  a  recent  lun¬ 
cheon  appearance  before  the  New  York 
Chapter  of  the  Newspaper  Advertising 
Sales  Association,  told  the  reps  that  some 
questions  “still  linger”  about  news¬ 
papers. 

Those  questions,  he  said,  are: 

§“Why  is  it  that  there  appears  to  be 
little  continuity  of  sales  coverage  on  the 
part  of  the  print  media  .  .  .  ? 

§“Why  is  it  that  other  media,  more 
than  newspapers,  seek  to  develop  coop¬ 
erative  programs,  adding  to  the  topspin 
and  merchandising  mix? 

§“Why  is  it  that  newspapers,  more  so 
than  any  other  media  we  use,  are  inflexi¬ 
ble  when  it  comes  to  rates? 

§“Why  is  it  that  we  have  had  phone 
calls  from  manufacturers,  their  agencies, 
sales  promotion  houses,  other  sales  orga¬ 
nizations  from  all  across  the  country  in¬ 
quiring  about  our  program  .  .  yet,  to 
date,  neither  I  nor  any  of  my  associates 
have  received  any  communication  from 
any  other  newspaper  outside  of  metro 
New  York? 

§“How  is  it  that  with  promotional 
sweepstakes,  contests,  and  other  gim¬ 
micks  being  utilized  by  papers  competing 
with  each  other,  these  never  seem  to  be 
integrated  with  programs  such  as  Great 
Events  so  that  some  synergy  could  be 
built? 

“You  can  see  from  the  nature  of  my 
questions,”  Bergida  said,  “that  humility 
runs  deep  in  our  firm,  and  if  I’ve  insulted 
anyone,  that  was  certainly  not  my  inten¬ 
tion.  However,  the  reason  I  came  to 
speak  today  was  not  to  hear  the  sound  of 
my  voice  extol  the  virtue  of  Great  Events 
but  rather,  it  was  to  provoke  and  hopeful¬ 
ly  stimulate  thought  and  ideas  from  the 
people  in  this  room  ...” 

In  this  year’s  Great  Events  promotion, 
420  million  coupons  were  circulated  in  a  6 
week  period — according  to  Bergida, 
almost  5%  of  all  coupons  dropped  in  the 
New  York  metro  market  in  one  year. 

Television  spots  were  used  to  alert  con¬ 
sumers  to  the  Great  Events’  inserts  that 
would  be  appearing  in  the  newspapers. 
Those  newspapers  carrying  the  inserts 
had  a  total  circulation  of  2.8  million. 
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Ail-Ventuns 


A  boycott  or  a  money  saving  move? 

Several  months  ago,  grocers  in  Wisconsin  Rapids,  Wisconsin,  for  one 
reason  or  another,  simultaneously  withdrew  their  advertising  from  the 
Wisconsin  Rapids  Daily  Tribune  and  placed  it  with  a  shopper  called  The 
Advertiser. 

The  newspaper  believes,  and  some  of  the  grocers  admit,  that  the 
advertising  exodus  is,  in  effect,  a  boycott  over  the  newspaper’s  editorial 
stance  favoring  a  beverage  container  deposit  bill  in  the  state  legislature. 

But  other  grocers  say  their  move  was  not  spurred  by  the  newspaper’s 
editorial  policy  but  by  the  cost  efficiency  of  the  shopper.  The  Wisconsin 
Press  Association,  in  its  bulletin,  sees  some  irony  in  the  situation.  The 
Advertiser  is  owned  by  the  Milwaukee  Journal  Company,  which  has  also 
supported  the  legislation  editorially. 

Whether  or  not  the  move  is  a  boycott,  the  Daily  Tribune  is  losing  ab¬ 
out  $25,000  per  month  in  revenues,  according  to  the  WPA.  Mike  Shep¬ 
pard,  the  paper’s  ad  director,  says  there  has  been  some  movement  on  the 
part  of  one  grocer  to  move  back  into  the  Tribune,  and  he’s  hopeful  that 
other  grocers  will  follow  suit.  He  reports  the  paper  has  been  meeting 
with  the  grocers  in  an  attempt  to  iron  out  their  differences. 


NFL  teams  with  Parade  in  food  promotion 


The  National  Football  League  and  Parade  Magazine  kicked-off  the 
largest  multi-brand  food  promotion  in  the  NFL’s  history  last  weekend 
with  a  special  “Tailgate  Party”  food  section  in  Parade. 

The  multi-page  section,  called 
“Fun,  Food  and  Football,”  fea¬ 
tured  full-color  food  advertising 
tied  to  an  NFL  theme.  The  section 
carried  coupons,  premiums  and  in¬ 
formation  on  NFL  promotional 
items.  Participating  advertisers  fea¬ 
tured  12  products,  including  White- 
Westinghouse;  Charmglow;  Open 
Pit  Barbecue  Sauce;  Vlasic  Pick¬ 
les;  St.  Regis  Paper  Products; 

Reynolds  Wrap;  Leaf  Whoppers; 

Cribari  Wine;  Hunts’  Manwich; 

Swanson  Fried  Chicken;  Seven 
Seas  salad  dressing  and  V-8  Spicy- 
Hot  Vegetable  Juice. 

The  section  reached  41  million 
men  and  women  in  more  than  22 
million  homes  in  last  Sunday’s  Pa¬ 
rade.  For  additional  coverage,  the  NFL  also  scheduled  ads  for  five  of  the 
featured  products  in  locally-edited  Sunday  magazines  in  17  additional 
markets  with  a  total  circulation  of  6.3  million. 


NFL 


Monitor  scores  with  puiiout  sections 

In  1977,  the  Christian  Science  Monitor  published  its  first  special  pullout 
section  combining  exclusive  advertising  with  staff-written  exclusive  news 
features.  It’s  subject  was  Finland. 

Later  that  year,  it  published  another  such  section,  this  one  concerning 
Taiwan.  By  the  time  this  year  is  over,  the  paper  will  have  published  20  such 
sections  with  subjects  ranging  from  specific  industries  to  counties  to  coun¬ 
tries. 

The  Monitor  believes  the  strength  of  the  sections  lies  in  the  fact  that  all 
editorial  content  is  generated  by  the  Monitor’s  newsroom.  “This  approach 
has  not  made  the  sections  any  easier  to  sell,  since  most  governments  or 
industry  associations  like  to  have  control  over  the  content  of  their  sections,” 
says  ad  director  Clayton  Westland.  “But  the  Monitor’s  reputation  for  fair¬ 
ness  has  overcome  most  of  these  objections.” 

—  GLOEDE 
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The  best  do-your-own-taxes 
program  written  exclusively 


for  newspaper  readers! 


OJTWUR 

OWNTWES 

ANDSIWE 


Featuring  money-saving  tips  for  every  taxpayer  in  every  bracket! 

Here's  what  the  1982  CUT  YOUR  OWN  TAXES  ANO  SAVE  Program  offers  your  newspaper: 


0  A  4-PART  MINI-SERIES  available 

in  mid-November  to  help  your  readers 
take  advantage  of  the  changes  benefiting 
them  most  before  December  31, 1981. 

^  A  14-PART  SERIES  for  publication  anytime 
from  December  through  April  designed  to 
give  your  readers  continuing  guidance  on  how 
the  new  laws  apply  to  them. 

0  THE  96-PAGE  BOOK, 
a  step-by-step  “how  to” 
manual  with  sample  forms  and  the  most 
up-to-the-minute  tax  information. 

Available  to  your  readers  through 
the  newspaper  series. 

0  AN  ADDITIONAL  SERIES  OF  “TAX  BREAKER” 
NEWS  STORIES  for  release  periodically 
during  the  tax  season. 

The  new  tax  laws  mean  big  savings 
to  taxpayers... your  readers. 

CUT  YOUR  OWN  TAXES  AND  SAVE 
by  Sheilah  Kast,  top  Washington-based 
financial  writer,  explains  the  full  spectrum 
of  money-saving  possibilities  including: 


^  Investing  in  the  new 
All-Savers  certificates. 

^  Setting  up  an  IRA  or 

KEOGH  retirement  account. 

^  Accelerating  deductions  for: 

charitable  contributions,  state  income 
taxes,  medical  expenses,  sales  taxes 
and  business  expenses. 

^  Deferring  income  to  1982  when  tax 
rates  will  be  lower. 

Your  newspaper  can  use  our  Reader  Service 
Bureau  for  fulfillment  or,  if  you  prefer, 
you  can  fulfill  your  own  orders  with 
books  ordered  in  bulk  and  imprinted 
with  your  logotype. 


FOR  COMPLETE  INFORMATION  ON  THE 
1982 

‘  CUT  YOUR  OWN  TAXES  AND  SAVE’’ 
PROGRAM  CALL 
JEAN  MOONEY  (212)557-9655 


ENTERPRISE  PUBLICATIONS 

A  division  of  Newspaper  Enterprise  Association 

200  Park  Avenue,  New  York,  N.Y.  10166 


Ad  scene 


By  Dan  Lionel 


Distributor  can  key  to  co-op  $$$ 


“Don’t  overlook  the  distributor  in  your 
quest  for  those  unspent  co-op  dollars,” 
advises  Thomas  J.  Sferlazzo,  co-op  coor¬ 
dinator  of  the  Asbury  Park  (N.J.)  Press. 

“The  key  to  their  importance”  he  told 
E&P,  “is  in  terms  of  the  large  amount  of 
dollars  they  accrue  because  of  their  mas¬ 
sive  purchases  and  their  control  of  those 
funds.” 

Sferlazzo,  realizing  that  the  distributor 
could  influence  his  dealers  in  their  choice 
of  media,  finds  it  useful  to  make  his  pre¬ 
sentation  to  the  distributor  and  enlist  his 
support  for  a  program  in  his  newspaper. 
Without  such  an  effort  on  the  part  of  the 
paper,  the  money  could  either  go  unspent 
or  go  into  the  coffers  of  an  enterprising 
competing  medium. 

A  full  color  “Spring  Gardening”  page 
that  sprouted  on  the  back  page  of  the 
Press  followed  by  two  half  pages  in  color 
last  spring  was  the  result  of  just  such  a 
strategy.  Initial  contact  with  the  distribu¬ 
tor,  Simmons  &  Mount,  began  with  a 
Press  sales  rep,  who,  noting  the  many 
lawn  and  garden  products  handled  by  the 
firm,  proposed  a  full  page  spread  and 
undertook  to  handle  the  details. 

At  this  point  Sferlazzo  picked  up  the 
ball  and  dug  up  the  co-op  plans  for  almost 
a  dozen  items  sold  by  Simmons  &  Mount 
—  all  of  which  offered  100%  co-op  reim¬ 
bursement.  With  the  enthusiastic  support 
of  the  distributor,  and  a  full  page  layout  to 
show,  the  Press  sales  rep,  accompanied 
by  a  Simmons  &  Mount  salesman,  signed 
up  18  dealers. 

Asked  why  the  distributor  needed  help 
in  checking  out  co-op  plans  for  his  mer¬ 
chandise,  Sferlazzo  said  that’s  one  of  the 
facts  of  life. 

“However,”  he  added,  “they’re  set  up 
with  respect  to  co-op  far  better  than  they 
were  even  a  few  years  back.  Now  at  least 
they’re  aware  of  how  co-op  can  help  put 
their  products  on  dealers  shelves  when 
their  sales  people  include  the  co-op  deal 
in  their  pitch  and  then  how  the  ads  move 


the  products  to  the  consumer.  Before,  the 
average  distributor,  when  asked  about 
co-op  accruals  for  given  dealers,  could 
not  answer  as  they  kept  few  if  any  re¬ 
cords.  Today,  thanks  to  the  realization  of 
the  importance  of  co-op  to  their  bottom 
line,  they’re  keeping  better  score.” 

Another  fairly  recent  development, 
according  to  Sferlazzo,  is  a  growing  in¬ 
terest  on  the  part  of  distributors  in  having 
their  own  names  prominently  displayed 
in  the  ads.  Previously,  they  were  content 
to  remain  in  the  background.  “But  now, 
they  want  the  exposure  in  the  market¬ 
place  too,”  he  said. 

“One  of  the  most  effective  means  of 
getting  a  co-op  plan  out  of  the  files  and 
into  the  paper,”  said  Sferlazzo,  “is  to  set 
up  a  meeting  between  the  sponsor  of  the 
program  and  the  dealers.” 

The  Press  recently  co-sponsored  a  din¬ 
ner  meeting  with  Holland-America  Lines 
which  22  travel  agencies  attended.  Hol- 
land-American  offered  the  agents  a  50-50 
co-op  program  for  a  campaign,  including 
a  full  page,  kick-off  followed  by  14  half 
page  ads  in  the  Press.  “All  22  agents  pre¬ 
sent  signed  up  for  the  series  that  will  run 
from  now  through  January.” 

Sferlazzo,  who  has  been  co-op  coordi¬ 
nator  only  since  last  March,  obtained  a 
good  understanding  of  the  dealer  point  of 
view  in  his  previous  assignment  as  mem¬ 
ber  of  the  special  editions  selling  team  on 
the  Press.  Even  though  the  retailer  is  fre¬ 
quently  the  main  starting  point  for  a  co-op 
pitch  by  a  newspaper  sales  person,  Sfer- 
lazzo  believes  the  big  unspent  dollars 
generally  reside  with  the  distributors  who 
play  a  major  role  in  the  movement  of 
goods  from  the  producer  to  the  con¬ 
sumer. 

“As  in  the  case  of  Simmons  &  Mount, 
when  we  showed  them  the  services  we 
could  supply,  when  our  art  department 
put  together  the  full  page  color  ad,  selling 
the  18  dealers  was  accomplished,  with 
their  help,  in  just  two  days,”  he  said. 


Gannett’s  youth 
section  draws 
reader  response 

Gannett’s  Pennywhistle  Press,  a 
youth-oriented  Sunday  supplement  now 
being  tested  in  about  a  dozen  newspapers 
in  the  northeast,  drew  more  than  4,400 
letters  from  readers  in  its  first  two 
months. 

Gannett  is  testing  the  supplement, 
which  is  aimed  at  children  3  to  13  and 
their  families,  in  Sunday  editions  of  the 
Camden  (N.J.)  Courier-Post,  Wilming¬ 
ton  (Del.)  News-Journal  and  the  Gannett 
Westchester-Rockland  Newspapers 
north  of  New  York  City.  Each  issue  con¬ 
tains  fiction,  youth-oriented  news, 
sports,  entertainment  and  advice  col¬ 
umns.  There’s  color  on  every  page. 

Mike  Guise,  formerly  with  the  News- 
Journal,  is  ad  director  for  the  Press. 

Leo  Burnett  snares 
McDonald’s  account 

The  Leo  Burnett  Company  has  weaned 
the  $75  million  McDonald’s  national 
advertising  account  from  Needham,  Har¬ 
per  &  Steers  in  a  move  that  startled  the 
Chicago  advertising  community. 

McDonald’s  gave  no  specific  reasons 
for  the  agency  switch  despite  Needham, 
Harper  &  Steers  consistent  creation  of 
award-winning  television  commercials. 

The  account  switch  will  not  affect 
advertising  by  local  McDonald’s  franch¬ 
ises,  which  use  local  ad  agencies. 

O.T.  Watkins  to  head 
coupon  ad  unit 

O.T.  Watkins,  formerly  vicepresident/ 
sales  for  Gannett  Newspaper  Advertising 
Sales,  recently  vacated  his  office  in  the 
Pan  Am  building  and  moved  north  to 
Westport,  Conn.,  where  he’ll  head  a  new 
in-house  ad  agency  at  MCA’s  Newspaper 
Co-Op  Couponing. 

As  president  of  Newspaper  Co-Op 
Advertising,  Inc.,  Watkins  will  be  re¬ 
sponsible  for  all  newspaper  relations  in¬ 
cluding  the  placement,  auditing  and  pay¬ 
ment  of  the  NCC  program  in  all  news¬ 
papers. 


BEW  CONSULTING 

Specializing  in 

general  management  prablems 
B.E.  Wright 

80  First  South  Shores  Ave. 
Decatur,  II.  62521  1-217-428-3367 


ESTATE  PLANNING  &  TAX  CONSULTING 

for  Newspaper  Owners  and  Executives 

DONALD  C.  MEYER 

Attorney,  Tax  Consultant  &  Newspaper  Executive 
41  Woodhaven  Drive,  Wayne,  N.J.  07470  (201)  440-6903 
NOW  ACCEPTING  A  LIMITED  NUMBER  OF  NEW  CLIENTS. 

•  Speaker  on  Estate  Planning  to  more  than  40  newspaper  organizations, 
including  ANPA,  NNA,  SNPA  and  State  Associations. 

•  Consultant  &  Advisor  to  a  select  list  of  newspaper  owners. 

•  Specializing  in  corporate  structures,  recapitalizations,  valuation  limitations, 
appreciation  shifting  and  other  advanced  techniques. 

•  Coordinated  business  and  family  tax  planning.  Close  cooperation  with  local 
anomeys  and  accountants.  Regular  tax  advisories.  Strategic  planning  based 
on  changing  directions  of  tax  laws. 

SERVICES  AVAILABLE  ON  A  PROJECT  OR  CONTINUING  BASIS. 

TAKE  FULL  ADVANTAGE  OF  THE  NEW  TAX  LAW  STARTING  IN  1981. 
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Tight  space 
for  seats 
in  press  box 

By  Jim  F.  Haughton 

Dave  Baker  has  a  space  problem. 

The  press  box  at  Pennsylvania  State 
University’s  Beaver  Stadium  in  Universi¬ 
ty  Park,  Pa.,  has  seats  for  190  writers  plus 
broadcasters  and  photographers.  But  as 
sports  information  director.  Baker  must 
face  the  prospect  of  double  the  press  box 
capacity  when  Penn  State  plays  Alabama 
on  Saturday,  November  14  and  Notre 
Dame  on  Saturday,  November  21. 

By  the  time  Baker  accomodates  all  of 
the  tv  personnel,  he  expects  to  issue  close 
to  400  press  credentials  for  both  games. 
This  will  exceed  the  requests  for  the  1978 
Penn  State-Maryland  contest  when  both 
teams  were  leaders  and  370  credentials 
were  issued. 

When  the  Alabama  team  travels,  it  is 
accompanied  by  30  sportswriters  repre¬ 
senting  most  of  the  major  newspapers  in 
the  state.  Baker  said  the  Atlanta  papers 
also  have  requested  three  tickets  each  for 
the  game.  Notre  Dame  draws  regular  beat 
reporters  from  South  Bend,  Chicago,  In¬ 
dianapolis  and  other  cities. 

"Uve  told  some  writers  to  make 
arrangements  to  stay  as  far  away  as  Har¬ 
risburg  (90  miles)  because  there  just  isn’t 


any  space  anywhere  here  for  the  Notre 
Dame  game,”  he  said. 

Baker  and  associates  Mary  Joe  Haver- 
beck  and  Dick  Sapara,  assisted  by  several 
student  aides,  operate  the  press  box. 
They  begin  game  day  at  9  a.m.  and  usual¬ 
ly  leave  the  press  box  at  8  p.m. 

A  few  minutes  before  the  final  game 
whistle,  Sapara  guides  a  group  of  repor¬ 
ters  who  travel  in  vans  to  the  Penn  State 
dressing  room,  about  a  mile  from  the  sta¬ 
dium.  Several  team  buses  and  press  vans 
have  police  escorts  to  the  dressing  room. 

If  you  are  a  sports  information  director 
at  a  school  like  Penn  State,  you  can  ex¬ 
pect  30-35  press  request  interviews  for 
players  each  week.  Both  the  SID  and  his 
aides  work  seven-day  weeks  during  foot¬ 
ball  season. 

For  the  beat  reporters,  covering  Penn 
State  is  a  special  occasion  because  Friday 
night  before  the  game,  Joe  Paterno,  Penn 
State  coach  and  athletic  director,  is  avail¬ 
able  for  a  casual  off-the-record  reception 
and  dinner.  Paterno  will  spend  an  hour 
with  the  reporters  before  joining  his 
squad. 

The  work  of  the  Penn  State  staff  is 
duplicated  in  hundreds  of  college  towns 
across  the  land  during  football  season. 
Whatever  the  division  the  school  per¬ 
forms  in,  catering  to  the  news  media  is  the 
prime  responsibility  of  the  sports  in¬ 
formation  director.  Most  SIDs  belong  to 
the  College  Sports  Information  Direc¬ 
tors,  headed  this  year  by  Nick  Vista  of 
Michigan  State. 


The  role  of  the  college  sports  informa¬ 
tion  director  is  a  far  cry  from  the  late 
twenties  when  Joseph  Labrum  at  the  Uni¬ 
versity  of  Pennsylvania  was  believed  to 
be  the  first  full-time  college  sports  in- 
formtion  director.  Today,  practically  ev¬ 
ery  college  and  pro  sports  team  has  an 
information  director,  a  number  of  them 
women. 

The  early  pioneers  in  the  field  included 
Horace  Renegar  at  Tulane;  Ted  Carpen¬ 
ter,  Marquette;  Joe  Petritz,  Notre  Dame. 
Walter  Paulison  held  the  post  at  North¬ 
western  from  1926  to  1%9,  and  Wilbur 
Snypp  was  Ohio  State  SID  from  1944  to 
1973.  There  was  a  much  closer  rela¬ 
tionship  between  college  officials  and  re¬ 
porters  in  the  early  days. 

Today’s  working  reporter  in  a  game 
press  box  is  supplied  with  an  avalanche  of 
facts,  whether  it  is  a  college  or  pro  con¬ 
test.  A  reporter  can  walk  in  unprepared 
and  get  a  full  batch  of  data  offering  in¬ 
formation,  background  and  statistics  on 
both  teams.  Less  than  30  seconds  after 
each  quarter  ends,  Penn  State  aides  are 
distributing  play-by-play  rundowns. 

The  same  holds  true  in  most  press 
boxes,  a  far  cry  from  the  day  when  repor¬ 
ters  had  to  track  down  names  and  num¬ 
bers  of  players.  At  University  Park,  re¬ 
porters  can  watch  replays  of  game  action 
on  nine  line  color  tv  sets.  It  is  the  same 
play  millions  of  viewers  will  see  on  game 
highlights  offered  on  both  regional  and 
cable  networks. 


UNDERWRITER? 

Insurance  is  a  confusing  business  .  .  .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance .  .  and  need  to  plug 
into  "our”  language  . .  .  give  us  a  call.  If  if  s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone;  309-662-2625 
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Brent  C.  Petersen,  staff  photo¬ 
grapher  at  Parade  magazine,  moves  up  to 
photo  editor  and  will  coordinate  the  ac¬ 
quisition  of  color  and  black  and  white 
photographs.  Petersen  will  be  responsi¬ 
ble  for  contact  with  agencies,  studios  and 
freelance  photographers  and  also  will 
maintain  Parade’s  photo  library. 

Petersen  began  his  career  as  a  profes¬ 
sional  photographer  at  age  16,  working 
for  the  Laramie  (Wyo.)  Daily  Boomer¬ 
ang.  He  freelanced  and  worked  for  the 
Associated  Press  prior  to  joining  Parade 
in  1979. 


Anne  Hall,  formerly  vicepresident- 
public  affairs  of  Warner  Amex  Cable 
Communications,  was  named  informa¬ 
tion  services  manager  of  the  Dallas 
Morning  News.  She  will  be  responsible 
for  the  planning,  development  and  man¬ 
agement  of  opportunities  available  to  the 
Morning  News  in  the  field  of  telecom¬ 
munications  and  information  services. 

Prior  to  her  association  with  the  cable 
communications  firm.  Hall  was  associate 
publisher  and  director  of  advertising  sales 
for  Columbus  Monthly  Publishing  Corp. , 
responsible  for  advertising  sales  and 
administrative  affairs  relating  to  Cincin¬ 
nati  magazine. 


Dolph  Tillotson  is  the  new  pub¬ 
lisher  of  the  Natchez  (Miss.)  Democrat 
and  president  of  Natchez  Newspapers, 
Inc.,  succeeding  Warren  H.  Koon. 
Koon  retired  from  those  positions  but  will 
continue  as  a  columnist  and  editorial- 
feature  writer  for  the  Democrat  and  as  a 
senior  management  consultant  for  the 
Boone  Newspaper  Group. 

Tillotson  will  continue  his  work  as 
president  of  Boone  Publications,  Inc.  He 
also  heads  Tillotson  Publications,  Inc., 
his  own  company  which  owns  four  news¬ 
papers.  The  new  publisher  moved  his 
office  to  Natchez  from  Tuscaloosa,  Ala. 

Koon,  who  has  been  publisher  and 
president  of  the  Natchez  company  since 
1970,  previously  was  a  reporter,  sports 
editor  and  managing  editor  on  the  staff  of 
a  number  of  southern  newspapers. 


Woodrow  Paige,  Jr.,  joined  the  De¬ 
nver  Post  as  a  sports  columnist  in  a  move 
from  the  Rocky  Mountain  News,  where 
he  had  written  his  columns  since  1974. 
Paige  earlier  was  a  sports  writer  and  col¬ 
umnist  for  the  Memphis  Commercial 
Appeal. 


Tony  Evans  was  named  travel  adver¬ 
tising  manager  of  the  Dallas  Morning 
News.  He  was  a  regional  advertising 
manager  in  the  national  advertising  de¬ 
partment. 


David  E.  Lancaster  was  named 
group  controller  for  the  Southern  Region 
of  Taylor  Communications,  Inc.  Taylor 
joined  the  company  from  Harte-Hanks 
Communications,  Inc.,  where  he  was 
business  manager-planner  for  the  Mar¬ 
shall  (Texas)  News-Manager. 


Attending  the  Inland 
Daily  Press  Association  Meeting 
Chicago,  October  18-21 
ROBERT  N.  BOLITHO 

KREHBI  BL-BOLITHO 
NEWSPAPER.  SERVICE,  INC. 


P.O.  Box  7133  Indian  Creek  Branch,  Shawnee  Mission,  Kansas  66207 
(913)  381-8280 


NEWSPEOPLE 


Brian  Dickinson  was  named  editorial 
page  editor  of  the  Providence  Journal  and 
Evening  Bulletin,  succeeding  George  H. 
Favre,  who  resigned  to  pursue  private 
business  interests.  Dickinson  had  been 
chief  editor  writer  since  1976.  He  served 
as  convention  chairman  for  the  National 
Conference  of  Editorial  Writers  in  Provi¬ 
dence  last  month  and  was  elected  to  the 
board  of  dirctors  and  named  chairman  of 
the  editorial  writers  foreign  tour  commit¬ 
tee  for  1982. 

John  P.  Hackett,  with  the  Journal- 
Bulletin  since  1952,  was  named  chief 
editorial  writer,  succeeding  Dickinson. 
Hackett  was  the  dean  of  the  state’s  poli¬ 
tical  correspondents  before  his  assign¬ 
ment  to  editorial  writing  in  1976. 

*  *  * 

Jack  Bates  is  the  new  general  mana¬ 
ger  of  the  Herald-Mail  Co.,  Hagerstown, 
Md.  He  has  worked  at  several  newspap¬ 
ers  in  the  East  and  most  recently  was 
national  account  manager  for  Systems  In¬ 
tegrators,  manufacturer  of  computer  sys¬ 
tems  for  newspapers. 

Also,  Joan  Simons  was  appointed 
manager  of  the  Herald-Mail  Company’s 
classified  advertising  department.  She 
was  a  sales  representative  in  the  depart¬ 
ment  for  ten  years. 

*  *  * 

David  C.  Simonson,  publisher  of  the 
Pioneer  Press  Newspapers,  Wilmette, 
Ill.,  was  elected  president  of  the  Cook 
County  Suburban  Publishers,  Inc.,  at  the 
annual  meeting  in  Oak  Brook.  Jack 
Kubik,  publisher  of  the  Life  Newspap¬ 
ers,  Berwyn,  Ill.,  is  chairman  of  the 
board. 

# 

Dennis  West  will  become  classified 
advertising  manager  of  the  Roanoke 
Times  &  World-News  next  month,  suc¬ 
ceeding  TOM  Bender,  who  resigned.  Re¬ 
cently,  West  has  supervised  installation 
of  a  new  computer  system  for  The  Virgi¬ 
nian-Pilot  and  The  Ledger-Star  in  Nor¬ 
folk.  He  earlier  held  posts  of  training 
manager  for  the  papers’  advertising  de¬ 
partment,  classified  sales  manager,  and 
account  representative. 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Terry  Brown,  formerly  the  Port¬ 
smouth/Chesapeake  advertising  manager 
for  the  Virginian-Pilot  and  Ledger-Star, 
Norfolk,  has  been  named  advertising 
training  manager  of  the  newspapers.  He 
replaces  Dennis  West,  who  moved  to 
the  Roanoke  Times  and  World-News  as 
classified  advertising  manager. 

Bob  Good  replaces  Brown  as  Port¬ 
smouth/Chesapeake  advertising  mana¬ 
ger,  formerly  having  been  Compass 
advertising  manager.  Kathy  Courage 
was  promoted  to  Norfolk  Compass 
advertising  manager  from  the  key 
accounts  sales  staff. 

*  *  ♦ 

Dan  Ehrlich,  formerly  an  entertain¬ 
ment  writer  with  the  Philadelphia  Jour¬ 
nal,  has  returned  to  London  to  start  his 
new  venture,  European  News  Service, 
which  will  provide  European  bureau  ser¬ 
vice  for  U.S.  and  Canadian  newspapers. 
*  *  * 

Dee  McKinsey  was  appointed  execu¬ 
tive  producer  of  CBS  News,  Radio,  in 
Washington.  She  previously  worked  at 
ABC  Radio  as  news  manager  for  the 
American  Entertainment  Network  and 
earlier  was  a  reporter  for  The  Trib,  sub¬ 
urban  supplement  to  the  Chicago  Tri¬ 
bune,  and  for  the  Associated  Press  and 
Muncie  find.)  Star. 

*  *  * 

Bill  Branche,  former  editorial  page 
editor  of  the  Niagara  Falls  Gazette,  is 
now  with  the  Buffalo  Courier-Express  as 
an  editorial  writer.  Branche  joined  the 
Gazette  in  1960  as  a  reporter  and  from 
1966-1970  worked  for  the  Niagara  Falls 
Urban  Renewal  Agency,  Holland- 
Wegman  Production,  and  the  Local  Gov¬ 
ernments  Improvement  Commission.  In 
1970  he  rejoined  the  Gazette  to  edit  the 
editorial  page  and  in  1979  entered  private 
business  but  remained  a  contributing  edi¬ 
tor  to  the  Gazette. 


Norma  Lehman  has  joined  the 
Orange  Coast  Daily  Pilot  as  editor  of  the 
new  Style  section.  She  will  be  responsible 
for  all  fashion  coverage  in  the  D^ly  Pilot 
as  well  as  social  news  along  the  Orange 
Coast  and  will  also  write  a  regular  column 
called  “Nora.”  Lehman  most  recently 
was  the  People  editor  for  the  Orange 
County  Register’s  Accent  section.  She 
has  been  a  resident  of  Newport  Beach 
since  1958  and  worked  for  a  number  of 
publications  in  the  area. 

*  *  * 

John  Cool,  circulation  director  for 
the  Mason  City  (Iowa)  Globe  Gazette 
since  1979  and  currently  president  of  the 
Northern  States  Circulation  Managers 
Association,  has  joined  Madison  (Wise.) 
Newspapers,  Inc.,  as  circulation  direc¬ 
tor.  He  will  be  responsible  for  distribu¬ 
tion  of  the  Wisconsin  State  Journal  and 
the  Capital  Times. 

*  m  * 

Leonard  E.  Gilbert,  managing  edi¬ 
tor  of  The  Post  Publishing  Company 
newspapers  in  Bridgeport,  Conn.,  for  20 
years,  has  become  promotion  manager 
and  director  of  community  affairs.  He  is 
being  succeeded  in  his  former  post  by 
Charles  A.  Betts  effective  October  19. 
Betts  moves  up  from  assistant  managing 
editor.  Before  joining  the  company  in 
1978,  he  was  editor  and  assistant  to  the 
publisher  of  the  Hartford  (Conn.)  Times. 

Gilbert’s  association  with  the  Post- 
Telegram  began  when  he  was  in  high 
school. 


Raymond  L.  Gover  is  the  new  pub¬ 
lisher  of  the  Harrisburg  (Pa.)  Patriot- 
News,  succeeding  John  H.  Baum,  who 
died  September  16. 

Gover  was  editor  and  publisher  of  the 
Saginaw  (Mich.)  News,  prior  to  assuming 
his  new  responsibilities.  A  veteran  of  30 
years  in  Michigan  journalism,  Gover  ear¬ 
lier  worked  at  the  Port  Huron  Times 
Herald,  and  Flint  Journal,  where  he  be¬ 
came  editor  in  1976. 

*  ♦  « 

Joe  Biddle  was  named  sports  editor  of 
the  Nashville  Banner.  With  the  Banner 
since  1979,  Biddle  earlier  was  managing 
sports  editor  of  the  Johnson  City  (Tenn.) 
Press-Chronicle  and  subsequently  was 
with  the  Daytona  Beach  News-Journal. 
*  *  * 

Changes  at  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News  include:  Joanne  S.  Utley, 
named  night  news  editor  in  charge  of  the 
new  night  news/copy  desk  operation.  She 
had  been  Page  One  editor  and  assistant 
systems  coordinator  of  the  Lima  (Ohio) 
News. 

Michael  R.  Kane  joined  the  night 
desk  from  Page  One  editor/wire  editor  of 
the  Briston  (Conn.)  Press. 

Robert  Ward  moved  to  the  night  desk 
from  Albany  County  government  beat. 

Charles  S.  Hubard,  formerly  copy 
editor  and  acting  editor  of  the  Viewpoint 
opinion  pages,  named  assistant  news 
editor. 

(Continued  on  page  24) 
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Expertise  in  Appraisals  for 
Sales,  Estate  and  Gift  Tax  Purposes 


MiDIA  CONSULTANTS 

Professional  assistance  in 
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Notes  on  people 


Edwin  W.  Goodpaster,  a  veteran  jour¬ 
nalist  who  has  been  both  a  rural  weekly 
newspaper  editor  and  an  editor  with  Time 
magazine^  will  become  head  of  Grit  Pub¬ 
lishing  Company,  Williamsport,  Pa.,  on 
November  2. 

The  company  produces  GRIT,  the 
weekly  national  newspaper  which  will 
celebrate  its  100th  birthday  next  year.  The 
paper  circulates  about  800,000  copies  pri¬ 
marily  in  small  towns  and  rural  areas. 


Edwin  Goodpaster 


Says  Goodpaster,  a  former  deputy 
bureau  chief  of  the  Washington  bureau  of 
Time  and  deputy  national  editor  of  the 


Washington  Post,  “The  values  that  were 
the  basis  for  the  founding  of  Grit  are  just 
as  relevant  today  as  they  were  99  years 
ago.  We  just  don’t  hear  as  much  about 
them. 

“The  newspaper  will  continue  to  serve 
the  audience  it  has  served  for  almost  a 
century.  But  it  also  will  reach  out  to  that 
new  population  that  is  making  small  town 
and  rural  America  the  fastest-growing 
part  of  the  nation.” 

Advo-System,  Inc.,  a  Hartford,  Conn., 
direct  mail  and  printing  firm,  bought 
GRIT  from  the  family  of  Dietrick 
Lamade,  the  German  immigrant  who 
founded  the  newspaper  and  set  its  goal  to 
be  “an  elevating,  refining  force”  for  the 
American  family. 

Goodpaster  began  in  journalism  with 
the  Minneapolis  Star  and  Tribune.  From 
1964  to  1972  he  was  news  editor  and  depu¬ 
ty  bureau  chief  of  the  Washington  bureau 
of  Time,  leaving  that  post  to  be  owner  and 
editor  of  the  Whitehall  (Wis.)  Times,  a 
weekly.  Then  after  a  stint  with  the 
Washington  Post,  Goodpaster  served  as 
Deputy  Assistant  Secretary  of  Agricul¬ 
ture  for  Governmental  and  Public  Affairs 
from  1977  to  1981  and  most  recently  was 
editor  of  The  Wilderness  Society’s  maga¬ 
zine  in  Washington. 


The  Grit  company  also  publishes  a 
Sunday  newspaper  for  the  North  Central 
region  of  Pennsylvania  and  a  weekly, 
“The  Grit  Great  America  Shopper,”  for 
the  same  region. 

«  ♦  * 

The  Missouri  Press  Association  has 
elected  its  first  woman  president  since  the 
organization’s  founding  in  1867.  She  is 
Mrs.  Avis  Tucker,  editor  and  publisher  of 
the  Warrensburg  Daily  Star-Journal, 
Mrs.  Tucker  and  her  husband,  William, 
bought  the  Daily  Star- Journal  in  1947  and 
she  became  editor  and  publisher  when  he 
died  in  1966. 


Avis  Tucker 


A  graduate  of  the  University  of  Mis¬ 
souri,  Mrs.  Tucker  is  also  president  and 
owner  of  Johnson  County  Broadcasters, 
Inc.,  and  serves  on  the  boards  of  direc¬ 
tors  of  Missouri  Public  Service  Co.,  Un¬ 
ited  Telecommunications,  Inc.,  and  is 
vicepresident  of  Green  Securities,  Inc., 
Kansas  City.  She  is  a  former  president  of 
the  University  of  Missouri  Board  of  Cura¬ 
tors. 

Mrs.  Tucker  assumes  her  MPA  pres¬ 
idency  on  January  1,  succeeding  William 
O.  Lenhart,  co-publisher  of  the  Trenton 
Republic-Times.  Also  elected  at  the 
annual  convention  were:  Ralph  Clayton, 
Caruthersville  Democrat-Argus,  first 
vicepresident;  Robert  M.  White  II,  Mex¬ 
ico  Ledger,  second  vicepresident;  Mrs. 
Emily  Ferguson,  Fredericktown  Demo¬ 
crat-News,  secretary,  and  Herbert  G. 
Williams,  Clarence  Courier,  treasurer. 

«  «  * 

Aviation  columnist  Nancy  Robinson  of 
the  Abilene  (Texas)  Reporter-News,  has 
been  named  accident  prevention  counse¬ 
lor  of  the  Fort  Worth  Flight  Standards 
District  Office  of  the  Federal  Aviation 
Administration. 

A  pilot,  Robinson  writes  her  column 
“Ups  and  Downs”  for  the  Saturday 
morning  edition  and  also  writes  for  va¬ 
rious  magazines  and  professional  pub¬ 
lication. 

In  addition  to  writing,  Robinson  is  co- 
chairman  of  the  Abilene  Aviation  Safety 
Committee  which  coordinates  volunteer 
flight  safety  activities  of  area  civilian  and 
military  operations. 


Have  you  talked  with 
Deane  Weinbeig  lately? 

Ask  about  updated  coverage  from  the  company  that  really  is  first  in 
newspaper  carrier  insurance  and  bonding.  We  created  them  both. 

Deane  Weinberg  Sr.  pioneered  newspaper  coverage  in  1934. 
Today  we  continue  to  serve  you  exclusively.  In  fact,  when  you  deal 
with  Deane  Weinberg  Insurance  Agency,  you  deal  with 
Deane  Weinberg  Jr.,  personally.  We  were  first,  today  we  are  foremost: 
Our  carrier  insurance,  for  example.  While  others  may  offer  a  $250,000 
maximum  benefit  package,  Deane  Weinberg  provides  $750,000. 

And  that  s  on-route  unallocated  coverage. 

Our  bonding  program  is  the  most  effective  true  bond  protection 
you  can  get.  With  aggressive  follow-through. 

And  our  underwriters  rate  a  Best’s  A  +  ,  the  highest  possible 
rating  for  financial  condition  and  operating  performance. 

Assure  yourself  of  the  most  updated  coverage  and 
personal  service.  Give  Deane  Weinberg  a  call. 

(213)474-5594 


Deane  Weinberg  Insurance  Agency,  Inc. 
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News  Council  finds  four 
complaints  unwarranted 


The  National  News  Council  has  found 
complaints  against  Parade  and  Jack 
Anderson,  Los  Angeles  Times  Syndi¬ 
cate,  New  York  Times  and  Time  and  ABC 
News  all  to  be  unwarranted. 

The  complaint  against  Parade  and 
Anderson  was  brought  by  Dr.  Stephen 
Barrett,  chairman  of  the  Lehigh  Valley 
Committee  Against  Health  Fraud,  Inc. 

Barrett  complained  that  Anderson  pre¬ 
sented,  in  one  paragraph  of  his  article,  a 
distorted  account  of  why  Dr.  Anthony 
Morris  had  been  fired  by  the  government. 

The  article  was  headlined,  “Dear  Mr. 
President.  .  .  an  Open  Letter  from  Jack 
Anderson.”  The  article  was  a  plea  to 
President  Reagan  to  cultivate  and  to  pro¬ 
tect  the  “whistle  blowers”  upon  whom 
Anderson  said  the  president  must  depend 
to  make  good  his  campaign  pledge  to  root 
out  fraud  and  waste  in  federal  govern¬ 
ment.  Anderson  listed  nine  whistle  blow¬ 
ers  who  he  said  suffered  from  their  efforts 
and  summarized  each  one's  situation  in  a 
few  paragraphs  each. 

Anderson  said  in  his  “open  letter”  that 
Dr.  Morris  spoke  out  against  the  swine  flu 
program  and  was  fired  by  the  U.S.  Food 
and  Drug  Administration.  Dr.  Barrett 
complained  that  this  made  it  seem  that 
this  was  the  only  reason  for  which  Dr. 
Morris  was  fired. 

Dr.  Barrett  alleged  that  the  process  to 
fire  Dr.  Morris  began  well  before  he 
spoke  out  against  the  swine  flu  program. 
He  also  cited  a  1977  complaint  that  a  lon¬ 
ger  article  in  Parade  on  the  same  topic 
was  biased.  He  recalled  that  the  News 
Council  had  upheld  his  complaint  at  that 
time. 

Dr.  Barrett  said  it  was  unfair  in  the 
latest  Anderson  article,  to  summarize  the 
circumstances  surrounding  Dr.  Morris’ 
firing  in  one-paragraph  and  fail  to  include 
that  the  firing  process  was  begun  in  1975. 
He  said  it  was  too  simplistic  to  be  editor- 


Own  Your  Own 
Low  Power  TV  Station 

Investors  view  low- 
power  TV  as  the  new 
broadcast  frontier.  The 
investment  can  be  less 
than  $50,000.00.  We 
can  prepare  your  complete 
application.  Two  week 
delivery.  Call  for  more 
information. 

Edward  M.  Johnson 
&  Associates.  Inc. 


Suite  450,  One  Regency  Square. 
Knoxville,  TN  37915 

PH  61S/S21-6464 


ially  responsible. 

In  this  instance,  the  Council  found  that 
the  1977  article  was  different  than  the 
1981  Anderson  article.  The  1977  article 
was  an  expository  feature  entirely  about 
Dr.  Morris,  the  Council  said.  The  para¬ 
graph  from  the  1981  article  was  a  small 
part  of  a  bigger  article  in  which  Anderson 
expresses  his  opinion,  the  Council  said. 

“The  article  at  issue  in  1977  was  a  1 ,300 
word  expository  article  entirely  about  Dr. 
Morris,”  the  Council  said.  “In  it  a  reader 
might  reasonably  have  expected  some  re¬ 
ference  to  all  sides  of  his  controversial 
firing.  By  contrast,  the  article  now  under 
scrutiny  seems  to  the  Council  to  be  an 
expression  of  opinion  labeled,  “Dear  Mr. 
President.  .  .  an  open  letter  from  Jack 
Anderson. 

“Any  attempt  to  compress  a  complex 
set  of  events  occurring  over  several  years 


into  a  single,  one  paragraph  judgment  on 
an  issue  of  right  or  wrong  may  be  open  to 
challenge,”  the  Council  said.  “However, 
the  Council  does  not  concern  itself  with 
expressions  of  opinion  unless  the  facts 
have  been  significantly  distorted.  A  re¬ 
view  of  the  facts  available  to  the  Council 
in  this  case  does  not  reveal  any  such  gross 
distortion.  Therefore,  the  complaint  is 
found  unwarranted. 

The  complaint  against  the  Los  Angeles 
Times  Syndicate  was  also  brought  by  Dr. 
Barrett.  He  complained  that  the  syndi¬ 
cate  had  distributed  a  misleading  article 
which  he  read  in  the  Allentown  (Pa.) 
Morning  Call.  The  article  said  readers 
could  lose  from  15  to  30  pounds  by  adopt¬ 
ing  a  balanced  diet  of  1 ,300  calories  a  day. 
Fourteen  days  of  suggested  menus  were 
published  along  with  the  article. 

Dr.  Barrett  complained  that  the  article 
suggested  that  readers  could  lose  15  to  30 
pounds  in  14  days. 

Jane  Amari,  editor  of  the  syndicate, 
said  the  copy  sent  out  to  subscribing 
newspapers  did  not  say  that  all  the  weight 
could  be  lost  in  two  weeks.  She  said  two 
weeks  of  suggested  menus  were  sent  with 
(Continued  on  page  32) 


Tribune  will  become  a 
Thomson  newspaper 

—Reprinted  from  The  Kokomo  (IN)  Tribune,  Aug.  18,  1981  — 

An  agreement  has  been  reached  for 
the  Kokomo  Tribune  to  become  af¬ 
filiated  with  Thomson  Newspapers 
Inc.,  it  was  announced  jointly  today 
by  Kent  H.  Blacklidge,  publisher  of 
the  Tribune,  and  St.  Clair  McCabe, 
president  of  the  Thomson  group. 

Under  Thomson  management.  Tri¬ 
bune  policies  and  personnel  will  re¬ 
main  as  they  are.  “There  will  be 
no  change  in  policies  or  personnel,” 
McCabe  said. 

The  23-member  partnership,  which 
owns  the  Tribune  agreed  Friday  to 
accept  an  offer  to  purchase  the  news¬ 
papers.  Transfer  of  ownership  will  be 
completed  shortly. 

No  information  about  the  sales 
price  or  terms  was  made  public. 

Assisting  in  the  negotiations  and 
representing  the  Tribune  partners  has 
been  Gerald  D.  Reilly,  newspaper  con¬ 
sultant,  of  Greenwich,  Conn. 


Gerald  D.  Reilly 

12  TACONIC  ROAD,  GREENWICH,  CONN.  06830 
TELEPHONE;  (203)  622-0599 

.  .  .  CONTINUING  A  TRADITION  OF  INTEGRITY 
AND  CONSTRUCTIVE  SERVICE  TO  PUBLISHERS 
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M/cAvest  publishers  refute  no-^rowth 
soothsayers  with  new  construction 


The  i.ivestment  by  several  major 
midwestern  daily  newspapers  in  new 
plants  to  replace  their  outdated  or  out¬ 
grown  facilities  during  the  past  few  years 
is  a  high  spot  in  what  has  otherwise  been  a 
rather  flat  period  for  industrial  construc¬ 
tion  in  the  Great  Lakes  area. 

Declining  to  go  along  with  some  de¬ 
mographic/economic  soothsayers  who 
see  the  midwest  as  a  no-growth  area  or 
forever  taking  a  back  seat  to  the  Sun  Belt 
or  other  regions,  the  publishers  of  papers 
in  the  midwest  are  making  substantial 
commitments  to  their  futures  in  this  area. 

Darin  &  Armstrong  of  Southfield, 
Mich. ,  has  been  the  general  contractor  on 
three  major  newspaper  production  plants 
in  Michigan.  The  plants  are:  the  Detroit 
News  facility  at  Sterling  Heights  which 
was  completed  in  1973  and  the  News’  $32 
million  satellite  plant  at  Lansing,  Mich., 
completed  earlier  this  year;  and  the  new 


$45  million  Detroit  Free  Press  printing 
facility  on  the  Detroit  Riverfront  that 
went  into  operation  in  May  of  1979. 

As  general  contractor,  Darin  &  Arm¬ 
strong  handled  the  Detroit  News  North 
(main)  plant  in  three  coordinated  phases. 
These  were:  construction  of  the  building 
itself;  installation  of  new  presses  and 
equipment;  and  the  relocation  of  some 
1,000  pieces  of  additional  mechanical 
equipment  from  the  old  News  printing 
facility  to  a  plant  site  some  23  miles  away . 

Along  with  Schal  Associates  of  Chica¬ 
go,  Darin  &  Armstrong  is  supplying  con¬ 
struction  management  services  for  the 
Chicago  Tribune’s  new  $185  million  plant 
on  the  Chicago  River.  The  new  plant  is 
scheduled  for  completion  and  full  opera¬ 
tion  in  the  fall  of  1982. 

The  697,000-square  foot  Chicago  Tri¬ 
bune  plant,  designed  by  Skidmore,  Ow- 
ings  and  Merrill,  is  being  constructed  on  a 


21 -acre  site  along  the  Chicago  River,  be¬ 
tween  Halsted  St.  and  Chicago  and  Grand 
Avenues.  It  will  house  10  Goss  Metrolin- 
er  offset  presses,  an  automated  laser 
platemaking  system,  computerized  roll 
handling  and  bundle  distribution  sys¬ 
tems,  and  a  newsprint  warehouse.  The 
building  structure  is  steel-framed,  with  a 
masonry  exterior. 

The  new  Tribune  plant  building  will 
also  house  the  circulation  department  as 
well  as  most  of  the  production  depart¬ 
ment.  Editorial,  advertising,  composing, 
engraving  and  business  departments  will 
continue  to  be  located  in  Tribune  Tower. 

El  Comercio  orders 
Lithomatic  II  press 

Wood-Hoe  division  of  M.A.N.-Wood 
announced  recently  the  sale  of  a  5-unit 
LITHOMATIC  II  press  to  El  Comercio, 
the  largest  daily  newspaper  in  Lima, 
Peru. 

The  purchase  by  El  Comercio  is  part  of 
an  expansion  program  which  includes  a 
new  building  to  house  the  new  press,  pap¬ 
er  storage  and  mailroom  equipment. 

The  press  consists  of  5  double-width 
Lithomatic  II  units,  one  reversible  color 
deck,  one  double  delivery  2: 1  folder  and 
five  fully-automatic  reels.  The  press  can 
produce  up  to  80  broadsheet  pages  and  is 
designed  for  a  maximum  speed  of  70,000 
p.p.h. 

El  Comercio  currently  operates  a  5- 
unit  Hoe  COLORMATIC  letterpress 
which  will  be  moved  to  the  new  building 
when  the  Lithomatic  II  starts  production. 
Management  contemplates  replacing  the 
Colormatic  units  with  Lithomatic  II 
offset  units  at  the  time  of  relocation.  They 
will  retain  existing  substructure  with 
reels,  folder,  angle  bars  and  drive. 

The  new  press  is  scheduled  for  delivery 
in  June,  1982. 

WSJ  offers  new 
electronic  service 

Dow  Jones  &  Co.,  Inc.  announced  last 
week  that  theJVall  Street  Journal  High¬ 
lights  Online,^  electronic  summary  of 
key  stories  from  each  issue  of  the  Wall 
Street  Journal,  is  now  available  to  sub¬ 
scribers  of  Dow  Jones  News/Retrieval 
Service. 

The  new  service  will  give  News/Re¬ 
trieval  subscribers  access  to  headlines 
and  summaries  of  major  Wall  Sreet  Jour¬ 
nal  stories  as  early  as  7  a.m.  (Eastern 
time)  on  the  day  of  publication.  High¬ 
lights  from  the  five  most  recent  issues  of 
the  Journal  will  be  retained  in  the  system 
at  all  times  and  can  be  retrieved  2 1  hours  a 
day,  seven  days  a  week. 

Dow  Jones  News/Retrieval  subscri¬ 
bers  can  access  the  Wall  Street  Journal 
Highlights  Online  simply  by  using  their 
Dow  Jones  password. 


CONSTRUCTION  and  equipping  of  the  Chicago  Tribune's  new  $185 
million  plant  is  proceeding  on  schedule,  with  Darin  &  Armstrong,  of  South- 
field,  Mich.,  and  Schal  Associates  of  Chicago,  providing  construction  man¬ 
agement  services.  Located  on  a  21  -acre  site  along  the  Chicago  River  the  new 
plant  is  scheduled  to  go  into  full  operation  in  the  fall  of  1982.  Covering 
697,000  square  feet,  the  structure  will  house  10  presses,  newsprint  storage 
and  new  offices. 
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It’s  better  because  when  you  add 
the  3M 106K  processor  to  your  Itek® 
11.17  Positive  Printmaker,  400,  or  440 
Camera/Processor  and  use  3M  Positive 
Paper  Stat  Material,  you  can  process 
stats  up  to  38%  faster. 

It's  better  because  you’ll  get  a 
recommended  minimum  print  length  up 
to  9%  shorter  than  your  standard  11.17 
Itek  Positive  Printmaker  and  up  to  16% 


shorter  than  your  standard  Itek  440 
Camera/Processor  to  help  you  save 
material. 

And  you’ll  get  a  high  quality  3M 
Positive  Paper  Stat  that  some  people 
feel  is  even  better  than  Itek. 

When  you  add  the  106K  proces¬ 
sor  by  3M  to  your  Itek,  you  no  longer 
technically  get  an  Itek  stat.  But  then 
again,  why  should  they  get  credit  for  it? 


I  use  approximately  stats  per  month. 

Tell  me  if  I  qualify  for  a  free  106K  conversion  unit. 
I  have  an  Itek:  □  11.17  Positive  PrintmakerD  400 
Camera/Processor  □  440  Camera/  Processor 


state  -  Zip  Phone  . 

Write  to;  M.  Wagner,  Industrial  Graphics  Div. 
3M,  223-2N,  3M  Center,  St.  Paul,  MN  55144 

3M  hears  you... 


MERCEDES-BENZ  will  introduce  this  American-assembled  diesel  walk-in 
van  in  early  1982.  The  new  delivery  truck  will  be  known  as  the  L613D 
Kurbstar  van,  and  will  be  available  in  two  wheelbases  to  handle  aluminum 
bodies  for  newspaper  deliveries. 

Mercedes-Benz  to  introduce  diesel 
waik-in  newspaper  deiivery  van 


Mercedes-Benz  of  North  America 
(MBNA)  will  introduce  an  American- 
assembled  diesel  walk-in  van  for  route 
delivery. 

Fred  Meyer,  general  manager  of  the 
MBNA  commercial  vehicle  division,  said 
the  new  delivery  truck  will  be  known  as 
the  L613D  Kurbstar  van  and  will  go  on 
sale  through  the  Mercedes-Benz  truck 
dealer  organization,  early  next  year. 

The  L6 1 3D  chassis  will  be  assembled  at 
the  firm’s  Hampton,  Va.,  truck  plant 
from  components  manufactured  at  the 
Mercedes-Benz  manufacturing  facilities 
in  Duesseldorf,  West  Germany.  The 
Hampton  factory  is  expected  to  start  ini¬ 
tial  assembly  of  the  L613D  chassis  in  De¬ 
cember. 

The  new  walk-in  van  will  feature  a  fully 
integrated  forward  control  diesel  chas¬ 
sis — the  first  to  be  offered  by  the  industry 
in  the  United  States.  Meyer  noted  the 
entire  chassis  is  designed  and  built  with 
components  made  for  diesel  torque.  The 
power  train  front  shocks,  frame,  axles 
and  steering  system,  are  produced  by 
Mercedes-Benz. 

“This  is  a  proven  diesel  power  train,” 
Meyer  said,  adding  “we  have  extensive 
experience  with  the  components  in  nearly 
20,0(X)  Mercedes-Benz  trucks  currently 
in  use  in  the  United  States.  The  chassis 
will  be  combined  with  an  equally  proven 
Grumman  Olson  aluminum  body.” 

Mercedes-Benz  will  use  its  own  130 
horsepower  OM352  six-cylinder  diesel 
engine  in  the  L613D.  “This  engine  will 
give  more  than  enough  power  for  all  ap¬ 
plications  served  by  the  walk-in  van  mar¬ 


ket.  At  the  same  time  this  combination 
will  provide  dependability,  reliability  and 
good  fuel  economy,”  Meyer  said. 

He  added  that  the  van  chassis  will  be 
available  in  two  wheelbases  to  accommo¬ 
date  the  six  most  popular  sizes  of  Grum¬ 
man  Olson  aluminum  bodies,  which 
range  from  12  to  17  feet  in  length.  “This 
will  allow  traditional  walk-in  van  custom¬ 
ers  to  select  complete  units  that  fit  their 
needs,”  Meyer  said,  “with  the  added 
advantage  of  having  a  chassis  that  will 
have  durability  close  to  the  life  of  the 
body.” 

The  L613D  will  have  a  gross  vehicle 
weight  rating  of  between  13,500  and 
14,330  pounds,  depending  on  wheelbase 
and  body  application.  The  company  ex¬ 
pects  the  new  vans  to  be  used  in  a  variety 
of  businesses  which  require  route  deliver¬ 
ies,  such  as  newspapers  and  magazines. 

Mercedes-Benz  has  produced  five  pro¬ 
totype  models  of  the  L613D  for  field  test¬ 
ing  with  major  delivery  fleets.  One  of  the 
first  units  placed  in  service  with  a  major 
baking  firm  isused  on  a  route  which  cov¬ 
ers  more  than  100  miles  daily,  making 
between  30  and  40  stops.  The  vehicle  is 
averaging  more  than  14  miles  per  gallon. 

Another  test  van  has  been  placed  with  a 
major  New  York  suburban  newspaper, 
which  is  reporting  20  percent  greater  car¬ 
rying  capacity  and  averaging  nearly  18 
mpg  compared  to  6  and  7  mpg  for  gasoline 
vans.  Moreover,  the  newspaper  drivers 
also  find  the  comfort  and  turning  radius  of 
the  Mercedes  to  be  better  than  that  of 
trucks  currently  used  in  their  deliveries. 


Marshall  Field  buys 
Manistique  company 

Manistique  Pulp  and  Paper  Company 
will  enter  a  new  era  in  the  fall  of  1981 
when  the  name  and  ownership  change. 

Ownership  will  transfer  from  Field  En¬ 
terprises,  Inc.,  to  Marshall  Field,  who 
has  served  as  a  member  of  Manistique's 
board  of  directors  since  1972  and  is  chair¬ 
man  of  the  parent  company. 

The  company’s  name  will  change  to 
Manistique  Papers,  Inc.,  when  Field  be¬ 
comes  the  sole  owner. 

Darwin  M.  Cranmer,  vicepresident  of 
paper  operations  for  Field  Enterprises 
since  1977,  will  become  chairman  and 
chief  executive  officer  of  Manistique  Pap¬ 
ers,  Inc.,  and  Manistique  vicepresident 
and  general  manager  Leif  Christensen 
will  be  promoted  to  president  and  general 
manager.  Both  appointments  were  effec¬ 
tive  October  1. 

These  changes  and  the  announcement 
of  a  bonus  plan  for  employes  and  the 
organization  of  a  charitable  program  for 
Manistique  Papers  were  presented  to  em¬ 
ployes  Wednesday,  September  30,  at  a 
dinner  hosted  by  Field  at  the  Manistique 
National  Guard  Armory. 

Joining  the  celebration  were  city  offi¬ 
cials,  business  and  community  leaders 
and  press. 

Field  said  that  during  his  visits  to  Man¬ 
istique  over  the  past  decade  he  has 
admired  the  abilities  and  talents  of  com¬ 
pany  employes,  their  dedication  to  the 
mill  and  to  the  community  upon  which  the 
company  depends  for  success. 

“When  the  opportunity  to  personally 
acquire  ownership  of  Manistique  Pulp 
and  Paper  became  possible,  I  was  proud 
and  privileged  to  act  on  it,”  Field  said. 

“Such  a  move  carries  with  it  immense 
responsibilities  to  a  great  number  of  peo¬ 
ple — employes  and  members  of  the  com¬ 
munity  at  large  for  whom  living  can  be 
enhanced  or  made  less  enjoyable  by  how 
a  plant  like  Manistique  operates  and  is 
managed,”  said  Field. 

In  addition.  Field  announced  the 
formation  of  a  new  program,  Manistique 
Papers  Charities,  to  provide  money  for 
education,  the  arts,  science,  and  civic  and 
social  improvements  in  the  Manistique 
area. 

Looking  to  the  future.  Field  said, 
“With  the  excellent  quality  of  our  pro¬ 
ducts  and  distribution  procedures,  I  don’t 
see  a  need  for  major  changes.  We  will 
work  to  build  upon  the  progress  that  has 
been  made  in  the  very  important  area  of 
customer  service. 

“During  the  next  decade  I  think  that 
our  company’s  impact  on  its  employes’ 
well-being  and  the  community  as  a  whole 
will  be  better  than  ever.  I  am  proud  to  be 
part  of  it.” 


28 


EDITOR  &  PUBLISHER  for  October  17,  1981 


he  Celton  Cimt 


VOL.CXX1X....No^44^ 


NWNIM^WE! 

Z  *«Riir*»au  and  Newsroom 
A  Remote  Bureau  ano^ 


Terminal 

1  .Expandable  memory  options 

•  Add-on  Acoustical  Coupler 

•  Enclosure  that  all  Future  Hard¬ 
ware  are  Retro  Fitable 

1  •  All  Text  Editing  Features 
1  .  One  Communications  Port 
1  •  One  Printer  Port 

.  .,-M^ci .  \/r.!^780 1  ^^jssy?©^ 


MO^^-.YiirTERM  .i:ON^NOUSTB.S,.NC 

S,Tand 

1  AvI  L^BLEWmtSLLS^^ 

I  StHii'^kSSai 


ARTIST'S  drawing  of  Allentown,  Pa.,  Call-Chronicle's  proposed  25,000 
square-foot  plant  expansion  that  will  increase  current  office  space  by  about 
one-third. 


25,000  square-foot  plant  addition 
will  add  space  for  editorial  staff 


Plans  were  revealed  recently  for  con¬ 
struction  of  a  major  addition  to  the  plant 
of  the  Allentown  (PA)  Morning  Call. 

Roy  Follett,  president  of  the  Call 
Chronicle  Newspapers,  said  the  esti¬ 
mated  construction  costs  are  in  excess  of 
$2  million. 

The  bulk  of  the  expansion  will  be  on 
what  is  now  a  parking  deck  at  the  second- 
floor  level  of  the  plant.  It  will  increase 
current  office  space  by  about  one-third. 

The  new  25,000  square-foot  section 
will  contain  offices  for  reporters,  editors 
and  photographers.  The  space  being  va¬ 
cated  by  the  newsroom  will  be  turned 
over  to  the  advertising  department. 

Construction  bids  will  be  received  in 
December.  The  project  is  expected  to 
start  in  January  and  completion  is  sche¬ 
duled  by  next  fall. 

It  will  be  the  first  major  expansion  of 
the  newspaper  plant  since  1%7,  when  a 
$4-million  addition  was  completed  after  3 
Vz  years  of  construction. 

The  announcement  of  the  expansion 
plan  came  five  days  after  a  new  270-car, 
three-level  parking  garage  for  employes 
and  contract  parkers  opened  across  from 
the  plant.  It  was  also  built  by  the  Call- 
Chronicle. 

“The  space  we  have  is  totally  inadequ¬ 
ate  for  a  big  and  growing  newspaper,” 
Follett  explained.  “Our  circulation  and 
advertising  have  grown  substantially  in 
recent  years  and  we  have  outgrown  our 
facility. 

“Every  single  department  is  short  of 
room.  We  need  a  facility  that  is  unclut¬ 
tered  to  keep  it  a  first-class  operation.” 
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The  changeover  will  permit  all  of  the 
computer  operations  to  be  centralized  on 
the  third  floor.  When  the  advertising  de¬ 
partment  moves  into  the  existing  news¬ 
room,  additional  space  will  become  avail¬ 
able  for  personnel  in  promotion,  research 
and  circulation  in  the  building. 

The  editorial  section  will  contain  new 
desks  and  video  display  terminals  ( VDT s) 
for  editors  and  reporters,  a  conference 
room  with  a  capacity  for  125  people  and 
facilities  to  show  audiovisual  materials, 
the  entire  newspaper  library,  the  art  de¬ 
partment,  photo  department  and  offices 
for  editors. 

Robert  Breslin  of  the  Allentown,  Pa., 
architectural  firm  of  Breslin  Ridyard 
Fadero  said  the  conversion  of  a  parking 
deck  into  a  modem,  efficient  office  addi¬ 
tion  is  a  challenge. 

He  said  his  firm  wants  to  make  sure  the 
new  construction  is  not  only  an  efficient 
expansion  but  a  “visual  asset  to  the  com¬ 
munity.” 

He  pointed  out  that  the  structure  has 
been  designed  so  that  no  windows  will  be 
in  the  area  where  reporters  are  to  work. 
He  said  the  purpose  is  primarily  to  pre¬ 
vent  glare  on  the  VDTs  on  which  they  will 
be  typing  and  reading. 

For  added  customer  convenience,  the 
new  lobby  will  have  a  central  desk  for 
placing  classified  advertisements,  order¬ 
ing  subscriptons  and  other  business  with 
the  newspapers. 

The  expansion,  new  parking  deck  and 
recent  purchase  of  a  front-end  computer 
system  amount  to  commitments  of  more 
than  $7  million  in  company  improve¬ 
ments. 


Full  pages  sent  daily 
to  Jeddah  via  laser 

The  Asharq  Al-Awsat,  an  international 
daily  newspaper  with  editions  in  both  the 
UK  and  Saudi  Arabia,  has  been  using  a 
Muirhead  Laser  PageFAX  System  to 
transmit  entire  pages  over  a  satellite  link. 
Since  its  installation  a  year  ago,  the  sys¬ 
tem  has  permitted  press  start-up  time  in 
Saudi  Arabia  to  be  drastically  reduced 
and  the  circulation  has  subsequently  in¬ 
creased  by  50%. 

The  Asharq  Al-Awsat  is  a  Fleet  Street 
based  daily,  printed  entirely  in  Arabic. 
When  it  was  launched  in  1978,  the  news¬ 
paper  pages  were  composed  in  London 
and  page  negatives  were  flown  out  to  Jed¬ 
dah,  resulting  in  issues  appearing  in  Saudi 
Arabia  24  hours  after  the  UK  edition.  In 
1980,  the  newspaper  installed  a  Muirhead 
Laser  PageFAX  System,  consisting  of 
two  flatfield  scanners  in  London  and  two 
drum  recorders  in  Jeddah.  These  have 
reduced  press  deadline  times  consider¬ 
ably  and  the  paper  is  now  able  to  publish 
London  and  Saudi  Arabian  editions  on 
the  same  day. 

As  each  paste-up  is  prepared,  it  is 
placed  in  the  scanner  and  read  by  a  laser- 
based  optical  unit.  The  image  is  then  con¬ 
verted  into  an  electronic  signal  and  trans¬ 
mitted  via  landline  and  communications 
satellite  to  the  recorder.  This  outputs  an 
image  directly  onto  film,  ready  for  im¬ 
mediate  plate-making.  The  system, 
which  uses  standard  telephone  circuits, 
also  incorporates  data  compression  tech¬ 
niques  to  reduce  the  total  bandwidth  re¬ 
quired  to  transmit  the  signal  to  Jeddah. 
This  unique  data  compression  allows  the 
newspaper  to  use  two  conventional  tele¬ 
phone  lines  which  are  bi-plexed  to  form  a 
19.2k  bit  communications  channel. 

An  interesting  aspect  of  this  installa¬ 
tion  is  the  actual  total  distance  involved  in 
transmitting  the  newspaper  page  images. 
From  London,  the  signal  is  transmitted 
by  landline  to  Madley  in  Hereford  and 
beamed  to  a  geostationary  Intelsat  4 
satellite  which  is  situated  in  a  permanent 
orbit  22,300  miles  above  the  Atlantic 
ocean.  The  signal  is  then  relayed  to  a 
satellite  earth  station  in  Saudi  Arabia  be¬ 
fore  being  transmitted  on  to  Jeddah  by 
landline,  a  total  distance  of  over  50,000 
miles. 

Hastech  forms  UK 
marketing  firm 

Hastech,  Inc.,  of  Manchester,  N.H., 
recently  announced  that  a  new  corpora¬ 
tion,  operating  under  the  name  Photra 
Limited,  will  handle  all  direct  marketing, 
sales  and  servicing  of  its  newspaper  and 
commercial  publishing  systems  in  the 
United  Kingdom. 

Photra  Ltd.,  was  formed  in  July  of  this 
year . 
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DECset  software  g 
integrates  data  « 

in  office  system  ^ 

Digital  Equipment  Corporation 
announced  last  week  DECset,  an  in¬ 
formation  management  system  designed  ^ 
to  integrate  publishing  into  a  corporation 
office  automation  strategy.  f 

According  to  Joseph  W.  Ford,  pub-  ^ 
lishing  and  broadcast  industries  group  I 
manager,  “In-house  publishing  has  tradi-  ^ 
tionally  grown  outside  the  needs  of  the 
office.  With  the  DECset  system,  we  are  ( 
demonstrating  how  important  a  role  inte-  i 
grated  publishing  plays  in  managing  in-  { 
formation  and  making  the  office  more  '] 
productive.”  s 

Supported  by  the  firm’s  32-bit  VAX  £ 
hardware,  VMS  virtual  memory  operat¬ 
ing  system,  and  DECnet  communica¬ 
tions,  DECset  software  provides  users 
with  the  ability  to  integrate  word  and  data 
processing  with  in-plant  publishing  func¬ 
tions  such  as  phototypesetting. 

“Computers  have  automated  many 
functions  within  corporations;  yet,  to 
date,  no  one  has  devised  an  integrated 
system  to  automate  the  printed  word. 
With  information  costs  soaring,  we  be¬ 
lieve  corporate  departments  are  now 
looking  for  solutions  which  efficiently  in-  ' 
tegrate  ail  their  office  automation  tools,” 
Ford  said. 

Prices  for  the  system  start  at  under 
$200,000.  DECset  software  is  available 
for  immediate  delivery. 

Information  can  be  fed  into  a  DECset 
system  from  Digital  and  non- Digital  word 
processors,  and  from  optical  character 
readers,  magtape,  floppy  diskettes,  or 
disks.  DECset  software  converts  the  in¬ 
put  into  a  compatible  code  using  unique 
translation  tables.  By  referring  to  a  file  of 
style  guidebooks,  the  system  automati¬ 
cally  places  the  input  into  a  desired  repro¬ 
duction  format.  DECset  software  then 
directs  the  formatted  material  to  a  photo¬ 
typesetter,  intelligent  copier,  or  printer 
for  output,  or  to  storage. 

In  a  typical  application,  new  telephone 
directories  can  be  prepared  without  need 
for  editing,  rekeyboarding,  markup,  or 
manual  intervention  of  any  kind.  A  ter¬ 
minal  operator  logs  onto  the  DECset  sys¬ 
tem  and  requests  the  desired  information. 
Employe  names,  locations,  and  exten¬ 
sions  are  transferred  to  the  DECset  sys¬ 
tem  via  magtape  from  the  personnel  de¬ 
partment’s  data  base.  The  operator  then 
instructs  the  DECset  system  to  process 
the  information  into  a  phone  directory 
style  guide.  DECset  software  automati¬ 
cally  gathers  the  information,  formats  it 
according  to  the  directory  style  guide, 
and  delivers  the  information  to  a  photo¬ 
typesetter. 

As  part  of  the  DECset  announcement, 
EDITOR  &  PUBLISHER  for  October  17. 1981 


Digital  also  introduced  VT173-S  intelli¬ 
gent  editing  terminal  and  the  DFIIW 
direct  memory  access  (DMA)  interface 
for  use  in  the  integrated  publishing  en¬ 
vironment.  The  VT173-S  features  split¬ 
screen  viewing,  smooth  vertical  scroll¬ 
ing,  automatic  terminal  testing,  user- 
definable  keys,  and  up  to  212  characters. 

The  VT173-S  is  a  member  of  Digital's 
family  of  VT173  terminals  also  used  in 
newspaper  editorial  and  classified  adver¬ 
tising  applications.  The  DFl  I W  interface 
allows  for  transfer  of  documents  from  the 
DECset  data  base  to  a  variety  of  photo¬ 
typesetting  devices. 

As  a  layered  VAXA^MS  product,  DE¬ 
Cset  software  provides  significant  flex¬ 
ibility  and  room  for  growth.  Users  can 
add  high-level  languages  such  as  FOR¬ 
TRAN  and  COBOL;  software  options 
such  as  DATATRIEVE,  a  report  gener¬ 
ator,  and  business  graphics;  communica¬ 
tions  options;  and  DECset  applications 
tools  to  the  VAX/VMS  framework. 

DECset  software  includes:  a  high  per¬ 
formance  editor,  data  base  manager, 
translator,  command  language,  composi¬ 
tion  software,  photocomposer  device 
driver,  word  processing  input  software, 
and  ease-of-use  features  such  as  logical 
English  language  commands,  menu  or 
command  driven  instructions  for  varying 
levels  of  operator  experience,  and  an 
automatic  HELP  feature. 


IGC  plans  conference 
on  ink  jet  printing 

The  Institute  for  Graphic  Communica¬ 
tion  (IGC)  will  hold  a  conference  on  Ink 
Jet  Printing  at  the  Highlands  Inn,  Carmel, 
California,  October  25-27,  1981. 

The  conference  will  discuss  in  depth 
the  trends,  advances,  new  developments, 
progress,  applications  and  markets  for 
ink  jet  printing. 

The  IGC  believes  remarkable  progress 
has  been  made  during  the  past  decade  and 
several  significant  new  products  have 
been  introduced  to  the  marketplace  by 
such  corporate  giants  as  IBM,  A.B.  Dick, 
Mead,  Siemens,  Olympia,  Ricoh,  Sanyo, 
and  Matsushita. 

Sessions  will  cover  the  following  sub¬ 
jects:  Introduction  to  Ink  Jet  Printing  and 
Its  Applications;  Business  and  Financial 
Considerations;  Update  on  Impulse  Ink 
Jet  Printing;  Ink  Jet  Color  Graphics;  Ink 
Jet  Developments  at  Cambridge  Consul¬ 
tants;  Status  of  Ink  Jet  Printing  in  Japan; 
Inks  for  Ink  Jet  Printing;  The  Domino 
Unijet  Printing;  and  the  new  A.B.  Dick 
Videojet  products  and  applications. 

Further  information  on  the  conference 
may  be  obtained  from:  Richard  D.  Mur¬ 
ray,  director  of  conferences,  IGC,  Inc., 
375  Commonwealth  Ave.,  Boston,  Mass. 
02115.  Telephone  (617)  267-9425. 
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the  copy,  but  the  copy  stated  that  dieters 
can  stay  on  the  program  for  several 
months.  Allentown  cut  that  paragraph. 

“I  think  reasonable  people  would  agree 
that  it  is  impossible  to  include  menus  for 
the  entire  time  span  of  a  diet  to  lose  30 
pounds,”  Amari  said.  “That  could  con¬ 
ceivably  take  15  weeks.  Newsprint  is 
dearer  than  that.” 

The  Council  ruled  that  “to  the  extent 
that  the  word,  misleading,  which  is  used 
in  this  complaint,  carries  some  suggestion 
of  purposeful  deceit,  the  complaint  is 
found  unwarranted.  The  Council  has 
found  no  evidence  that  the  Los  Angeles 
Times  Syndicate  set  out  purposefully  to 
deceive  readers  with  its  diet.  However, 
the  wording  of  the  article  was  somewhat 
ambiguous.” 

The  Council  added,  “It  is  important 
that  editors  make  it  clear  that  safe  dieting 
is  a  long-term  project.  The  Council  com¬ 
mends  the  Los  Angeles  Times  Syndicate 
editor  for  her  commitment  to  include 
cautionary  language  in  future  diet  arti¬ 
cles.” 

The  complaint  against  the  New  York 
Times  and  Time  magazine  was  brought  to 
the  Council  by  Jack  Heeger,  vicepresi¬ 
dent,  public  affairs,  Sunkist  Growers, 
Inc. 

Heeger  complained  about  articles  in 
both  publications  which  told  about  the 
diversion  of  part  of  a  bumper  1980-81 
crop  of  California  navel  oranges  from  the 
retail  food  market.  The  diversion  was 
done  under  authority  of  federal  regula¬ 
tions  dating  back  to  the  1930’s  that  allow 
the  growers  of  some  47  different  crops  to 
control  the  marketing  of  those  crops. 

The  Times  article  reported  that  the 
marketing  order  system  is  under  attack 
by  some  consumer  groups,  economists 
and  growers. 

Opponents  of  the  marketing  order 
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charged  that  more  than  half  the  1980-81 
California  navel  orange  crop  was  kept  of 
the  market  by  the  order. 

Heeger  said  the  article  inferred  that  the 
other  half  was  destroyed,  dumped  or 
wasted.  He  said  in  both  the  Times  and 
Time  articles,  it  was  reported  how  mil¬ 
lions  of  oranges  had  been  left  to  rot  in  the 
sun.  Each  publication  carried  a  picture  of 
the  oranges  with  captions  stating  that  the 
oranges  were  “lying  to  rot.” 

Heeger  noted  that  a  large  percentage  of 
those  oranges  would  be  used  for  cattle 
feed  and  said  this  served  a  useful  purpose 
and  as  a  result  the  oranges  were  not 
wasted. 

The  Times  carried  a  letter-to-the-editor 
from  Heeger  in  which  he  was  able  to  de¬ 
tail  his  complaints  to  the  article.  Time 
magazine  received  a  similar  letter,  but 
refused  to  run  it. 

Seymour  Topping,  managing  editor  of 
the  Times,  told  the  News  Council  that  the 
newspaper  felt  upon  publishing  Heeger’s 
letter  that  no  further  action  was  war¬ 
ranted  by  the  Times. 

“The  complaint  is  that  the  New  York 
Times  and  Time  described  a  particular 
quantity  of  California  Navel  oranges  as 
having  been  left  to  rot;  the  complaintant 
says  those  oranges  were  instead  proces¬ 
sed  for  cattle  feed,”  the  Council  stated. 
“The  ground  for  complaint  is  narrow. 
The  broader  issue,”  the  Council  said, 
“is  whether  oranges  that  could  be  sold  for 
human  consumption  should  have  been  di¬ 
verted  from  the  consumer  market  under  a 
federal  marketing  order.  That  issue  was 
accurately  raised  by  both  the  Times  and 
Time. 

“The  Council,  therefore,  finds  the 
complaint  unwarranted  on  the  g'ounds 
that  the  specific  issue  it  raises  is  not  sub¬ 
stantial.  The  Council  does  note  that  the 
Times  published  a  letter  from  the  com¬ 
plaintant  allowing  him  to  present  his 
view.  The  Council  finds  it  unfortunate 
that  Time  did  not  afford  the  complaintant 
the  same  opportunity. 

In  its  decision,  the  Council  directed  its 
staff  to  make  a  study  of  the  policies  relat¬ 
ing  to  publication  of  corrective  letters  in 
American  publications. 

James  Zogby,  director  of  the  Amer- 
ican-Arab  Anti-Discrimination  Commit¬ 
tee,  complained  about  ABC-tv’s  “Night- 
line”  program  of  July  22,  1981.  He 
charged  ABC  correspondent  Bill  Sea¬ 
mans  with  “biased,  misleading  and  egre- 
giously  irresponsible  reporting  on  the  vio¬ 
lence  between  Israelis  and  Arabs.” 

He  said  Seamans  had  presented  a  re¬ 
port  on  the  then  most  recent  cycle  of  vio¬ 
lence  that  was  “flagrantly  erroneous” 
and  “contradictory  of  established  facts 
about  the  chronology  of  that  violence.” 

Zogby  charged  that  Seamans  “com¬ 
pletely  reversed  the  correct  sequence  of 
events  leading  up  to  the  Beirut  bomb¬ 
ing,”  and  he  cited  a  New  York  Times 
report  of  July  19. 

He  also  complained  that  the  Nightline 


Quill  will  publish 
News  Council  reports 

The  Society  of  Professional  Journal¬ 
ists,  Sigma  IJelta  Chi  and  the  National 
News  Council  said  the  society’s  maga¬ 
zine,  Quill,  will  publish  the  full  text  of 
National  News  Council  reports  beginning 
with  the  December  issue. 

Quill  will  publish  the  council  opinions 
and  reports  issued  following  the  quarterly 
meetings  without  implying  approval  or 
disapproval  by  SPJ/SDX,  according  the 
announcement. 

The  reports  had  been  published  verba¬ 
tim  by  Columbia  Journalism  Review. 
This  was  made  possible  by  a  $50,000 
grant  from  the  William  and  Mary  Greve 
Foundation.  The  foundation  plans  to  con¬ 
tinue  the  funding  with  Quill.  CJR  pub¬ 
lisher  Edward  J.  Barrett  said  the  maga¬ 
zine  will  continue  to  publish  news  of  the 
council  and  its  findings. 


show  made  it  appear  that  Seamans  was 
making  an  objective  statement  that  the 
PLO  struck  first. 

“The  complaint  charges  that  ABC’s 
“Nightline”  broadcast  of  July  22  dis¬ 
torted  the  chronology  of  recent  Israeli- 
PLO  hostilities  so  that  the  PLO,  rather 
than  Israel,  appeared  to  have  broken  the 
lull  in  the  fighting  after  the  Israeli  elec¬ 
tion,”  the  Council  stated.  “As  a  result, 
the  Israeli  bombing  of  Beirut  July  17 
appeared  as  a  retaliatory  attack  rather 
than  a  preemptive  strike,”  the  complain¬ 
tant  stated. 

The  Council  found  that  the  report  of  the 
chronology  of  recent  fighting  is  only  part 
of  the  treatment  of  the  Arab-Israeli  con¬ 
flict  in  the  Nightline  broadcast.  The 
broadcast  as  a  whole,  the  Council  stated, 
“has  balance.” 

“A  significant  portion  of  the  rest  of  the 
program  was  devoted  to  criticism  of 
Israel  .  .  .  ”  the  Council  stated. 

“A  point  where  clearer  attribution  in 
the  account  would  have  been  helpful  is 
the  point  at  which  the  post-election  PLO 
attacks  are  described  as  a  new  offensive 
without  any  mention  of  Israeli  bombings 
that  immediately  preceded  them,”  the 
Council  stated.  “However,  even  without 
attribution  at  that  particular  point,  the 
account  as  a  whole  does  seem  to  be  prop¬ 
erly  attributed.” 


Color  pioneer  dies 

Herbert  E.  Cox,  66,  who  retired  in 
March  1980  as  senior  sales  representative 
of  Garden  State  Paper  Co.,  Saddle 
Brook,  N.J.,  died  August  25.  Cox,  who 
retired  as  vicepresident  of  production  op¬ 
erations  of  Hackensack  (N.J.)  Record  in 
1976,  was  noted  for  his  work  in  develop¬ 
ing  color  printing. 
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About  awards 


REPORTER’S  TURN  .  .  .  The  Good  Government 
Award  of  the  Fort  Lauderdale  Jaycees  has  gone  to  public 
officials  until  this  year  when  the  honor  was  bestowed  on  Dan 
Lovely,  poltical  reporter  for  the  News  and  Sun  Sentinel.  The 
citation  said  “Mr.  Lovely’s  articles  inform  and  educate  the 
citizens  and  prompt  elected  officials  to  take  action  to  correct 
the  many  problems  of  government.” 

♦  «  ♦ 

ABOUT  NUTRITION  ...  A  prize  of  $1,000  has  been 
awarded  to  Nancy,  food  editor  of  the  Louisville  (Ky.)  Times  by 
the  American  Academy  of  Pediatrics  for  her  series,  “Food  for 
Life,”  about  infant/child  nutrition. 

*  *  * 

HAVE  YOU  WRITTEN  A  BOOK?  .  .  .Books  demon¬ 
strating  historical  research  in  some  media  topic  (other  than 
edited  books  and  basic  textbooks)  are  wanted  as  entries  for 
the  $300  Frank  Luther  Mott-Kappa  Tau  Alpha  Award.  Send 
five  copies  to:  Dr.  W.H.  Taft,  School  of  Journalism,  Box  838, 
Columbia,  MO  65205. 

♦  *  * 

BEST  MOVES  .  .  .  Awards  in  the  American  Chess  Jour¬ 
nalists  competition  for  columnists  go  to:  R.E.  Fauber  and 
Frank  Carosi,  Sacramento  (Calif.)  Bee;  Jeffery  Kastner,  Jewish 
Press,  Brooklyn;  Isaac  Kashdan,  Los  Angeles  Times;  George 
Miryanian,  Fitchburg  (Mass.)  Sentintel;  Jess  Goodman,  State 
College  (Pa.)  Centre  Daily  Times;  and  Dan  Heisman,  Bucks 
County  (Pa.)  Courier  Times. 

*  if  * 

CIRCULATION  CITED  .  .  .  The  1981  winner  of  the 
Frank  Thayer  Award  from  the  University  of  Wisconsin  is  Carl 
W.  Reiner,  circulation  director  of  the  Elkhart  (Ind.)  Truth 
since  1959. 


AWARD  FOR  THE  PEOPLE  .  .  .  WhUe  producing  more 
than  1,000  stories,  pictures  and  editorials  relating  to  the 
Cuban  refugee  problems  at  Fort  Chaffee,  the  staff  of  the  Fort 
Smith  Southwest  Times-Record  also  helped  about  800  visiting 
journalists  from  around  the  world.  Eiditor  Jack  Moseley, 
accepting  the  national  Mass  Media  Gold  Medal  of  the  Nation¬ 
al  Conference  of  Christians  and  Jews,  said  the  award  really 
belonged  to  the  people  “who  believed  in  and  had  faith  in  what 
we  reported.”  Violence  was  averted  and  bloodshed  spared. 

*  *  * 

SEMINARIANS  .  .  .  The  ANPA  Foundation  has  selected 
this  year’s  participants  in  the  minority  fellowship  program 
which  sponsors  them  in  industry  workshops  and  seminars.  The 
assignments  are:  Management  Workshop — Ralph  K. 
Maynard,  garage  numager,  Jackson  Newspapers,  New  Haven; 
and  Tethel  Lee  White,  feature  editor,  Macon  Telegraph  and 
News;  Marketing  seminar — Muriel  Susan  Watson,  city  editor, 
Detroit  Free  Press;  Newsroom  leadership  seminar — Ray  In- 
ouye,  copy  desk  chief,  Seattle  Times;  Kenneth  R.  Randolph, 
photographer.  New  Haven  Journal-Courier;  and  Alexis  Moore 
Love,  copy  editor,  Philadelphia  Inquirer;  Young  Newspaper 
Men  and  Women  conference — ^David  D.  Porter,  zone  editor, 
Charlotte  News;  and  Clara  L.  Whatley,  reporter,  AriusIor  Star. 

*  *  * 

NEW  RULE  .  .  .  The  week  be^nning  April  19,  or  the 
week  beginning  June  7  has  been  designated  for  dailies  in  the 
Penney-Missouri  life/style  section  contest.  Three  sections 
from  different  days  of  the  same  calendar  week  must  be  sub¬ 
mitted  by  October  15.  A  rule  change  permits  the  entry  of  a 
fourth  section  published  between  September  1, 1980  and  Au¬ 
gust  31, 1981.  Editors  of  weeklies  have  the  same  option  while 
submitting  three  sections  from  weeks  beginning  April  5, 12, 19 
or  June  7,  14  and  21,  1981. 
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Syndicates 


By  Lenora  Williamson 

Editorial  cartoonist's  “people”  are  talkers 


senator,  ms  YOUR 
POSITION  ON 
6UN  CONTROL  ^ 
CHAN&eo  ?  f"' 


NHAT  ABOUT  THE 
lO.OOO  PEOpie 

Killed  each 


Dan  Wasserman 

Joining  the  ranks  of  syndicated  edito¬ 
rial  cartoonists  on  November  1  will  be 
Dan  Wasserman,  who  was  under  contract 
to  the  late  Washington  Star. 

Wasserman  begins  three  cartoons  a 
week  for  the  Los  Angeles  Times  Syndi¬ 
cate,  which  is  introducing  him  as  “two 
times  new — new  to  syndication,  and  a 
man  with  a  new  approach.”  They  say  no 
longer  is  the  cartoon  purely  a  spectator 


food,  cooking,  wine 
and  cookware... 
a  growing  market, 
and  a  need  for 
information. 


a  new  package  from 
Fairchijd  adds  a  staff  of 
experts  to  your  paper  so 
you  can  cover  the  market, 
without  increasing  payroll, 
lively  features 
new  products  &  trends 
personalities  &  reviews 
b/w  sketches  &  photos 
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READERS’  APPETITES 

THE  FAIRCHILD  SyHDICATE 

Ahdy  Webster 
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art,  but  that  Wasserman’s  people  speak 
directly  to  readers,  giving  the  “real 
story.”  Also,  because  of  his  graphic 
style,  the  cartoons  can  be  run  either  in 
vertical  or  horizontal  format. 

Wasserman  uses  talking  cartoon  fi¬ 
gures  because  he  is  intrigued  by  the  voca¬ 
bulary  of  politics  and  politicians. 

“The  English  language  is  usually  one  of 
the  first  casualties  of  misguided  policies. 
When  the  characters  in  my  drawings 
speak,  I  try  to  give  them  a  more  accurate 
teleprompter  to  read  from.” 

Back  in  1979,  when  Wasserman  landed 
a  job  in  Washington  during  heated  elec¬ 
tion  fever,  he  says  he  began  drawing  be¬ 
cause  the  political  atmosphere  was  so 
rich  with  cartoon  material  and  besides 
Herblock  and  Pat  Olipant  “seemed  to  be 
having  such  a  great  time  that  I  decided  to 
give  it  a  try.”  He  sent  cartoons  to  area 
newspapers  and  not  too  long  after  got  a 
Washington  Star  contract. 

Cartooning  in  junior  high  school  con¬ 
tinued  at  Swarthmore  College,  where 
Wasserman  studied  philosphy  and  En¬ 
glish  while  writing  and  drawing  for  cam¬ 
pus  publications  in  the  early  70s.  Later  he 
attended  the  Art  Student's  League  in 
New  York  City  and  taught  college  En¬ 
glish. 

Wasserman  says  his  approach  to  edito¬ 
rial  cartooning  has  been  affected  by 
many,  with  Jules  Feiffer  and  Tony  Auth 
most  of  all. 

♦  *  ♦ 

Syndicated  astrologer  Jeane  Dixon 
predicted  that  Egyptian  President  Anwar 
Sadat  would  be  assassinated  in  her  July, 
1979,  mid-year  predictions  mailed  to 
clients  of  her  column. 

The  Los  Angeles  Times  Syndicate 
sends  along  a  copy  of  Dixon’s  comments 
about  Sadat  at  that  time:  “President 
Anwar  Sadat  of  Egypt  will  need  the  all- 
seeing  eye  that  was  the  symbol  of  the 
ancient  Egyptian  sun  god,  Amon  Ra.  For 
he  must  simultaneously  watch  out  for 
Israel,  President  Carter,  the  Soviet  Un¬ 


ion,  the  Ayatollah  Khomeini,  the  unpre¬ 
dictable  regime  in  Iraq,  and  even  the  com¬ 
munist  government  of  distant  Afghanis¬ 
tan,  where  plans  are  being  hatched,  even 
as  I  write,  to  dispose  of  Sadat  because  of 
his  role  in  blocking  Soviet  expansion  in 
the  Middle  East.” 

Dixon  wrote  later  in  the  same  column 
“  .  .  .Sadat  has  about  two  more  years  to 
fulfill  his  plans  for  a  permanent  settle¬ 
ment  in  the  Middle  East.  His  successor, 
taking  office  in  1982  or  1983,  will  not 
accept  some  of  the  deals  reached  by 
Anwar  and  his  friends.” 

9|e  3|t 

The  Washington  Post  Writers  Group 
has  made  another  entry  into  the  soft  fea¬ 
tures  field  with  a  new  weekly  column 
“Parent  Awareness”  by  Saf  Lerman. 
The  column  was  launched  October  7. 

Lerman  previously  self-syndicated  the 
column  to  the  Worcester  (Mass.)  Gazet¬ 
te,  St.  Petersburg  Times,  San  Jose  Mer¬ 
cury  News  and  Sacramento  Bee,  among 
other  papers.  She  writes  a  question-and- 
answer  column  from  the  premise  that 
parenting  skills  are  not  innate  but  have  to 
be  learned. 

The  columnist,  a  former  kindergarten 
teacher,  lives  with  her  husband  and  two 
sons  in  Newton  Center,  Mass.,  and  is  on 
the  faculty  of  the  Wheelock  College  Cen¬ 
ter  for  Parenting  Studies. 

*  *  * 

As  every  feature  editor  knows,  the 
Christmas  season  is  practically  here.  And 
Newspaper  Enterprise  Association  has 
scheduled  its  special  Christmas  comic 
strip  starring  “Montague  the  mouse”  to 
begin  17  episodes  December  7. 

“Montague”,  who  starred  in  a  Christ¬ 
mas  feature  last  year,  will  have  a  new 
holiday  adventure  as  Santa’s  “honorary 
elf.”  He  will  save  the  great  day  when 
Santa  Claus  and  all  those  reindeer  are 
caught  in  a  blizzard. 


HERE  I  AM  IN  THE  NORTH 
POLE  -  M0NTA6UE  THE 


^AOU6£...6ANTA'5  HONORARY 
ELF  AND  OFFICIAL  FRECKLE - 


"AAontague"  rejoins  the  comics 


NEA’s  Christmas  feature  is  the  crea¬ 
tion  of  cartoonist  Mark  Lasky.  He  has 
worked  as  an  assistant  to  Mell  Lazarus  of 
“Momma”  and  “Miss  Peach”  fame. 
Lasky’s  credits  also  include  “Anten¬ 
nas”,  a  panel,  and  cartoons  for  national 
magazines. 
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Grandparents  Day 


sells  classified 


A  total  of  132  newspapers  (33  dailies  of 
the  Gannett  group  plus  99  other  papers 
scattered  across  the  country)  were  active 
last  month  with  classified  sections  giving 
readers  the  opportunity  to  celebrate 
Grandparents  Day  on  September  13. 

It  was  a  new  activity  for  most  papers 
since  this  was  only  the  third  year  for  the 
national  event.  But  classified  depart¬ 
ments  discovered  a  ready  market  for  in¬ 
sertions. 

Although  some  who  featured  the  ads  on 
September  13  were  weeklies  (16),  the  re¬ 
mainder  were  dailies  with  widely  ranging 
circulations.  For  instance,  they  ranged 
from  Pittsburgh  Press  (Sun.  circ. 
656,000)  and  Gannett’s  Cincinnati  En¬ 
quirer,  (circ.  290,000)  and  Honolulu 
Advertiser  (circ.  85,000)  down  to  Gan¬ 
nett’s  Tarrytown  (N.Y.)  News  (circ. 
5,500)  and  others  in  its  Westchester 
Group.  Port  Angeles,  (Wash.)  News 
(circ.  13,000)  is  typical  of  independently 
owned  smaller  dailies  successful  with  the 
promotion  at  the  lower  end  of  the  circula¬ 
tion  scale.  The  paper  ran  a  greetings  ad 
page  replete  with  pictures  of  grandchil¬ 
dren.  Longview  (Wash.)  News  (circ. 
27,000)  did  even  better  with  a  double  page 
spread  of  picture  greeting  classifieds. 

Medium  size  papers  like  the  Trenton 
(N.J.)  Times,  had  a  good  reading  on  its 
Grandparents  Day  classified  on  this,  the 
first  time  out  for  the  77,000  circulation 
paper. 

Mrs.  Lillian  Geiger,  classified  manager 
at  Trenton  Times,  said  “We  were  very 
pleased  as  all  readers  seemed  to  like  their 
ads.  When  Grace  Turner,  our  classified 
telephone  supervisor,  came  up  with  the 
idea  and  brought  it  to  my  attention,  I  liked 
it  right  away.  We  offered  5  lines  for  $1 .00 
this  first  time  because  it’s  a  genuine  ser¬ 
vice  to  our  readers — and  we  wanted  to 
see  a  lot  of  ads.’’ 

“We  thought  the  grandparents  promo¬ 
tion  was  very  good  for  our  first  time.  We 
do  this  for  Easter,  Valentines,  Fathers 
Day  and  Mothers  Day.  Valentines  Day  is 
presently  our  biggest  such  project — but 
who  knows?  In  time  Grandparents  Day, 
from  the  looks  of  it,  may  get  right  up 
there.” 

Gene  Waters,  classified  manager  of  To¬ 
day,  a  Gannett  paper  in  Cocoa,  FI.  (circ. 
77,000),  said  “We  are  certainly  going  to 
run  this  in  the  future  because  we  were 
very  proud  of  our  results.  We  didn’t  real¬ 
ly  go  out  soliciting  for  this  business  but 
only  ran  one  or  two  ads  ourselves.  And 
we  ended  up  with  a  full  page.” 

When  told  that  almost  half  of  the  Gan¬ 
nett  papers  (33  of  84)  engaged  in  the  clas¬ 
sified  ad  project,  Roz  Hooke,  director  of 
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5  lines  for  a  $1 .00 

classified  for  Gannett  Company  in 
Rochester,  N.Y.  said  that  reports  were 
coming  in  from  her  papers  now.  In  the 
summer  of  1981,  she  sent  out  a  memo  to 
all  members  of  the  Gannett  group  stating 
it  was  an  opportunity  for  extra  business. 

“We  hope  this  trend  continues  to  grow 
each  Grandparents  Day  in  the  future,” 
said  Mike  Goldager,  executive  director, 
of  the  Atlanta,  Ga.-based  National  Coun¬ 
cil  for  Grandparents  Day.  “Judging  by 
the  clippings  we’ve  seen,  it  would  seem 
that  many  newspapers  developed  splen¬ 
did  linage  this  past  year,”  he  said. 

Ad  stories 
eligible  for 
new  award 

Compton  Advertising,  Inc.  is  sponsor¬ 
ing  the  1st  Annual  Advertising  Journal¬ 
ism  Awards  Competition,  according  to  O. 
Milton  Gossett,  chairman  and  chief  ex¬ 
ecutive  officer. 

According  to  Gossett,  the  competition 
is  open  to  everyone.  To  be  eligible  for  an 
award,  an  article  must  have  appeared  in 
print  anytime  during  1981. 

Awards  will  be  given  for  the  most  out¬ 
standing  entry  in  each  of  the  following 
four  categories:  1)  advertising/market/ 
media  publications,  2)  business  publica¬ 
tions,  3)  newspapers,  and  4)  general  in¬ 
terest  publications  other  than  newspap¬ 
ers.  Gossett  noted  that  the  winner  in  each 
category  will  receive  $500;  the  overall 
winner,  $1,000. 

All  entries  should  be  sent  to  Janine  Lin¬ 
den,  vicepresident,  Compton  Advertis¬ 
ing,  Inc.,  625  Madison  Avenue,  New 
York,  N.Y.  10022,  by  February  1,  1982. 


Scoreboard 

(Continued  from  page  17) 


An  RJR  spokesman  said  newspapers  in 
“markets  of  high  opportunity”  for  the 
Camel  brand  have  been  contacted.  RJR 
will  tack  the  52-week  schedule  on  existing 
Newsplan  contracts  at  those  papers 
which  choose  to  run  the  Scoreboard. 

The  company  has  contacted  all  news¬ 
papers  in  several  suburban  networks  in 
what  appears  to  be  an  effort  to  get  net¬ 
work  discounts  and  to  achieve  maximum 
coverage  around  major  metro  areas  in 
which  the  major  dailies  have  rejected  the 
proposal.  The  RJR  spokesman  said  the 
firm  had  not  yet  signed  contracts  with  any 
newspapers. 

RJR  was  deluged  with  responses  from 
both  papers  it  had  contacted  concerning 
the  Scoreboard  and  papers  which  it  had 
not  considered.  The  result  was  a  delay  in 
the  debut  of  the  Scoreboard.  “Because  of 
the  overwhelming  number  of  responses,” 
says  Pearson,  the  media  selection  pro¬ 
cess  “has  taken  longer  than  we  antici¬ 
pated.  Obviously,  we  will  not  be  able  to 
use  all  3(X)  newspapers.” 

The  Scoreboard  and  its  acceptance  by 
some  newspapers  will  be  the  topic  of  a 
debate  at  the  Associated  Press  Managing 
Editors  meeting  in  Toronto,  which  starts 
on  Tuesday. 


STARTING  A 
TMC  PROGRAM? 
DO  IT  RIGHT 
THE  FIRST  TIME! 

Target  Marketing  Com¬ 
munications  will  analyze 
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Linage 
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MIMMIN,  S.D. 

Anwfican  News^ .  633,294  48,384  593,837  54,816 

tAmcfican  News-S .  407.430  5.600  423.981  11.040 

Grand  Total .  1,040,724  53,984  1,017318  65,856 

AKRON,  OHIO 

Beacon  Journals .  2,216,874  70,399  2,171,666  45,254 

*8eacon  Joumol-S .  1.243.054  109.996  1.288.447  155.824 

Grand  Total .  3,459,928  180,395  3,460,113  201,078 

AnANTA,  OA. 

Constitution-m .  2,796,294  467,188  2,911,281  642,446 

Joufno|.e .  2,737,233  508,064  2,821,647  659,530 

Journal  &  Constitution-S  2,209,834  335,115  1,964,653  280,288 

Journal  &  Constitution-sot  625.697  _  580.695  _ 

Grand  Total .  8,369,058  1,310,367  8,278,276  1,582,264 

NOTE:  Consitution-m  and  Journol-e  published  5  days  a  weeh  only. 

RAITIMORI,  MO. 

*Ne»rs  Ametican-S .  598,369  178,652  678,997  215,468 

News  American-e .  889,263  159,312  1,018,238  21,616 

Sun-m .  1,827,532  47,357  1,648,096  96,379 

Sun-e  1,919,915  55,852  1,752,705  91,323 

Sun-S  2.430.342  309.319  2.388.313  166.634 

Grand  Total  7,665,421  750,492  7,486,349  591,420 


1981  1980 

FULL  RUN  PART  RUN  FUEL  RUN  PART  RUN 

RIROIN  COUPITY,  N  J. 


Record-e .  2,154,113  301,756  2,239,496  387,403 

*Record-S  .  1.961.508  494.668  1.853.090  378.276 

Grand  Total .  4,115,621  796,424  4,092,586  765,679 

NOTE:  Record-e  published  5  days  a  week  only. 

ROCA  RATON,  PLA. 

News-e .  766,242  12,270  965,496  5,829 

tNews-S  .  582.562  _  622.229  _ 

Grand  Total .  1,348,804  12,270  1,587,725  5,829 

NOTE:  News-e  published  5  doys  a  week  only. 

ROSTON,  MASS. 

Herald  American-.-n .  625,460  109,088  700,742  107,176 

Herald  American-S .  384,778  282,277  459,932  293,612 

Globe-d .  2,446,807  111,922  2,388,559  55,968 

*Globe-S .  3209.310  249.080  2.644.394  36ai76 

Grand  Total .  6,666,355  752,367  6,193,627  816,932 

ROUUHR,  COIO. 

Comero-m .  1,793,068  9,512  2,104,914  91,612 

Comera-S .  859.334  _  834.195  1,152 

Grand  Total .  2,652,402  9,512  2,939,109  92,764 

NOTE:  Effective  Mor.  30, 1 981 ,  the  8oulder  Camera  changed  from  evening  to 
morning  publication. 

RRAOtNTON,  PIA. 

Herald-e .  1,117,210  1,232,746  7,392 

tHerold-S .  712.197  3.840  675.692  _ 

Grand  totol .  1,829,407  3,840  1,908,438  7,392 

RUPPALO,  N.Y. 

Nata  twa  llttlagt 

Courier  E»press-m .  837,245  19,992  862,105  50,916 

•Courier  Express-S .  1,193,190  102,096  1,111,329  122,768 

News-e  .  2,391,896  61,196  2,281,024  42,454 

NewsS  .  520.260  76.224  403.355  112.056 

Grand  Total .  4,942,591  259,508  4,657,813  328,194 

NOTE:  News  figures  above  reflect  actual  nine  column  measurements. 
NOTE:  News-e  ana  S  ctionged  from  eight  to  nine-column  Aug.  3,  1981. 

Courier  Express-m .  837,245  19,992  862,105  50,916 

•Courier  Express-S _  1,193,190  102,096  1,111,329  122,768 

News-e .  2,223,432  56,017  2,281,024  42,454 

News-S .  492.928  76.224  403.355  112.056 

Grand  Totol .  4,746,795  254,329  4,657,813  328,194 

NOTE:  News  figures  obove  reflect  converted  eight  column  meosuremets. 
NOTE:  News-e  and  S  changed  from  eight  to  nine-column  Aug.  3,  1981. 

CAIADIN,  NJ. 

Courier  Post-e .  1,948,750  80,460  2,104,884  137,620 

tCourier  Post-S .  802.179  36.144  844.011  20.600 

Grand  Total .  2,750,929  116,604  2,948,895  158,220 

CMARlOni,  N.C. 

News-e .  1,631,105  102,624  1,765,648  93,360 

Observer-m .  1,891,553  482,675  2,115,535  219,829 

•Observer-S .  1.193.367  237.847  1.258.829  156.416 

Grand  Total .  4,716,025  823,146  5,140,012  469,605 


Ad  Expenditure  Trends 
August  1981 

A  summaiy  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1981 

1980 

Dollar 

Change 

(ODD) 

(000) 

(000) 

Classificatidns 

Retail 

Omitted 

Omitted 

Omitted 

% 

August . 

. $  423,599 

366,595 

-h  57,004 

-1-  15.5 

First  Eight  Months 

3,152,711 

2,749,937 

-h  402,774 

-t-  14.6 

Department  Stores 
(Included  in  Retail) 

August . 

.  98.124 

84,656 

-H  13,468 

-h  15.9 

First  Eight  Months 

General 

647,353 

579,693 

+  67,660 

-1-  11.7 

August . 

.  92,800 

77,448 

+  15,352 

-1-  19.8 

First  Eight  Months 

Automotive 

912,388 

733,094 

+  179,294 

+  24.5 

August . 

.  21,256 

13,438 

+  7,818 

-f-  58.2 

First  Eight  Months 

Financial 

150,683 

123,823 

+  26,860 

-h  21.7 

August . 

.  35,186 

15,844 

+  19,342 

-h  122.1 

First  Eight  Months 

Classified 

239,457 

195,518 

+  43,939 

+  22.5 

August . 

.  238,842 

195,259 

+  43,583 

+  22.3 

First  Eight  Months 

Total  Advertising 

1,752,403 

1,511,077 

+  241,326 

+  16.0 

August . 

.  811,683 

668,584 

+  143,099 

+  21.4 

First  Eight  Months 

6,207,642 

5,313,449 

+  894,193 

+  16.8 

1981  1980 

FUEL  RUN  PART  RUN  FUEE  RUN  PART  RUN 

CHICA4IO,  ILL. 

Tribune-m .  3,201,909  2,824,201  3,286,079  3,039,590 

Tribune-S .  2,554,798  970,363  2,428,462  924,434 

Sun-Times-m .  2,305,918  616,938  2,621,768  509,267 

•SunTimes-S .  898.104  599.625  889.592  591.461 

Grand  Total .  8,960,729  5,011,127  9,225,901  5,064,752 

CINCINNATI,  OHIO 

Enquirer-m .  2,912,150  4,864  3,243,932  4,928 

Enquirer-S .  2,196,737  44,672  2,151,970  47,632 

Post-e .  1.286.316  1.411.218  121  109 

Grand  Totol .  6,395,203  49,536  6,807,120  .  173,669 

CLIVIIAND,  OHIO 

Plain  Dealer-m .  2,954,061  312,772  2,779,510  384,810 

Ploin  Dealer  s .  1,929,445  93,875  1,871,575  169,013 

Press-e .  1,667,465  265,959  1,455,932  256,168 

Press-S .  804.187  121.368  _  _ 

Grond  Total .  7,355,158  793,974  6,107,017  809,991 

NOTE:  Effective  Aug.  2, 1981  the  Press  storted  publishing  a  Sunday  edition. 

COLUMRUS,  OA. 

Enquirer  (see  note) .  1,041,461  172,250  1,166,629  128,080 

•Ledger  Enquirer-S .  701.741  30.768  763.543  _ 

Grond  Total .  1,743,202  203,018  1,930,172  128,080 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination,  Mon.  through  Fri. 
Linage  of  one  edition  Enquirer-m  is  shown. 

COLUMRUS,  OHIO 

Dispatch-e .  2,247,570  119,073  2,317,167  262,447 

Oispotch-S .  1,764,454  180,000  1,812,925  158,384 

Citizen  Journal-m _  1.201.433  _  1.082.961  3  600 

Grand  Total .  5,213,457  299,073  5,213,053  424,431 

DALLAS,  nx. 

News-m .  4,838,872  207,450  4,693,304  256,886 

News-S .  3,062,769  313,783  2,577,891  401,906 

Times  Herold-e  4,101,149  150,328  4,094,934  187,303 

Times  Herald-S  2.643.682  149.968  2.564.449  197.063 

Grand  Total  14,646,472  821,529  13,930,578  1,043,158 

DAYTON,  OHIO 

Journal  Herald-m .  1,533,813  45,804  1,810,267  15,312 

News-e .  1,527,955  447,287  1,889,608  335,276 

•News-S .  1.201.043  15.072  1.081.855  _ 

Grand  Total  4,262,811  508,163  4,781,730  350,588 

DiNVIR,  COLO. 

Rocky  Mt.  News-m .  4,865,422  4,667,791 

•Rocky  Mt.  News-S .  1,388,210  1,170,540 

Post-e .  3,053,730  93,703  3,422,306  109,990 

Post-S .  2.877.907  2.702.552  _ 

Grand  Total . 12,185,269  93,703  11,963,189  109,990 

DITROn,  MICH. 

Free  Press-m .  1,959,349  403,458  1,995,360  336,837 

•Free  Press-S  847,532  175,332  891,534  105,384 

News-e .  2,865,125  459,697  2,922,281  453,974 

News-S .  1.834.047  398.223  1.701.360  233132 

Grand  Total .  7,506,053  1,436,710  7,510,535  1,129,327 

DULUTH,  MINN. 

Herald-e .  825,340  133,608  876,161  116,764 

News  Tribune-m .  914,429  133,608  945,161  111,852 

•News  Tribune-S .  701.209  204.504  685.600  133.216 

Grand  Total .  2,440,978  471,720  2,506,922  361,832 

NOTE:  News  Tribune-m  and  Herald-e  has  o  combined  sat.  edition.  The  linage 
shown  is  only  in  the  News  Tribune-m  Effective  Apr.  II,  1981 

IRII,  PA. 

Times-e .  1,297,930  1,381,189  9,984 

•Times  News-S .  1.041.920  27.344  996.799  6.400 

Grand  Totol .  2,339,850  27,344  2,377,988  16,384 

PORT  LAUDIRDALI,  PLA. 

News-e .  3,803,571  600,692  4,283,488  5H529 

•News  L  Sun  Sentinel-S  2,154,529  521,071  2,165,903  506,352 

News  &  Sun  Sentinel-sat  1,415,882  1,637,632 

Sun  Sentinel-m .  3.729.802  951.174  3.866.775  907.441 

Grand  Total . 11,103,784  2,072,937  11,953,798  1,968,322 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  o  week  only. 

PORT  WAYNI,  IND. 

Journal  Gozette-m .  1,566,187  35,760 

•Journal  Gozette-S .  912,321  8,544 

New  Sentinel-e .  1.923.609  75.056 

Grand  Totol .  4,402,117  119,360 

NOTE:  Figures  for  1980  not  ovoiloble 

GARY,  IND. 

Post  Tribune-e .  1,635,383  325,151  1,724,588  321,107 

•Post  Tribune-S  1.213.552  136.882  1.031.246  64.514 

Grand  Total  2,848,935  462,033  2,755,834  385,621 

ORAND  PORKS,  N.D. 

Herold-e .  831,209  66,948  879,150  44,500 

tHerold-S .  583.876  10d78  637.285  13.120 

Grand  Totol .  1,415,085  77,626  1,516,435  57,620 


NOTE — Effective  July  6, 1 981 ,  the  Herald  changed  from  evening  publicatian 
to  morning  publicotion. 

EDITOR  &  PUBLISHER  for  October  17,  1981 


1981  1980 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

wunvoio,  copm. 

Couront-m .  2,473J76  511/118  2,559«6  402^ 

*Courant-5 .  1 .565.540  424324  1.419J83  479092 

Grand  Total .  4,038,916  935,542  3,979,209  881,352 

NOPMXUlU,  HAWAII 

Adwniser  m .  2,759364  3,025,761 

Slur  Bull«tin-e .  2,720,768  2,943^39 

*Slur  Bulletin  & 

Adwrtiser-S .  1355.132  131401:7 

Grand  Total .  7,135364  7,583,927 

HOUSTON,  TtX. 

Chtunicle-« .  6,157350  683361  6,047,199  652361 

Chtunicle-S .  3,486360  461,975  3,111,530  490,556 

Post-m.  4348312  530038  4,669357  477378 

•Posts  1.839370  474.784  1.751.498  438.116 

Grand  Total  16,131392  2,151358  15379,484  2,058011 

KANSAS  CITY  AAO. 

Times-m .  2,445,527  504,600  2,610,818  507,956 

Star^...  1,209,626  116,947  1  317,703  162,873 

Star-S...  1.778.705  241.668  1.734.453  221.744 

Grand  Total  5,433,858  863,215  5,562,974  892,573 

KNOXVILLl,  HNN. 

Joumal-m .  1,412328  127,338  1,491373  33,724 

News-S«ntinel-e .  1377,107  167379  1  390313  28,888 

•Nwis-Swtinel-S .  1329.191  99384  1.174384  34.016 

Grand  Total .  4318,626  394,MI  4356,170  96328 

NOTE:  Joumal-m  and  News  Sentinel-e  and  S  changed  from  9  to  6<olutnn 
eHective  July  1,1981. 

IIXINOTON,  KT. 

HeroM  (See  Note) .  1,531,207  212,592  1,794,660  59,036 

•Herald  leoder-S _  1.034358  292.980  1316033  50354 

Grand  Total .  2,565365  505372  3,111,493  109390 


NOTE:  Herald-m  and  Leader-e  sold  in  cembinatian,  Mon.  through  Fri.  linage 
of  one  edition  Herald-m  is  shown. 

limi  SOCK.  AML 

Arhonsos  Gozette-m ......  1,127,739  316,096  1  369,052  274,968 

•Aitonsos  Gazette-S .....  751318  347300  818.006  190316 

Grand  Total .  1079357  663396  2,087,058  465,484 

LOPW  UACH,  CALIf. 

Press  Telegram  (see  note)  2,068330  434,214  2,194,097  435,764 

•Press-Telegram-S .  804313  85.676  914394  73.112 

Grand  Totol .  2,872043  519090  3,108391  508,876 

NOTE:  Press  Telegram-m  and  e  sold  In  combination,  Mon.  through  Fri. 
linage  o>  one  edition  Press  Telegram-m  is  shown. 

NOTE:  Effective  Morch  1,  1981,  the  name  Independent  Press  Telegram-S 
changed  to  the  Press  Telegram. 

NOTE:  Effective  April  13, 1981,  the  name  Independent-mwos  changed  to  the 
Press  Telegram. 

lONO  ISUINO,  N.Y. 

Newsdoy-e .  2,623,762  737,590  2,503,690  801,003 

Newsday-S .  1.550.960  1.137.689  1.386077  601.034 

Grand  Totol .  4,174,722  1,875,279  3,890,567  1,402,037 

LOS  ANOILIS,  CALIP. 

Times-m .  5,016,035  3380,499  5,328,463  3,172371 

Times-S  3,524,840  1,569,773  3,581,974  1,502,606 

Herald  Exominer-e .  935393  191317  942,792  75007 

Herald  Exominer-S .  328.774  34.040  322.460  53.361 

Grand  Total  9,804,942  5,075,529  10,175,689  4,804,345 

LOS  ANOlllS/SAN  PIHIANDO  VALLIY,  CALIP. 

News-m .  3359,959  693,864  3325,151  576,884 

•News-S .  1.155.740  200.496  1  308.925  192.619 

Grand  Totol .  4,415,699  894,360  4,434,076  769,503 

NOTE:  Effective  Mar.  1, 1981  the  Valley  News  changed  its  named  to  the  Daily 

MACON,  OA. 

Telegraph  (See  note) .  964,720  166,534  1,151,031  118,068 

•Telegraph  &  News-S....  709.187  71.346  725356  38.142 

Grand  Total .  1,673,907  237,880  1,876,587  156310 

NOTE:  Telegraph-m  and  News-e  sold  in  combination,  Mon.  through  Fri. 
linage  of  one  edition  Telegraph-m  is  shown. 

MAPKHISTIR,  N.H. 

Unioo  leoder-d .  1367,913  205,096  U15357  172,952 

•New  Hampshire  News-S  750.891  108.460  739340  131.916 

Grand  Total .  2,018,804  313,556  2,054397  304,868 


MIMmiS,  TIPIN. 

Commetciol  Appeol-m  2357,809  248,934  2349,952  196365 

Commmerciol  Appeal-S  1,437,289  166,432  1,399,999  37,120 


Pres$-Scimitor-e .  1.689.805  270.948  1.711856  188.718 

Grand  Total .  5,384,903  686,314  5361307  422,103 

MIAilAI,  PLA. 

HeraW-m .  3,512,685  1354,611  3314375  1,133322 

Herald-S .  2322,466  918,788  2,448,046  839,970 

News-e .  1.771.795  8.495  1.790.902  15654 

Grand  Total .  7306.946  2381394  7353323  1.989346 


EDITOR  &  PUBLISHER  for  October  17, 1981 


1981  1980 

FUURUNPARTRUN  FUU  RUN  PART  RUN 

MINNIAPOUS,  MMPd. 


Tribunenn .  1367,985  95,736  1359301  82392 

Tribune-S .  2355344  597,111  1,983,993  505,751 

Stor-e .  1,761354  297359  1,722380  374,788 

Tribune-sot .  420316  _  428692  _ 

Grand  Total .  6,105,499  990306  5,794,766  963,131 

NOTE:  TrRiune-m  and  Stor-e  published  5  days  a  week  only. 

NASHVHU,  TINN. 

Bonner-e .  1381,177  154,448  2,026,158  229332 

TomesiMm-m .  1,945304  183362  2,066,434  248.944 

•Tetmessean-S .  1385330  243.960  1.405829  100676 

Grand  Totol .  5,112,111  582,070  5,498,421  579352 


NOTE:  Bontier-e  and  Tennessean-m  and  S  changed  from  9  to  6-calumn 
effective  July  1, 1981. 


PNW  YOHL  PLY. 

r«nii-m .  1729393  208.117  2331300  171305 

Times  S  3352.413  1311.495  3,028,904  1329315 

News-m  1,175.900  1.055,186  1326382  1.145,162 

NewvS  636,197  1.466372  779,961  1,465,964 

Pbst-f  805694  _  757304  _ 

Grand  Totol .  8,9X,097  4341370  8,423,751  4,012346 

NfWAHL  PU. 

Storledger-m .  3371306  118,973  2,915370  106,195 

•Slur  ledger  s _  2.794389  325.176  2.603.965  190392 

Grand  Total .  5365395  444,149  5319335  296387 

OAKLAPdO,  CALIP. 

Tribune-e .  1,858,013  258,927  2,056320  202343 

Tribune-S _  1399.937  35.040  1  326811  139.280 

Grand  Totol .  3,157,950  293,967  3382331  341323 

OBAIMM  COUPITY.  CALIP. 

Register-d .  5304,052  123,080  5,170,451  97308 

tRegister-S .  2JiUg2  36.064  2.491398  11.473 

Grand  Total .  7,644354  159,144  7662349  109381 

PASAMNA,  CALIP. 

Star  News-d .  1,077333  169366  1  317.958  143,974 

•Star  News-S .  575611  9328  549321  11.935 

Grand  Total .  1653,444  179394  1,767379  155,909 

PASSAK,  NJ. 

Herald  News-e .  991,494  95,412  994397  174,759 

tHerald  News-S -  582.122  294.648  507601  231300 

Grand  Total.... .  1,573616  390.060  1302.498  406,059 

PATIMON,  NJ. 

News-d .  905.796  111.036  867350  62312 

Grand  Total .  905,796  111,036  867350  62312 

PiOMA,  ILL 

Journal  Slor-d .  1332316  161616  1692.976  90640 

•Joumol  Stor-S _  872.451  65396  812359  68.704 

Grtxtd  Total .  2,404,967  226,912  2305335  159344 

PHIIAOILPHIA,  PA. 

Bullelirve .  1341,401  552382  1,486,420  415,436 

•Bullehn-S  562,194  419,770  639380  204,988 

Inquirer-m  2356,059  202324  2,043,913  142.782 

Imtuirer  S  .  2,4)1647  617,783  2,167,954  300.723 

News-e  .  1.033.953  23.920  989321  _ 

Grand  Total .  7305354  1,816384  7327388  1,063.929 

PITTSMMOH,  PA. 

Post  Gozelte-m .  998,750  557,431  999,608  430,578 

Press-e  .  1,839662  597,676  2.070,696  461,496 

•Press  S  .  2337304  36.416  2.065.008  44.416 

Grand  Totol .  5,175,916  1,191323  5,135312  936,490 

PROVmiNCI,  Ml. 

BuHetm-e  .  1,461,025  544345  1302,035  560342 

Joumol  m  .  1,407,478  367,135  1,436365  332,125 

Journals  .  1.608.585  283.636  1.434.760  185004 

Grand  Totol .  4,477,088  1,195316  4373,160  1,077,471 

NOTE:  Bulletm-e  and  Joumal-m  hos  o  combined  sot.  edition.  The  linage  is 


shown  only  in  the  Bulletin-e. 

ROCHISTIR,  N.Y. 

Democrat  &  Chronicle-m  1,664,288  154687  1,603,472  150652 

Democrat  Bi  Chranlcle-S  1320,175  190,568  1,063,626  192,712 

Times  Union-e -  1.470.707  162.664  1.380.199  116AS2 

Grand  Totol .  4355,170  507,919  4,047397  460.016 

NOTE:  Times  Union-e  published  5  days  o  week  only  effective  July  12. 1980. 

n.  PAUL,  NUNN. 

Pioneer  Press-m _  1376,172  1316,988 

•Pioneer  Pre$s-S _  1,721323  1697,460 

DispoKh-e .  1.750328  210339  1.776338  210.909 

Grand  Totol .  4,748323  2)0,339  4.690686  210,909 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  have  a  combined  sot.  edition.  The 
Image  is  shmtn  only  in  the  Dispatch-e. 

n.  PfTlUMIM,  PLA. 


Mdutendmt-e _  1374686  44399  1,991340  47,196 

rmiiwn .  2631346  1  384,112  2304,908  1,122,735 

Times-S .  1622  771  536.447  1.467316  455378 

Grand  Total .  6,128303  1365,158  6363.464  1625309 


1981  1980 

FUURUNPARTRUN  FUU  RUN  PART  RUN 

«AN  ANfOPHO,  fPL 

Eiqitess-m .  2629361  316632  242)329  261,944 

TExpress  News-S .  1674371  228.104  1617305  148600 

Express  News-sot _  784396  757325 

Ncws4 .  2408351  260324  2363342  248376 

lil^-e .  2387343  388616  2341352  276656 

Ti^-S  1629392  218664  1340304  169388 

U^-sot  620635  _  591.718  _ 

Grand  Total . 12135649  1611340  11332675  1.104664 

NOTE:  Ei^ress-m,  News-e  ond  li^-e  published  5  doys  o  week  only. 

SAN  MMO,  CAUP. 

UnioiHn .  3330686  286339  3379345  249366 

Union-S .  1398616  41384  1,933311  58300 

Tribune-e .  3.752391  306310  3.770332  249344 

Grand  Totol .  9.181393  633.933  8.983.188  557610 

SAN  PIAPICISCO.  CAUP. 

Otronide-ffl .  2323392  643393  2351340  833.796 

Examtner-e .  2369,760  635,175  2297390  852,756 

Examiner  6  Oirancle-S  1315391  346388  1.496629  358324 

Grand  Total .  6.408.743  1625.156  6.145359  2045376 

SAN  JOSf,  CAUP. 

Mercury-m .  5380,170  252337  5369337  275370 

News-e .  4358,010  253625  4309,401  275369 

•Mercury-News-S .  2.750.062  13.536  2.515.485  _ 

Grand  Total . 12388342  519,998  12,094,423  551.139 


NOTE:  Mercury-m  and  News-e  how  a  combined  sot.  erJitian.  The  linage  is 
ottly  shown  in  the  Mercury-m. 


SMIiVIPOtT,  LA. 

Joumol-e .  1381,907  108,480  1340345  65352 

Times-m .  2154.099  137640  2351,972  109,712 

•Thnes-S .  1204.846  _  1.121 .464  _ 

Grand  Total .  4,940352  246,120  4,9)4381  175,064 

SIATI  COUiOf .  PA. 

Centre  Times-e .  1.567.581  9.408 

Grand  Total .  1367381  9,408 

NOTE:  Figures  for  1980  not  ovoiloble. 

SYRACUSt,  N.Y. 

Herald  Joumol-e _  1.538390  156308  1.540,087  10,508 

•HeraW-Ainerican-S .  1376,150  11,592  1,112,932  8,069 

Post  Stondord-m _  1.119.131  240372  1.010366  79.7M 

Grand  Totol .  3,933671  408,172  3,663385  98307 

TALLAHASSil,  PLA. 

Democrot-m .  1,588,784  225384  1393,028  211392 

•Democrat-5  .  912.148  20352  878.089  29.660 

Grand  Total .  2300,932  245636  2,471,117  241,052 

TAAAPA,  PLA. 

Tribune-m  2.703.744  882,149  2313380  781.686 

•Tribune-S  1,794,855  173,944  1,631,447  111,394 

Times-e  1.838.752  _  1.941.699  _ 

Grand  Total .  6.337351  1,056.093  6,386.526  893,080 

WASHIPWTON.  D.C. 

Post-m .  4,982,010  742,443  4635,438  668,431 

•Posts  2.457,057  761,119  2,426,946  728,467 

Stor-e  1,795,405  220,149 

Slor-S  _ 700.089  164396 

Grand  Totol .  7,439,067  1,503362  9357,878  1,781,443 

NOTE:  Stor-e  and  S  ceased  publication  Aug.  7, 1981  Aug.  1981  linoge  not 
available. 

WIST  PALM  RIACH,  PLA. 

Post-m .  3,029,429  213373  2,856,996  281,363 

Times-e .  2,448,479  185610  2362,182  223337 

•Posts .  1.910368  153.368  1.883.944  113.735 

Grand  Total .  7,388.176  552351  7,103.122  618635 


NOTE:  Times-e  published  5  days  a  week  only. 

WtSTCHISTtR  ROCKLAND,  N.Y. 

Reporter  Dispatch-e .  1,382311  185652  1,5)8,376  295397 

Reporter  Dispotch-S _ 1  .PI 3.410  61.696  787399  88.608 


Grand  Totol .  2,395,92)  247,348  2305,975  383,9u5 

WKHITA.  KANS. 

Eagle-Beacon-m .  1,898,328  5)9312  2.121333  414359 

Beocon-e  1,177352  8,832 

•Eogle-Beocon-S .  873.704  298.679  844.193  277.912 

Grand  Totol .  2,772,032  818,19)  4,142678  701,103 


NOTE:  Eagle-m  and  Beocon-e  hod  a  combined  sot.  edition.  The  lirxige  is 
shown  ortly  in  the  Eogle-m  for  1980. 


AUGUST  1«SI(19S0 
LINAOi  PKMJRiS 
SUPPLIID  SY  PURLISHiR 


ALSJLPrr,  PLY. 

Times-Union-m .  1,544,934  1,488,151 

Knickerbocker  News-e  1,002,183  1.005,049 

rimes-Unton-S .  636.939  659965 

Grand  Total .  3,184,056  3,153,165 


NOTE:  Hearst  Newspaper  period  runs  July  27-Aug.  23,  1981. 

(Continued  on  page  38) 
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Linage — (Cant’d  from  page  37) 

1981  1980 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

ALTOONA,PA. 

Mirror-t .  1,819,090  1,860,432 

ANAHIIM,  CALIF. 

Bu1letin.< .  1,673,602  1,562,484 

iM, 

Doily  N«ws-m .  1,076,297  1,053,598 

NOTE:  ROP  linage  only— inserts  not  included. 

■IRMINOHAM,  ALA. 

News^e .  1,999,900  259,532  2,101,022  285,432 

News-S  1,657,992  1,541,022 

Post-Herold-m .  1 .544.970  _  1.900.668  _ 

Grand  Totol  5,202,862  259,532  5,542,712  285,432 

UANnoM,  opa. 

Expositor.e .  1,598,679  1,618,533 

UIDOf  POIT,  CONN. 

Telegram-m .  1,428,271  1,626,246 

Post^e  1,601,150  1,774,668 

Posts  891.641  794.289 

Grand  Totol .  3,921,062  4,195,203 

NOTE:  Sot.  linage  regorted  in  Post^e  figures  only. 

lUUINOTON,  VY. 

Free  Press-m .  1,468,446  1,590,316 

Free  Press-S .  241.402  188.524 

GnnI  Totol .  1,709,848  1,778,840 

CASPIt,  WVO. 

Stor-Tribune-mS .  2,273,544  2,279,508 

NOTE:  Includes  inserts — 271,502  lines  in  1981;  149,996  lines  in  1980. 
Family  Weekly  not  included — 75,041  lines  in  1981;  75,876  lines  in  1980. 

CHKAOO,  III. 

Herold^n .  1,250,291  247,064  1,351,521  163,637 

Herald-S .  222.917  44.050  242.847  29.403 

Grand  Totol .  1,473,208  291,114  1,594,368  193,040 

Df  8  MOINIS,  IOWA 

Registe^m  568,113  185,062  604,891  236,286 

Tribune.e  798,700  980,151 

Registers  1.073.989  35.857  924.409  33.189 

Grand  Totol  2,440,802  220,919  2,509,451  269,475 


DOVIA,  Df  lAWAAl 

Dekmore  Stole  News^eS  813,074  986,622 

NOTE:  Figures  shown  ore  on  on  Dcolumn  basis. 


IDIWOFITON,  ALTA. 

Journol.e .  5,360,829  5,643,576 

INDUNAPOIIS,  IND. 

Stor  m  2,255,481  2,104,416 

News^e  1,726,180  1,693,390 

Sloi  S  1.341.155  1.357.460 

Grand  Total .  5,322316  5.155,266 

KITCHINIK-WAnRLOO,  ONI. 

Records .  2,337,845  2,411,325 

LINCOLN,  NID. 

Journol-Stor^lfS .  1,231,454  1,154,216 

NOTE:  Includes  inserts — 562,534  lines  in  1981;  457,156  lines  in  1980. 

LOUISVILLi,  KT. 

Courier- Journol-m .  1,874,641  248,681  2,015,503  156,489 

Louisville  Times-e...: .  1,990,754  379,457  2,255365  208,104 

Courier  Journal  & 

Times-S .  2,139.726  4.029  1.877.107  8.972 

Grand  Total .  6,005,121  632,167  6,148,475  .  373,565 


NOTE:  ROP  display  linage  is  published  on  6-column  basis  but  converted  to 
8-column  basis  obove.  Clossified  published  and  reported  on  10-column 
basis. 


MAOItON,  WIK. 

Capitol  Times-e .  1,870,792  1,982,075 

Slate  Journol-m .  1,904,727  2,076,400 

State  Journol-S .  1.030.846  1.009.202 

Grand  Totol .  4,806,365  5,067,677 

NOTE:  6-column  pages  converted  to  8-column.  Includes  legal. 

MIMDIN,  CONN. 

Record-Joumol-m .  1,011,528  1,138,550 

MONIIIAL,  out. 

Gozelte-m .  4,259,452  3,716,156 

lePevoir-m .  301375  330,018 

Le  Dimanche-Matin-S .  263.482  294  160 

Grand  Totol .  4,824309  4340334 


NOTE:  Gazette  incudes  T.V.  Times — 34350  lines  in  1981;  32,599  lines  in 
1980  Le  Dimonche-Motin  includes  inserts— 25,734  lines  in  1981;  43,092 
lines  in  1980. 

NASHUA,  N.H. 

Telogroph-e .  1312,532  1391301 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NIW  UUNtWICK,  NJ. 


Home  News-e . 

.  1,185,669 

U  96,422 

Home  News-S . 

.  890.569 

857.148 

Grand  Total . 

.  2,076,238 

2,053,570 

NIWMMT  NIWSp  VA. 

Doily  Pre$5-m . 

.  2,041,536 

2,095,534 

Times  Heroid-e . 

.  1,785324 

1,887,942 

Doily  Press-S . 

.  1.409.856 

_l.d22.ii2 

Grand  Total . 

.  5,236,616 

5,413,128 

NORFOLK,  VA. 

VirgInion-Pilot-m .... 

.  2,578,631  138,963 

2,666,214 

195,402 

Ledger-Stor-e . 

.  2,342,170  462,582 

2,400,145 

527,891 

Virginkm-Pilot  & 

Ledger-Stor-S . 

.  1.696.883  420.832 

1.603.566 

3}5.61) 

Grand  Totol . 

.  6,617,684  1,022,377 

6,669,925 

1,078,904 

NOtTH  MY,  ONT 

Nugget-e . 

.  820,921 

811,563 

NO«TH  PlAVn,  NIi. 

Telegroph-mS . 

.  786,397 

830,495 

NOTE:  Includes  Family  Weekly — 74,032  lines  in  1981;  73,658  lines  in  1980. 

OOMN,  UTAH 

Stondord-Exominer-e .  2,038,492  1,980,270 

Stondord-Exominer-S .  915.692  856.902 

Grand  Totol .  2,954,184  2,837,172 

NOTE:  Sunday  includes  Family  Weekly — 74,690  lines  in  1981 ;  75,880  lines  in 
1980. 


OKLAHOMA  CITY,  OKLA. 


Okkihoman-m . 

....  2331,195  928,777 

2,247,803 

1,078,287 

Times-e . 

....  2,118,896  982,455 

2,145,167 

874,696 

.  1.801.030 

1.472339 

Grand  Totol . 

. 6,151,121  1,911,232 

5,865,509 

1,952,983 

World-Herald-meS . 

OMAHA*  NIB. 

.  3,559,710 

3,660,314 

Sentinel  Stor-o/dS _ 

OtLANDO*  PLA. 

.....  4,579,036  1,365,182 

4,250,792 

1,140,790 

Le  Droit-e . 

OTTAWA,  OFn. 

.  1,587327 

1,564,368 

PALM  SPRINOS-PALM  DfSIRT,  CALIF. 

Desert  Sun-e . 

.  1,286,629 

1,473,701 

Peninsula  Times 
Tribune-e . 

PALO  ALTO*  CALIF 

.  1,666,700  193,508 

1,885,212 

135,170 

Repoblic-m . 

PHOINIX*  ARIZ. 

.  4,298,420  173,726 

4,112,052 

117,306 

Gozette-e . 

.  4,243338  178,626 

3,981,796 

117,908 

.  2.066.190 

2.060.926 

10,154,774 

Grond  Total . 

. 10308348  352,352 

235,214 

PORTLAND,  NUUNI 


Pre$s-Herald-m . 

...  1,066,237 

1,210375 

Express-e .... 

1,026,924 

1,173393 

751  394 

Grand  Totol 

2,869,470 

3,135,162 

PORTLAND,  ORI. 

Oregonian-mS . 

5,170,606 

5,457,144 

Oregon  Joumal-e . 

....  1.633.114 

1.809.836 

Grond  Totol . 

....  6,803,720 

7,266,980 

RIADIFM,  PA. 

Times-m/Eogle-e . 

.  1,342,018 

1,511,821 

Eogle-S . 

.  900.566 

886.157 

Grond  Totol . 

.  2,242,584 

2,397,978 

R8NO,  NIV. 

Journol-m . 

.  1,656,228 

1,488,438 

Gozette-e . 

.  1,587,642 

1,430,072 

Gazette- Journol-S . 

.  303.856 

278.194 

Grond  Totol . 

.  3,547,726 

3,196,704 

Times-Dispotch-m . 

RICHMOND,  VA. 

...  1,848,114 

1,970,722 

Times  Dispotch-S . 

„.  1,622,452 

1,543,564 

News  Leoder-e . 

....  1.529.599 

1.758.416 

Grand  Totol . 

....  5,000,165 

5,272,702 

NOTE:  Port-run  and  comics  not  includid. 

RIVIRMDI*  CALIF, 

Enterprise-m . 

.....  2,118,704 

2,423,652 

Press-e . 

.  1,777,664 

2,168,726 

Press-Enterprise-S . 

.  611.394 

530.558 

Grand  Totol . 

.  4,507,762 

5,122,936 

NOTEiPorode  linoge  or  preprinted  inserts  not  included. 

1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 
SAN  DUNARDINO,  CALIF. 

Sun-mS .  2,922,066  2,989,140 

NOTE:  Parade  linage  not  included. 

SANTA  SARRARA,  CALIF. 

News-Press-eS .  3,104,528  3,654  3,013,843  7,588 

NOTE:  Porode  linage  not  included. 

SCOTTSRLUFF,  NIR. 

Stor-Horald-mS .  955,960  911,713 

NOTE:  Includes  Family  Weekly — 73,957  lines  in  1981,-  73341  lines  in  1980. 

SIATTLI,  WASH. 

Post-Intelligencer-dS .  2,149,838  2,361,135 

Times-dS . . .  4.390.792  4.845.680 

Grand  Total .  6,540,630  7,206,815 

SOUTH  RAT  (Torraim),  CALIF. 

Freeze-* .  3,548,258  3,823,106 

SPOKANI,  WASH. 

Spokesmon-Review-m ....  1,543,227  1,672,674 

Spokesmon-Review-S .  906,913  984,890 

Chronicle-* .  1.574.531  1.678.634 

Grand  Totol .  4,024,671  4,336,198 

TACOMA,  WASH. 

News-Triburte-*  & 

Tribune  Ledger-S .  2,826,558  3,622,528 


TOLIDO,  OHIO 

8lode-e .  1,977,208  2,140,000 

Blode-S  1.514.425  1.356.752 

Grand  Total .  3,491,633  3,496,752 

TOPIKA.  KANSAS 

Capitol  Journol-o/d .  1,187,662  1,176,798 

Copitol-Journal-S .  583.530  507.388 

Grand  Totol .  1,771,192  1,684,186 

TOROfnO,  ONT. 

Stor-e .  4,749,713  4,154,378 

Sun-m .  2.554.997  2385370 

Grand  Total .  7,304,710  6,439,648 

TUCSON,  ARIZ. 

Stor-m .  3,105,564  3,102,526 

Citizen-*  3,031,602  3,087,910 

Stor-S  1.677.746  1.442.031 

Grand  Totol .  7814,912  7,632,467 

NOTE:  Sundoy  includes  Parade  linage. 

TULSA,  OKLA. 

World-m....  1,727,217  1,661,511 

Tribune-e ..  1,690,489  1,632,852 

World-S .  1.214.547  1.063.069 

Grand  Total  4,632,253  4,357,432 

NOTE:  Figures  ore  based  on  6-column  format  and  9column  clossified. 

VANCOUVIR,  R.C. 

Sun-* .  4,883,023  4,201,624 

NOTE:  Includes  Today  Magazine. 

WAUKIOAN,  ILL. 

News-Sun-* .  1,893,640  1,844,150 

WILKIS-RARRI,  PA. 

Times-Leoder  o/d .  858,172  952,770 

WILMINGTON,  DtL. 

News- Journol-m,* _  1,759,634  1,832,721 

News- Journol-S .  904.098  774324 

Grand  Totol .  2,663,732  2,606,945 

WILMINGTON,  N.C. 

Stor-m .  1,192,296  1,170,106 

Stor-News  S  403.466  387.212 

Grand  Total  1,595,762  1,557818 

WINDSOR,  ONT. 

Stor-* .  2,288,968  2,542853 

WINSTON-SALIM,  N.C. 

Journol-m .  1,631,000  1,608,684 

Sentinel-e  .  1891,180  1,403,206 

Journol-Sentinel-S .  766306  917.700 

Grand  Total  3,788,386  3,929,590 

NOTE:  Port-run  and  comics  not  included. 

WORCiSTIR,  MASS. 

Gozette-e .  1,226,211  1,082,228 

Telegram-m .  1,204,794  1,029,952 

Telegrom-S .  1.365.689  1.161.167 

Grand  Totol  3,796,694  3,273,347 
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EDITOR  &  PUBLISHER  for  October  17, 1981 


Editonal  writers  briefed 
on  U.S.  ocean  poiicies 


By  Lenora  Williamson 

Editorial  writers  are  the  “master  chefs 
of  opinion-making,"  Senator  Claiborne 
Pell  of  Rhode  Island  said  in  an  address 
before  the  annual  National  Conference  of 
Editorial  Writers  in  Providence. 

“No  function  is  more  important  to  the 
health  of  a  democratic  society  than  the 
advocacy  of  ideas  and  the  critical  ex¬ 
amination  of  the  ideas  of  others,"  the 
Senator  commented  in  frankly  confessing 
his  advocacy  of  giving  United  States 
ocean  policies  greater  national  attention 
in  the  media  and  in  government  circles. 

Senator  Pell  declared  the  Reagan 
Administration  “is  wrong  in  its  general 
approach  to  ocean  policy  questions."  He 
said  the  government  has  a  responsibility 
“to  adopt  and  pursue  policies  that  will 
promote  maximum  beneficial  uses  of  the 
oceans  and  their  resources  and  will  pro¬ 
hibit  and  prevent  activities  that  are  des¬ 
tructive." 

Secretary  of  the  Navy  John  F.  Lehman 
told  the  editorial  writers  that  the  nation 
“has  been  sleep  walking"  in  not  facing  up 
to  what  it  takes  to  defend  national  secur¬ 
ity  on  and  under  the  oceans. 

Secretary  Lehman,  during  the  conven¬ 
tion’s  tour  of  the  U.S.  Navy  Submarine 
Base  in  New  London,  Conn.,  September 
25,  responded  to  a  floor  question  about 
recent  charges  of  drug  abuse  among  Navy 
personnel.  The  real  story,  he  termed  “a 
mirror  of  society.  The  stories  smear  the 
majority  of  hard-working  personnel  who 
are  not  abusing  drugs  and  place  a  special 
burden  on  Navy  leadership  to  take  rapid 
and  stem  measures.” 

The  Navy  is  not  helped  with  the  prob¬ 
lem,  the  Secretary  added,  by  “cheap 
shots”,  whether  from  members  of  Con¬ 
gress  or  journalistic  hip-shooting  about 
the  problem.  “We  don’t  need  that  kind  of 
irresponsibility  to  exacerbate  it.” 

The  editorialists,  who  annually  devote 
the  heaviest  part  of  their  convention  to 
issues  and  controversies  relevant  to  their 
meeting  sites,  listened  as  a  veteran  Navy 
captain  in  intelligence.  Captain  Richard 
F.  Casey,  speaking  at  the  Naval  War  Col¬ 
lege  in  Newport,  declared  that  the 
Soviets  “are  intently  developing  the 
wherewithal  to  put  us  out  of  business.” 

The  “Oceans  and  Our  Future”  theme 
of  the  schedule  included  an  address  from 
Under  Secretary  of  State  James  L.  Buck- 
ley,  but  he  was  detained  in  Washington. 
Instead,  Deputy  Assistant  Secretary  of 
State  for  the  Near  East  and  South  Asia, 
Joseph  W.  Twinam,  spoke  for  Buckley 
from  a  prepared  text,  advocating  the 
Reagan  Administration’s  proposals  to 
sell  AW  ACS  to  Saudi  Arabia. 

For  the  general  session  at  the  Biltmore 
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Plaza  in  Providence,  editorialists  sche¬ 
duled  their  traditional  editorial  writing 
lecture  and  this  time  they  got  the  message 
that  “good  writing  and  journalism  are  not 
in  fact  worlds  apart." 

Then  the  writers  divided  into  some  18 
simultaneous  writing  and  critiquing 
round  tables  and  special  topic  discus¬ 
sions. 

Featured  writing  speaker,  Everett 
Allen,  retired  editorial  page  editor  of  the 
New  Bedford  (Mass.)  Standard-Times, 
commented  that  the  business  of  stressing 
better  writing  in  newspaper  editorials 
“goes  far  beyond  giving  additional  plea¬ 
sure  and  greater  satisfaction  to  the  writer. 

It  ought  to  do  both  of  those  too  .  .  . 

“One  of  our  basic  weaknesses  is  that 
we  accept  as  fact  that  some  kinds  of  news 
and  issues  are  dull.  This  is  particularly 
tme  of  government  matters  at  any  level, 
despite  the  tremendous  amount  of  time 
and  energy  that  we  devote  to  them  .  .  . 

“If  we  don’t  write  about  government  in 
such  fashion  as  to  encourage  our  readers 
to  keep  informed  as  to  what  the  govern¬ 
ment  is  doing,  they  can  not  or  will  not 
fulfill  their  role  as  decision  makers. 

“If  we  make  government  so  dull  to 
them  they  do  not  care  what  it  does,  we  are 
in  trouble.  Government  does  not  have  to 
be  dull.  Writing  about  it  does  not  have  to 
be  dull.  The  editorial  product  does  not 
have  to  be  dull,  and  I  suggest  to  you  that 
good  writing  makes  the  difference.” 

Allen  explained  that  over  the  years,  he 
philosophically  tended  to  think  of  the 
readership  in  terms  of  some  kind  of  indi¬ 
vidual  and  talk  directly  to  it,  realizing  that 
“individual”  and  he  share  many  things. 
Professionally,  Allen  added,  he  also  tried 
to  say  “large  things  in  terms  of  small 
things  because  I  can  understand  large 
things  better  that  way  .  .  .  this  does  not 
mean  lower  writing  standards.” 

At  one  point  in  his  remarks,  Allen  drew 
chuckles  when  he  said  he  “does  not  rule 
out  incomplete  sentences  on  occasion. 
“But  be  sure  you  are  aware  it  is  an  incom¬ 
plete  sentence.” 

Allen  emphasized,  “If  you  want  to 
write  not  only  well  but  well  and  effective¬ 
ly,  you  have  to  think  first  of  all,  before 
you  put  a  word  on  paper,  who  the  reader 
is.” 

Sig  Gissler,  editorial  page  editor  of  the 
Milwaukee  Journal,  in  one  of  the  special 
topic  critiques,  also  emphasized  that 
good  writing  ability  of  the  editorial  page 
staff  is  the  most  important  factor. 

But  how  do  you  tell,  he  asked. 
“Credentials  and  clippings  may  not  tell; 
references  can  mislead.  I  kind  of  favor 
promoting  from  within. 

“When  you  have  a  good  writer,  don’t 
let  that  writer  get  away — make  merit 


pay.”  Gissler  added  that  he  finds  it  useful 
to  maintain  an  open  relationship  with  the 
front  office  on  that  score,  and  among 
other  rewards:  take  special  pains  to 
accomodate  flexibility  in  starting  and 
stopping  time;  give  some  travel  opportu¬ 
nities,  some  time  for  subject  writing  in¬ 
terests;  and  give  some  words  of  praise. 
The  latter,  he  reminded,  “has  no  impact 
on  the  budget.” 

Specialists  on  the  editorial  page  are 
“excellent”  if  you  have  enough  people, 
but  one  of  the  perils,  in  Gissler's  opinion, 
is  that  the  specialists  may  retreat  into 
categories.  He  said  one  of  the  dangers  in 
the  editorial  conference  approach  is  com¬ 
ing  out  with  “hamburger.” 

Credibility  is  the  “jewel  of  the  editorial 
page”,  Gissler  said  simply,  and  also  put 
stress  on  tone  and  a  range  of  emotion — 
letting  some  feeling  show  through  and  let¬ 
ting  the  reader  know  there  is  some  caring 
individual  behind  the  editorial  lead. 

Lyle  Denniston,  who  covered  the  Sup¬ 
reme  Court  for  the  Washington  Star,  and 
fills  the  same  post  for  the  Baltimore  Sun, 
said  in  a  special  session  on  courts  and  the 
law  that  one  of  the  problems  in  editorial 
writing  on  the  Supreme  Court  “is  too 
deep  a  yearning  to  understand  what  goes 
on  in  the  judicial  process.” 

While  terming  press  coverage  of  the 
Supreme  Court  vastly  improved,  Denni¬ 
son  said  that  too  often  editorials  have 
become  victim  of  too  much  focusing  on 
the  “mystery  of  law  .  .  .  too  much  fas¬ 
cination  with  the  law.” 

Warned  Denniston,  “You  have  got  to 
develop  the  capacity  to  be  critically 
analytical  in  a  way  that  is  superior  to  that 
of  most  judges.  You  must  know  their  stuff 
and  do  better  to  beat  them  at  their  own 
game  as  it  were.” 

Denniston  added  he  was  not  advocat¬ 
ing  legal  scholarship  in  the  conventional 
sense.  “What  I  am  talking  about  is  sensi¬ 
tive,  intelligent  journalism  about  the 
law  .  .  . 

“It  is  futile  and  foolish  to  read  and 
think  and  write  like  lawyers  and  forget 
you  are  writing  the  news  .  .  .The  chasm 
between  journalism  and  the  law  can’t  be 
crossed.” 

What  is  said  about  coverage  of  the  Sup¬ 
reme  Court  applies  equally  to  other 
courts,  the  veteran  of  18  years  on  the  Star 
beat,  added.  The  problem  is  to  avoid 
being  “sucked  into  the  lawyers’  and  the 
judges’  perspective”  and  beginning  to 
write  like  a  lawyer,  he  suggested. 

The  newly-established  National  Con¬ 
ference  of  Editorial  Writers  Foundation 
shares  some  of  the  much-discussed  Navy 
and  oceanic  research  budgetary  prob¬ 
lems.  The  first  president  of  the  founda¬ 
tion,  Robert  T.  Barnard,  opinion  page 
editor  of  the  Courier-Journal,  Louisville, 
explained,  “We  have  not  a  nickel  in  the 
treasury  yet.”  But  Barnard  expressed 
hope  “some  serious  money”  will  be  put 
into  the  foundation’s  goal:  elevating  the 
quality  of  American  editorial  pages. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOUSM 


A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
sages.  Reprintable,  in  columns  or  sold  bound 
IS  IS.  $2.50  postpaid.  The  Newspaper  Agency. 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
11787. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features.  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 

BOOKS 

CHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles;  weekly  package  has  5 
infor.Tiative,  easy-to-read,  fun  reviews;  write 
MD  Books,  26313  Purissima  Rd,  Los  Altos 
Hills  CA  94022. 

CAMPING 

ABOUT  CAMPING  is  a  lifestyle  column.  It's 
also  a  travel  column.  And  an  outdoor  column. 
And  an  automotive  column.  It's  of  direct  in¬ 
terest  to  at  least  25%  to  30%  of  your  audience. 
Most  important,  ABOUT  CAMPING  is  a  family 
column.  Literate,  humorous,  and  thought  pro¬ 
voking  by  Craig  Mitchell  each  week.  You'll  like 
it.  Write  today  for  samples.  Feature  Associates. 
3334  Kerner  Blvd,  San  Rafeal  CA  94901. 

CRIME 

SOLVE  A  CRIME  running  for  25  years.  You  are 
the  detective.  Sample  copy  available  SINGER 
COMMUNICATIONS  INCl,  3164  Tyler  Av, 
Anaheim  CA  92801. 

WRITER  has  remarkable  crime  stories  on  com¬ 
puter  time  share  system.  Call  (714)  234-8409 
for  info  and  password  to  access. 

GENERAL 

CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Fiee  samples. 
Cinderella  Adventures  Ltd,  PO  Box  2216, 
Clearbrook,  BC  Canada  V2T  3X8. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

HUMOR 

TWICE  the  sen/ice!  R-Gabs  &  Dickson  unite 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 

UFESTYLES 

HOUSEHOLD  HINTS  AND  HELPS,  successful 
column  for  many  years.  Write  for  sample  copy- 
SINGER  COMMUNICATIONS  INC,  3164  Tyler 
Av,  Anaheim  CA  92801. 


MONEY 


"FREE  GROCERIES,"  Readers  of  this  weekly 
column  can  get  free  groceries  and  other  house¬ 
hold  items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen-Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions,  Dept  NCEP,  25-D  West  Fifth  St,  London 
OH  43140, 


"MORE  FOR  YOUR  MONEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  MikeLeFan,  1802  S 
13th,  Temple  TX  76501. 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett,  PO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 


HOUSE  CALLS-National  award  says  "enter¬ 
taining.  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


SPORTS 


KEEP  UP  with  the  running  boom  via  informa¬ 
tive  weekly  column  ($10)  by  running  reporter. 
3rd  year.  Samples:  C  VanOrden,  155  Hender¬ 
son  Rd,  Stockholm  NJ  07460. 


TELEVISION 


SOAP  STAR  WORD.. .Unique  new  word  game, 
compact  (21  picas  by  3W  inches)  100%  soap 
opera  oriented.  Samples,  low  rates.  Leo  White 
Productions,  168  Strasser  Av,  Westwood  NJ 
02090. 


WEEKLY 


"IS  THAT  ALL  THERE  IS?" 

Weekly  column-experienced  journalist-positive 
timely  interviews,  news  and  tips  to  people  over 
55.  5826  Northfield,  Troy  Ml  48(J98.  -Sam- 
ples- 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  enern- 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


WOMEN 


NEWCOLUMNforwomenaboutwomen,  "View 
from  the  Podium,"  interviews  by  experienced 
journalist  with  leading  women  in  national 
volunteer  groups.  Starts  late  fall.  For  samples 
and  additional  data:  C  Laux,  Box  1433,  Bloom¬ 
field  NJ  07003;  (201)  429-9048. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUSINESS  NEWSPAPER  starting  in  major 
corporate  area.  Zone  1.  Investors  welcome. 
Also  seeking  business  ad  manager.  Box  3232, 
Editor  &  Publisher. 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


TRAVEL  MAGAZINE 

Local  affiliates  being  selected  for  expansion  of 
leading  US  travel  magazine.  Presently  reaching 
1,200,000  readers  weekly  in  60  regional  edi¬ 
tions.  Excellent  profitability  and  management 
training  provided.  Contact-  Roger  Thrailkill, 
TRAVELHOST  Magazine,  PO  Box  31768,  Dal¬ 
las  TX  75231;  (800)  527-1782. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  RtL  Hardwick  MA  01037;  (413)  477- 
6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MAHHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  In  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


•Sell  or  Buy  a  Weekly  Newspaper. 

•Over  20  listings  nationwide. 
•Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEL  HOOELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763-0777 
(714)  626-6440 


MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
•Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  TO 
Drawer  12428,  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPERS  FOR  SALE 


COLORADO  WEEKLIES-Must  sell.  Ad  mana¬ 
ger-wife  pregnant.  Good  cash  flow,  stable  in¬ 
come.  1980  gross  $82K  and  $42K  includes 
building  and  equipment.  Excellent  owner 
financing.  Will  consider  $10K  or  less  down. 
Call  (303)  267-3576  or  (303)  267-3460  or 
wirte  Box  578,  Ordway  CO  81063. 


FLORIDA  WEEKLIES.  Netting  $100M  on  sales 
of  $800M.  Sale  price  $600M,  half  down. 
Building  and  press  additional.  Box  3198,  Edi¬ 
tor  &  Publisher. 


FOR  SALE— Florida  East  Coast  weekly,  priced 
to  sell.  Ideal  man-wife.  Low  down  ^yment. 
Will  consider  lease  to  right  people.  Write  Box 
3159,  Editor  &  Publisher. 


FIVE  SMALL  WEEKLIES  and  4  unit  offset 
ress.  Sale  includes  all  equipment  and  large 
uilding.  Zone  5.  Excellent  opportunity  for 
aggressive  person,  as  these  properties  have 
been  mismanaged.  $250.000-excellent 
terms.  Contact  Bob  Edwards  (515)  842-2157 
or  (515)  842-7298. 


GROWING  ALASKA  WEEKLY— Priced  to  sell  at 
$1(X),000.  $120,000  gross.  30%  down  with 
favorable  terms.  Ron  Loesch,  Publisher,  PO 
Box  930,  Petersburg  AK  99833.  Phone  (907) 
772-3547. 


ILLINOIS  SUB  WEEKLY  tabloid  ready  for  ex¬ 
pansion.  $150,0(X)  gross.  Priced  to  sell  at 
$40,000  or  $25,000  CASH.  Excellent  oppor¬ 
tunity.  Box  3223,  Editor  &  Publisher. 


NORTHWEST,  established  paper,  good  net  tor 
husband-wife  team.  Want  quick  sale.  Way 
under  marxet  at  $35,000.  Offer,  terms?  1115 
Madison  KE,  Box  216,  Salem  OR  97303. 


SHOPPER  Zone  9,  established  1971,  excel¬ 
lent  growtt',  $625,000  gross,  profitable,  price 
$450, CX)0,  owner  financing.  Box  3187,  Editor 
&  Publisher. 


SUPER  ZONE  7  weekly  and  commercial  prin¬ 
ter,  plan  and  substantial  assets,  low  debt, 
stable  non-competitive  market.  Publisher 
staying.  Prove  ability  tp  make  400K  down  pay¬ 
ment  with  reply  to  Box  3252,  Editor  &  Pub¬ 
lisher. 


TUCSON  ARIZONA  arts  and  culture  newspap¬ 
er.  Well  established  with  strong  community 
support.  Health  forces  sale.  Asking  $40,000 
with  $7000  down.  Call  Broker  (915)  591- 
2103. 


3  WEEKLIES  with  revenues  in  excess  of 
$800,000;  terms  negotiable;  Zone  3.  Box 
3153,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


BUYER  SEEKING  BUSINESS  publications  and 
nevrsletters  to  purchase.  Will  consider  retain¬ 
ing  editorial  staff  or  flexible  arrangements  to 
meet  your  needs.  Send  information  and  copy  of 
publication  if  interested  to  Box  3235,  Editor  & 
Publisher. 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Call  for  information; 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 
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MOVIE  REVIEWS 


PUZZLES 


REAL  ESTATE 


ANNOUNCEMENTS 
NEWSPAPERS  WAMTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspap^s 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michiran  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

WE  WANT  TO  BUY,  edit  and  maintain  your 
quality  country  weekly  in  Zone  1  or  2.  Eager, 
experienced  couple  with  about  $45,000  to  put 
down.  Box  3248,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

MONTHLY  STATE  MAGAZINE-Zone  4.  Region¬ 
al  magazines  are  hot  items  today.  This  one  is  no 
exception.  Positive  net.  Growth  situation.  Ex¬ 
cellent  management  team.  Box  3214,  Editor& 
Publisher. 

RESTAURANT  MAGAZINE.  Florida.  A-plus 
reputation  in  thriving  market,  established 
advertising  base.  1  or  2  person  operation.  Gross 
90K,  asking  70K.  Great  terms.  Box  3139,  Edi¬ 
tor  &  Publisher. 

TWO  SUMMER  WEEKLY  TABLOIDS 
With  combined  weekly  circulation  of  42,000. 
(One  with  year  round  base.)  Located  in  Mary¬ 
land/Delaware  coastal  resorts.  From  $15,000 
gross  sales  in  1978  to  over  $200,000  in  1981, 
and  still  growing.  Photocomposition,  dar¬ 
kroom,  offices  set  up.  Owners  seek  career 
change.  Call  Tim  Smith  (301)  524-0989. 

_ WORKSHOPS _ 

WRITER’S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS— Second  edition  lisU 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm, 
4316  Hilldale  Av,  Las  Vegas  NV  89121. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

PAID  IN  ADVANCE  sales  crew  orders  are  our 
specialty  and  few  organizations  can  run  a  tele¬ 
phone  sales  program  as  effectively.  We  can  do 
It  for  you  or  consult  with  you  to  set  up  your  own 
in  house  program.  18yearsexperience  in  quali¬ 
ty  circulation  promotion.  Call  Dick  Levis  at 
(201 )  772-7002  or  write  us  at  Levis  Sales,  Inc, 
No.  4  Village  ^uare  East,  Clifton  NJ  07011. 

STARTING  A  SKIP-DfUVfRV  I 
PROGRAM  TO  NON-SUBSCRIKRS7 1 
DO  IT  RIGHT  THE  HRST  TIME! 

Target  Marketing  Communications  will 
analyze  your  market,  recommend  the 
most  cost-ettlclenl  delivery  arxl  show 
youhowtodolt. .  .Rlghlthe  First  Time! 
Save  valuabletimeand  money.  Call 
Ihe  Circulation  Professionals  today  at 
Target  Marketing  Communications. 

Stan  Cheren  -  (714)  556^460. _ 

_ INK  RECOVERY _ 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


IT’S  A  CLASSIFIED 
SECRET! 


WeTI  never  reveal  the  identity  of 
an  E&P  box  holder.  However,  if 
you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  hol¬ 
der.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you 
don't  want  the  reply  to  reach;  put 
the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If 
the  Box  Number  you're  answer¬ 
ing  is  on  your  list,  we'll  discard 
your  reply. 


INDU8TRY  SERVICES 
MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  632- 
8220. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 

2  weeks — U.20  per  line,  per  issue 

3  weeks— $3.(X)  per  line,  per  issue. 

4  weeks — ^.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks— $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  mutt  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Tima, 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

UlHr  &  PvbllslMr 

575  Lexington  Av.  NY.  NY  10022.  (212)  752-7050. 


NEWSPAPER  DESIGN 

FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experte  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

READABILITY  and  efficiency  are  our  keys  to 
newspaper  design.  Critiques,  workshops,  con¬ 
sultations,  projects.  R-E  Design.  PO  Box  2486, 
Salt  Lakedity  UT  84110. 


INDUSTRY  SERVICES 


NEWSPAPER  SERVICES 


STIMUUTE  YOUR  CLASSIFIED  SALES— 
With  new  sources  of  revenue,  classifications, 
plus  promqtion,  management  stimulation,  and 
result  getting  copy  writing  ideas.  Classified  In¬ 
ternational,  since  1938,  has  provided  a  month¬ 
ly  package  to  stimulate  classified  ad  sales, 
train  salespeople,  and  provide  management  in¬ 
formation  that  unlocks  more  sales  for  you.  Your 
investment  in  people  and  equipment  is  exten¬ 
sive,  now  get  all  you  can  from  your  investment 
with  Classified  Intemationars  new  package! 
For  more  information  call  or  write  Tom  Greene, 
3211  North  74th  Av.  Hollywood  FL  33024; 
(305)  981-1240. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan- 


EQUIPMENT  &  SUPPLIES... 


BUSINESS  SYSTEMS 

CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  nradified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

CAMERA  i  DARKROOM 

CAMERAS  AND  PLATEMAKERS.  Buy.  sell. 
trade-10%  commission,  our  only  charge.  Jeff 
Weber,  (216)  729-2858;  Box  413,  Gates  Mills 
OH  44040. 

KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


MAILING  SYSTEM — Eliminates  mailroom  sort¬ 
ing,  postal  zone  tabulations.  Generates  true 
pre-sort  bundles  and  tallies  zone  totals  under 
program  control.  Up  to  2900  labels  per  hour. 
Requires  CPM  64K.  370K  disk  (TRS-80  Mod  II 
and  others).  Write  DMS,  Inc,  112  N  Main, 
Yates  cienter  KS  66783  or  call  (316)  625- 
3554. 

SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
cDs,  Inc.  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  (Overland  Park  KS  66212. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
W*  move  machinery! 
(212)  752-7050 


COMPUTER  SOFTWARE 

ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  ^ing  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments.  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 

BMDS 

Do  your  typesetting  and  accounting  with  the 
BmDS  publisher's  software  package.  Func¬ 
tions  include:  Communication  to  most  prog¬ 
rammable  typesetting/composers  Computer 
processing  and  control  of  accounts  receivable 
Accounts  payable  Payroll  General  ledger.  For 
more  information  contact  Howard  Schlueter 
(608)  271-4578  or  write  BMDS.  6325  0dana 
Rd,  Madison  Wl  53719. 


_ COMPUTERS _ 

COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Cottxxa- 
tion,  901  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


BINDERY  AND  MAILROOM  EQUIPMENT. 
Buyers  and  sellers  contact  us.  10%  sales  fee- 
our  only  charge.  Jeff  Weber  (216)  729-2858; 
Box  413,  Gates  Mills  OH  44040. 

CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Oabtree  convert  and  spare  parts. 
NORTHEAST  ST0RA(5E  &  INDUSTRIES 
(213)  257-7557 

GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley;  (8001527-1668. 

SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parte. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 
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EQUIPMENT  &  SUPPLIES 


DIDDE  GLASER  2  into  1  inserting  machine 
New  condition  with  extras,  $15,500 
(414)  784-0110 

MULLER  AND  MARTINI  Model  227E,  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,5(X),  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 

SHERIDAN  848  inserter.  Call  or  write  428  E 
Grand  Av,  Des  Moines  lA  ^309;  (515)  282- 
2666. 

Great  Plains  Graphic-The  Equipment  People 

MISCELLANEOUS 

AUTOMATIC  CALL  SEQUENCER  manufac¬ 
tured  by  Automation  Electronic  Corp.  Ideal  for 
classified  or  circulation  operations.  Almost 
new.  Cost,  $6000.  Will  accept  offer.  Call  (408) 
646-4319  for  details. 

CHESHIRE  LABELER.  Addressograph  Graph- 
type.  Pako  model  (5  24  inch  developer.  Photon, 
Mark  I,  II.  Curtis,  (703)  521-1089. 

FOR  SALE— 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-PaMr  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558, 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

PHOTOTYPESETTING 

A  RECENT  MERGER 

Has  resulted  in  surplus  equipment  in  our  com¬ 
posing,  printing  and  binding  departments. 

Compugraphic:  7200  display  typesetters, 
2961  typesetters,  RCP 101  processor;  AKI CIT 
70R  and  auto  comp  PCI-100  keyboards  with 
punches;  Photon  811  Mark  II  Pacesetter 
phototypesetters;  NuArc  24"  camera  and 
platemaker;  Brown  Commodore  24  camera 
plus... 

Harris  1251  Microstors,  3300  typesetter,  com- 
puedits,  1420  terminals,  tally  printer,  switch¬ 
es,  multiplexer,  fonts,  cables,  spare  parts  kits, 
diskettes  -  Harris  wilt  install  and  warranty  as 
new  at  NO  charge;  plus... 

Fork  and  skid  lifts,  dock  plate,  silver  recovery 
unit,  light  tables.  Craftsman  line-up  table, 
paste-up  tables,  shrink  wrap  machines,  bin¬ 
dery  carts,  vacuum  and  contact  frames,  tying 
machines,  FincorSC20hpdrive,  new  Urbanite 
press  ink  and  water  rollers;  plus  much  more. 

(k>mplete  list  upon  request.  Call  or  write  Tom 
MacKay,  Beacon-Minute  Man  Corp,  20  Main 
St,  Acton  MA  01720;  (617)  263-3761. 

AM  3510-504  CompSet  with  program  23 
$7995.  (luaranteed. 

Jeff  Weber,  (216)  729-2858 

BUYERS  WAITING  FOR-CG  Editwriter  7500 
HR,  $10,000;  7500  LR,  $9000;  Editwriter 
1750,  $3250;  Unisetter  HR  (need  3),  $8500; 
MOT  350  (need  6),  $2950;  Unified  composer, 
$3250;  Comp  IV  HR,  $5750;  Linoterm, 
$10,000.  10%-our  only  fee.  Jeff  Weber, 
(216)  729-2858. 

CG  EDITWRITER  7770  II.  RevC  reverse  lead, 
vertical  rule  option,  12  inch  paper.  Six  months 
old.  Guaranteed.  Fair  market  value.  Jeff  Weber, 
(216)  729-2858. 

EDITWRITER  7900  Universal,  high  range,  two 
Editwriter  2750-11  terminals,  one  has  iCI.  Six 
film  strips.  Ten  months  old.  Like  new. 
$23. 000/package.  Art  Beavor  (813)  541- 
2232. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EDITWRITERS,  RevC-7700  HR  reverse  lead, 
2Vi  years,  $11,500;  7500  LR,  3  years, 
$10,000.  Guaranteed.  Jeff  Weber,  (216)  729- 
2858. 

FOR  SALE 

Compugraphic  RCP  101  photoWpesetting  pro¬ 
cessor.  Unit  used  one  year  with  RC  paper  before 
newspaper  bought  on-line  system.  Excellent 
condition  -  new  $8000  -  our  price  $2000.  Con¬ 
tact  Marc  W  Anthony,  Star-Herald,  Scottsbiuff, 
NB  (30B)  632-0670. 

ONE  SYSTEMS— Complete  front-end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

TYPESEHING  EQUIPMENT.  Buyers  and  sel- 
lers  contact  us.  10%  sales  fee~our  only  charge. 
Jeff  Weber  (216)  729-2858;  Box  413,  Gates 
Mills  OH  44040. 

YOU'VE  NEVER  SEEN  A  DEAL  LIKE  THIS! 

2  Photon  Mark  II  pacesetter  with  font  discs. 
$1000  for  pair.  Machines  run  at  90  lines  per 
minute.  As  is  -  where  is.  Phone:  Marc  Anthony, 
Star-Herald,  Scottsbiuff,  NB  (308)  632-067(5. 

1971  COMPUGRAPHIC  2961,  news  fonts, 
spare  parts.  Prefer  to  sell  with  1978  mini  disk 
reader.  (208)  634-2123. 

COMPUWRITER  PACKAGES  JR,  I,  II,  IV  or 
7200,  processor,  strips  and  spare  parts  kit. 
$2495  and  up.  Guaranteed.  Jeff  Weber  (216) 
729-2858. 


PRESS  CONVERSIONS 

WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  1(X)  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


I  PEC,  INC. 


21  Vi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Gou  Headliner  unit,  1  color  hump. 

New  ink  oscilating  gear  Goss  Headliner. 

22^4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or' 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VI 5A. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


THE  WEB  SPECIALISTS 
Goss  SSC,  8  units,  1980 
Goss  SC,  6  units,  1969 
Goss  Community,  5  units,  1981 
Goss  Community,  4  units,  1972 
Goss  Community  add-on  units,  1968-72 
Goss  Community  6  web  folder,  1971 
Goss  Suburban  add-on  units,  1967 
Goss  Urbanite,  4  units,  1964 
Goss  Urbanite,  6  units,  2  3-colors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  V-15D,  8  units,  2  JF  25's,  1979 
Harris  V-15A,  6  units,  2  JF  15's,  1978 
Harris  V-15A,  3  units,  1975 
Harris  V-25,  8  units,  3  JF  25's,  1978 
Butler  auto-splicers,  4 
Cary  auto-splicers,  3 

ONE  (X)rp/Atlanta 


2  Unit  Goss  grease  community  w/20  hp  drive  Vx 
and  Vi  Community  folder.  Skidded  as  is  where 
is  or  in  stalled.  Phone  707/226-3711  Bill 
Stabler  or  Dave  Church. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104A  coun¬ 
ter  stacker;  4  units  Goss  Community  press;  6 
units  Goss  Urbanite  press;  5  units  Econo  web 
press;  forklifts  with  rotating  roll  clamps.  We 
have  or  can  get  what  you  need  for  your  press¬ 
room  or  mailroom.  We  do  machinery  moving 
and  erecting.  We  buy  used  printing  equipment. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7^020  or  (408)  496-0666. 

GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  1968.  Used  to  print  15,000  daily 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Corp. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 

GOSS  METR0,4  color  CIC  Metro  unit  with  RTP 
45 — V7x68  add  color  without  losing  page 
capacity  available  now.  Len  Thomas  (313) 
921-4560.  NO  AGENTS. 

HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977, 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vx  and  V7  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  V(2". 

Fincor  motor  and  controls. 

Harris  V-22  6  units. 

Harris  845,  22Vx,  5  units,  1973, 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Colorking  folder  KJ-6. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


EQUIPMENT  &  SUPPLIES 


PRESSES 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45V(t" 
(22Vx"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

PRESSES,  CAMERA,  BINDERY.  Buyers  and 
sellers  contact  us.  10%  sales  fee-our  only 
charge.  Jeff  Weber,  (216)  729-2858;  Box 
413,  Gates  Mills  OH  44040. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

INSERTER,  two  or  three  station,  with  or  with¬ 
out  addressing  head.  Up  to  tab  size  and  fold. 
No  junk,  must  be  reasonable.  For  weekly  news¬ 
paper  operation.  Box  3220,  Editor  &  Publisher. 

LATE  STYLE 

COHRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  231  Counter  Stacker  for  daily  news¬ 
paper  operation.  Reply  to  Box  3037,  Editor  & 
Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

OFF-LINE  quarter  folder 
Stitcher  trimmer  for  tv  guide 
Associated  bindery  equipment 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  ^rs,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


HELP  WANTED.  .  . 


THE  UNIVERSITY  OF  TEXAS  at  Austin  Depart¬ 
ment  of  Journalism  seeks  five  tenure-track 
assistant  professors  for  Fall,  1982  with  spe¬ 
cializations  in  one  or  more  of  these  areas: 
broadcast  news,  international  communication, 
magazine  journalism  (including  editing),  news 
andpublic  affairs,  photojournalism,  and  public 
relations.  Teaching  assignments  will  include 
undergraduate  and  graduate  classes.  Earned 
doctorate,  professional  experience,  and  pros¬ 
pects  for  excellent  scholarly  or  creative  pub- 
licationsare  required.  Send  resumes  and  list  of 
references  to: 


Dr  Dwight  L  Teeter,  Jr 
Professor  and  Chairman 
Department  of  Journalism 
The  University  of  Texas  at  Austin 
Austin  TX  78712 


!  UniversiW  of  Texas  at  Austin  is  an  Affirma- 
!  Action,  Equal  Opportunity  employer. 


TWO  FACULTY  POSITIONS 
Assistant  professors  (tenure-track),  one  to 
teach  broadcast  news  and  mass  communica¬ 
tion;  one  to  teach  photojournalism  and  mass 
communication.  Positions  open  September  1, 
1982.  Conduct  research  and  service  responsi¬ 
bilities.  Graduate  degree  and  professional  ex¬ 
perience  required.  Send  resume  by  January  1 5, 
1982  to  Search  Committee,  School  of  Journal¬ 
ism,  215  Carnegie  Bldg,  Box  L,  The  Pennsylva¬ 
nia  State  University,  University  Park  PA 
16802.  Affirmative  Action/Equal  Opportunity 
Employer. 

IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 


tive  Action,  Equal  Opportunity  employer.  I  to  list  your  Academic  openings? 

EDITOR  &  PUBLISHER  for  October  17,  1981 


HELP  WANTED 


ACADEMIC 


PERSON  TO  TEACH  courses  in  public  rela¬ 
tions,  business  communications,  news  writing. 
Preference  for  experience  in  corporate  com¬ 
munications  and  MS  or  PhD.  Academic  rank, 
salary  depend  on  qualifications.  September, 
1982.  University  is  EEO,  Affirmative  Action, 
Title  IX,  Section  504  Employer.  Search  Com¬ 
mittee,  School  of  Journalism,  University  of 
Tennessee,  Knoxville  37916. 


THE  AMERICAN  UNIVERSITY  IN  CAIRO 
announces  three  vacancies  for  assistant, 
associate,  or  full  professors  to  teach  in  BA  and 
MA  programs:  one  specializing  in  newswriting 
and  editing,  the  second  to  teach  public  rela¬ 
tions  theory  and  practice,  the  third  specializing 
in  theory  and  process  of  mass  communication. 
All  positions  may  involve  teaching  introduction 
to  mass  communication  or  mass  media  in  soci¬ 
ety.  Teach,  in  English,  three  courses  per 
semester.  Doctorate,  teaching  experience  re¬ 
quired.  Two-year  appointments  begin  Septem¬ 
ber,  1982,  renewal  possible.  Rank,  salary  de¬ 
pend  on  qualifications.  Write,  with  resume,  to: 
bean  of  the  Faculty,  The  American  University 
in  Cairo,  866  UniM  Nations  Plaza,  New  York 
NY  10017. 


FACULTY  POSITION  with  emphasis  on  such 
fields  as  public  relations,  advertising,  maga¬ 
zine  journalism  in  well  established,  growing 
journalism  program.  Should  also  be  able  to 
contribute  in  the  areas  of  mass  commications, 
press  law,  ethics,  and  graphics.  Write  including 
vita  and  3  references,  to  Dr  John  H  Boyer, 
Director.  Division  of  Journalism,  Bradley  Uni¬ 
versity,  Peoria  IL  61625.  Bradley  is  an  equal 
opppodunity/affirmative  action  employer. 


JOURNALISM/PUBLIC  RELATIONS: 
Louisiana  State  University  is  seeking  a  person 
to  head  new  public  relations  sequence  for 
1982-83.  Possibility  of  fiscal  year  appoint¬ 
ment;  tenure-track;  salary  and  rank  open,  de¬ 
pending  on  qualifications.  PhD  and  public  rela¬ 
tions  experience  required.  Send  application 
and  resume  by  January  1,  1982  to  br  John  C 
Merrill,  Director,  School  of  Journalism, 
Louisiana  State  University,  Baton  Rouge  LA 
70803.  LSU  is  an  equal  opportunity/affirma- 
tive  action  employer. 


MARSHALL  UNIVERSITY’S  W  Page  Pitt 
School  of  Journalism  seeks  an  assistant  or 
associate  professor  for  the  public  relations 
sequence  beginning  January  1,  1982.  A  later 
appointment  date  is  possible.  A  tenure-track 
position.  PhD  preferred.  Also,  preference  will 
be  given  to  those  qualified  to  teach  research 
methods  and  communications  theory  and  have 
the  background  to  assume  the  role  of  coordina¬ 
tor  of  our  graduate  program.  Those  with  exten¬ 
sive  media  and/or  teaching  experience  with  the 
master's  degree  are  invited  to  apply.  Salary 
depends  on  rank  to  which  appointed  and  qual¬ 
ifications:  Assistant  Professor-to  $21,000; 
Associate  Professor-to  $23,000.  A  letter  of  ap¬ 
plication  together  with  a  curriculum  vita  or  re¬ 
sume  should  be  mailed  to  Dr  Deryl  R  Learning, 
Director,  W  Page  Pitt  School  of  Journalism, 
Marshall  University,  Huntington  WV  25701. 
Application  deadline  is  November  5, 1981.  An 
equal  opportunity/affirmative  action  employer. 


ADMINISTRATIVE 


CORPORATE  TRAINING  COORDINATOR 
needed  by  one  of  the  nation's  largest  media 
groups.  Corporate  office  located  in  Zone  6.  Re¬ 
porting  to  the  personnel  director,  you  will  plan, 
develop  and  conduct  a  variety  of  management 
oriented  training  and  00  programs.  To  qualify 
you  must  have  an  educational  background  pre¬ 
paring  you  for  a  training  position,  and  prefer¬ 
ably.  some  experience.  Send  resume  to  Box 
3227,  Editor  &  Publisher. 


VICE  PRESIDENT  AND  GENERAL  MANAGER 
Excellent  opportunity  with  suburban  group  sur¬ 
rounding  Lansing,  Michigan,  owned  by  Sub¬ 
urban  ummunications  Corporation.  General 
manager  will  have  overall  authority  and  respon¬ 
sibility  for  operation  of  8  paid  community 
Thursday  weeklies  (circulation  30,(X)0)  and 
TMC  zoned  Monday  free  shopper  (circulation 
80,000)  in  growing  suburbs  around  state  capit¬ 
al  and  large  university.  Position  reports  directly 
to  president  of  parent  company.  Requirements 
include  past  management  experience  and 
proven  track  record  in  suburban/community 
newspaper  group,  with  emphasis  on  marketing 
skills  and  entrepreneurial  instincts. 

Good  salary  available,  with  bonus  and  complete 
fringe  benefits  program. 

Send  resume  including  references  and  salary 
requirements  to  Richard  Aginian,  President, 
Suburban  Communications  Corporation, 
36251  Schoolcraft  Rd,  Livonia  Ml  48150.  We 
are  an  equal  opportunity  employer. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 

Brilliant,  imaginative  sales-oriented  general 
manager  needed  immediately  for  the  fastest 
growing  regional  business  paper  in  the  South. 
Applicant  should  possess  top  skills  in  dealing 
with  top  level  corporate  officials,  good  thorough 
knowledge  of  accounting  systems,  sales  lead¬ 
ership  and  a  desire  to  make  an  already  profit¬ 
able  business  monthly  even  more  profitable. 
Perks  include  sailing  on  Lake  Pontchartrain, 
best  office  space  in  the  city,  a  great  team 
already  in  place  and  living  in  New  Orleans. 
There's  only  one  person  for  this  |ob  and  we're 
going  to  find  him.  Send  resume  and  salary  re¬ 
quirements  in  the  strictest  confidence  to  Wil¬ 
liam  M  Metcalf,  Jr,  Publisher,  CITIBUSINESS, 
Suite  1 1 1 1 ,  One  Lakeview  Ctr,  3900  N  Cause¬ 
way,  Metairie  LA  70002. 


GENERAL  MANAGER 


Needed  for  3  jointly  published  north  California 
weeklies.  Papers  well  established  with  strong 
news  coverage.  Living  amenities  superior.  Posi¬ 
tion  requires  management  experience  in  ad 
sales,  production,  circulation,  budgeting. 
Challenging  growth  situation  for  person  with 
strong  managerial  and  leadership  record.  Pro¬ 
fit-sharing  and  advancement  openings.  Espe¬ 
cially  attractive  situation  but  we  require  proven 
skills.  Box  3270,  Editor  &  Publisher. 

REAL  WHIP  CRACKER  wanted  to  direct  grow¬ 
ing  Aspen.  Colorado  daily.  Sales/business/lay¬ 
out  experience  needed.  FYefer  reporting  skills 
to  go  with  paper's  tough  news  reputation .  Dave 
(303)  925-2221,  7-lOam  (MDT)  or  Daily 
News,  Box  10451,  Aspen  CO  81612. 


NEWSPAPER  GENERAL  MANAGER 
I  For  greater  Boston  publishing  company  to  re¬ 
port  directly  to  the  publisher.  We  need  some¬ 
one  with  a  minimum  of  7  years  publishing  ex¬ 
perience  as  either  a  comptroller,  assistant 
general  manager  or  general  manager  of  smaller 
publication.  You'll  be  expected  to  be  proficient 
in  the  following:  setting  up  budgets,  update 
bookkeeping  department,  revitalizing  commer¬ 
cial  printing  shop,  update  plant  and  equip¬ 
ment,  make  bank  presentations,  help  with  reor¬ 
ganization  of  sales  department,  personnel 
management,  financial  analysis  and  market  re¬ 
search.  Compensation:  excellent  base  salary, 
bonus  and  other  benefits  if  you  qualify.  Send 
resume  and  salary  history  in  full  confidence  to 
Box  3275,  Editor  &  Publisher. 


NEWSPRINT/OPERATIONS  AUDIT  MANAGER 

The  Purchasing  Department  of  the  San  Francis¬ 
co  Newspaper  Agency,  agent  for  the  San  Fran¬ 
cisco  Chronicle  and  the  &n  Francisco  Examin¬ 
er,  offers  an  excellent  opportunity  for  a  News¬ 
print/Operations  Audit  Manager. 

RESPONSIBILITIES: 

Negotiate  newsprint  contract; 

Maintain  newsprint  Inventory  at  acceptable 
levels  relative  to  financial  and  production 
requirements; 

Publish  weekly  inventory  status  reports; 
Supervise  newspaper  over-issue  returns  and 
credit  issuance; 

Audit  newspaper  waste  shipments. 

WE  REQUIRE: 

A  minimum  of  three  years  experience  as 
a  newsprint  manager  with  a  major 
metropolitan  newspaper. 

Ability  to  interact  effectively  with  vendors  and 
all  levels  of  management. 

Prior  supervisory/management  experience. 

preferrably  in  a  union  environment. 

A  knowledge  of  newspaper  returns,  preprints, 
and  wastepaper  recycling  helpful,  but  not 
essential. 

WE  OFFER: 

Competitive  salary 
Comprehensive  medical  and  dental 
insurance  benefits 

Life  insurance  and  retirement  programs 
Long  term  disability  coverage 
Liberal  vacation  policy 
Employee  credit  union 

REPLY  IN  WRITING  ONLY 
(no  later  than  October  23.  1981) 
by  sending  a  resume  with  cover  letter 
and 

SALARY  REQUIREMENTS 
(in  strictest  confidence) 
to 

PERSONNEL  DEPARTMENT 
San  Francisco  Newspaper  Agency 
925  Mission  Street 
San  Francisco  CA  94103 

An  Equal  Opportunity  Employer 
FEMALES  AND  MINORITIES 
ARE  ENCOURAGED  TO  APPLY 


HELP  WANTED 


ADVERTISING 


AD  SALES  REP 

National  award-winning,  twice-weekly  seeks 
experienced  and  professionally  minded  man  or 
woman  who  wante  to  achieve  top  earnings  and 
move  up  in  a  growing  company.  Must  have  at 
least  2-3  years  print  experience  and  can  pro¬ 
vide  clippings  of  ad  lamuts.  First  year  guaran¬ 
tee  minimum  $20-$25K.  Our  sales  are  up  over 
50%  over  19M.  We  have  the  tools,  co-op  de¬ 
partment,  marketing  research,  and  promotion 
to  help  you  succeed.  Send  resume  to  Rob  Kem¬ 
per.  NEWSLIFE,  Box  10000,  Marion  OH 
43302.  Equal  Opportunity  Employer. 


ADVERTISING  SALESPERSON  for  central 
Florida  top  quality  weekly.  Send  resume  to  OB 
Brice,  News,  PO  Box  31,  Lake  Wales  FL 
33853. 


ADVERTISING  DIRECTOR 

For  successful,  competitive,  under  35,000 
daily  and  Sunday  combination  in  Zone  5.  Chal¬ 
lenging  opportunity  for  individual  with  at  least 

5  years  sales  and  management  experience. 
Good  salary  and  bonus  incentive.  All  replies 
confidential.  Send  resume  to  Box  3163,  Editor 

6  Publisher. 


ADVERTISING  SALES  PERSON  for  award¬ 
winning  Zone  8  weekly  in  growth  market.  We 
are  looking  for  an  aggressive  seller  who  can  take 
over  some  management  responsibilities.  Box 
3218,  Editor  &  Publisher. 


ADVERTISING  SALES  REPRESENTATIVE.  We 
are  looking  for  a  West  Coast  sales  representa¬ 
tive  to  sell  advertising  space  for  one  of  the 
nation’s  largest  boating  publications.  The  indi¬ 
vidual  we  seek  should  have  an  advertising  sales 
background,  knowledge  of  the  boating  industry 
helpful  but  not  necessary.  Salary  plus  commis¬ 
sion  commensurate  with  experience.  Send  re¬ 
sume  and  salary  history  to  ^x  3246,  Editor  & 
Publisher. 


ADVERTISING  SALES/MANAGEMENT— 
Weekly  newspaper  in  Colorado  Rockies.  Ca¬ 
nyon  Courier,  PO  Box  430,  Evergreen  CO 
80438. 


AGGRESSIVE  SALES-ORIENTED  advertising 
sales  representative  for  22,000  daily  in  com¬ 
petitive  market.  We're  looking  for  a  person  will¬ 
ing  to  work  toward  objectives  and  achieving 
financial  incentives.  Send  resume  to  Charles  W 
Wendland,  Pekin  Daily  Times.  PO  Box  430 
Pekin  IL  61554. 


AGGRESSIVE,  motivated  advertising  salesper¬ 
son  looking  for  a  change  in  scenery  and  a 
friendly  atmosphere,  then  we  have  the  job  for 
you.  Semi-weekly  paper  in  Nogales,  Arizona  is 
looking  for  someone  with  experience  and  a 
take-charge  attitude.  Salary  plus  commission. 
Send  resume  to:  Nogales  International,  Attn: 
Jim  Afinowich,  Box  579,  Nogales  AZ  85621. 


ADVERTISING  MANAGER 
Enjoy  sunny  California  and  the  job  opportunity 
of  a  lifetime.  We're  looking  for  an  advertising 
manager  who  is  creative,  imaginative  and  hard¬ 
working.  The  individual  we  are  looking  for  will 
lead  and  motivate  all  advertising  personnel. 
This  job  has  no  boundaries  in  terms  of  growth 
potential.  Please  send  wur  salary  history  and 
resume  to  Box  3274,  Editor  &  Publisher. 


NATIONAL 

ADVERTISING 

MANAGER 

Our  newspaper  seeks  a  people-oriented, 
aggressive,  innovative  person  with  demons¬ 
trated  successful  experience  to  manage  our 
national  advertising  department.  Responsibili¬ 
ties  involve  national  advertising  sales  plus 
establishing,  implementing  and  maintaining  a 
viable  co-op  advertising  program.  Proven  sales 
and  managerial  abilities  a  must.  Please  send 
resume  and  salary  history  in  complete  confi¬ 
dence  to: 

PERSONNEL  DIRECTOR 
KN0)(VILLE  NEWS-SENTINEL 
PO  BOX  80 

KNOXVILLE  TN  37901 


Place  your  bet  on 
ESP  Classifieds 
We  bet  you'll  be  satisfied. 
Call  for  rates  and  Info: 
(212)  752-7050. 


I  == 

I  HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER-SUN  BELT  MECCA 
Come  join  our  growing  major  morning  daily.  We 
seek  an  experienced  manager  who  thrives  on 
challenge,  is  a  creative  self-starter,  believes  in 
positive  motnration  and  is  turned  on  by  a  com¬ 
petitive  market.  Excellent  salary,  bonus  plan, 
fringes  and  an  unequaled  growth  opportunity 
await  the  right  person  who  can  produce  results. 
Send  resume  including  salary  history  to  Box 
3138,  Editor  &  Publish. 


CAREER  GROWTH  OPPORTUNITY 

As  retail  advertising  manager  at  major  Midwest¬ 
ern  newspaper.  If  you've  been  waiting  for  the ' 
right  challenge  to  utilize  fully  your  prof^ional 
sales  experience,  management  skills,  and  sales 
innovativeness-this  is  it! 

Guaranteed  to  be  one  of  the  best  retail  advertis¬ 
ing  manat's  jobs  anywhere.  Send  resume  in 
full  confidence  and  become  part  of  the  exciting 
80's  in  a  great  place  to  live  and  work.  Box 
31^,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Prefer  several  years  experience  in  management 
of  a  medium-sized  classified  staff  for  a  dyna¬ 
mic,  youth-oriented  market  with  distribution  of 
32,000  daily,  36,500  Sunday  in  Zone  8.  Must 
be  familiar  with  all  phases  of  classified 
phoneroom  techniques  including  on-line  VDT 
terminals.  Will  handle  display  sales  manage¬ 
ment  and  special  feature  promotions.  All  re¬ 
plies  kept  strictly  confidential.  Box  3222,  Edi¬ 
tor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Come  join  the  innovative  team  in  one  of  Amer¬ 
ica's  exciting  growth  markets,  in  the  heart  of 
the  Sun  Belt.  Our  sales  staff  chosen  "best  in 
state”  for  past  two  years  by  CNPA.  You'll  man¬ 
age  two  daily  newspapers  and  one  weekly. 
Possibly  you're  a  college  trained  promotion 
minded  person  now  working  as  an  assistant  and 
''stalled." 

We'd  like  your  resume,  salary  history,  all  in 
confidence,  of  course. 

Write  John  Kelly,  Advertising  Manager,  The  De¬ 
sert  Sun,  Box  190,  F^lm  Springs  CA  92263. 


CLASSIFIED  ADVERTISING 
TELEPHONE  SALES  MANAGER 
The  Buffalo  News,  western  New  York's  leading 
newspaper  expanding  telephone  classified  di¬ 
vision  has  a  new  position  available  for  a  tele¬ 
phone  sales  manager.  If  you  are  a  marketing 
and  sales-oriented  TELE^ONE  professional 
with  experience  in  the  areas  of  commercial 
account  development  and  selling  new  business 
you  could  be  just  the  person  to  lead  in  the 
management  of  a  winning  team  of  telephone 
professionals  at  one  of  the  nation's  fastest 
growing  Sunday  and  daily  newspapers.  An  ex¬ 
cellent  starting  salary,  a  superior  package  of 
fringe  benefits  will  make  becominga  part  of  the 
market's  finest  sales  organizations  a  real 
bonus.  If  you  accept  the  challenge  and  want  to 
expand  your  career  and  income  potential  send 
^r  resume  in  complete  confidence  to  Clyde 
Pinson.  Advertising  Director  for  an  appoint¬ 
ment. 

Buffalo  News 
1  News  Plaza,  Box  100 
Buffalo  NY  14240 


An  Equal  Opportunity  Employer 


MARKETING  REPRESENTATIVE  for  Wyom¬ 
ing's  largest  newspaper,  one  of  the  hotest  mar¬ 
kets  in  the  country,  ranked  number  1  in  retail 
sales  per  household.  We  are  looking  for  a  dyna¬ 
mic  individual  with  successful  daily  newspaper 
experience  to  become  a  leader  on  our  sales 
staff.  Good  benefits.  Send  complete  resume, 
references  and  salary  requirements  to  JoAnne 
Miears,  Personnel  (Jirector,  Casper  Star  Tri¬ 
bune,  PO  Box  80,  Casper  WY  82601;  (307) 
237-8451. 


MARKETING  DIRECTOR 
We're  looking  for  someone  who  can  take  over  a 
top  management  position  on  a  daily  newspaper 
and  grow  into  a  multiple  media  job  combining 
print  and  electronics.  Can  you  bringsophistica- 
tkm  to  our  advertising  approach?  Can  you  shake 
up  our  advertising  department  in  a  positive 
»^?  Can  you  train  and  upgrade  a  staff?  The 
individual  we're  seeking  will  have  good  people 
skills  as  well  as  advertising  and  marketing  ex¬ 
perience  on  properties  under  40,000  circula¬ 
tion  will  be  helpful.  We're  located  in  a  thriving 
community  and  a  highly  competitive  market,  it 
you  think  you're  the  person  for  us.  introduce 
yourself  and  send  references  and  salary  history 
to  Box  3258,  Editor  &  Publisher. 


AGGRESSIVE  salesperson  to  be  ad  director  for 
weekly  in  Zone  2.  (lhance  for  advancement  to 
top  management  in  near  future.  Send  resume 
to  Box  3181,  Editor  &  Publisher. 
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HELP  WANTED 


ADVERTISING 


NATIONAL  ADVERTISING  MANAGER.  One  of 
the  nation's  largest  tioatlng  publications  seeks 
an  aggressive  advertising  sales  professional  to 
sell  advertising  space  to  agencies  and  national 
marine  accounts.  Knowledge  of  the  boating  in- 
dutry  helpful  but  not  necessary.  Salary  plus 
bonus.  Located  in  Zone  1.  Send  resume  and 
salary  history  to  Box  3247,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
We're  an  upscale  suburban  group  of  twice 
weekly  newspapers  located  in  Zone  5.  We  are 
looking  for  a  motivated  people-oriented  retail 
ad  manager  to  work  with  and  manage  a  staff  of 
11.  Minimum  4  years  management  experi¬ 
ence.  Send  resume  and  salary  requirements  to 
Box  3238,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER  for  60,000 
Zone  2  daily.  Chance  to  join  young  manage¬ 
ment  team.  Excellent  opportunity  for  career 
development.  If  you're  ambitious,  hard¬ 
working  and  not  afraid  of  competition,  send 
resume,  salary  requirements  to  Box  3242,  Edi¬ 
tor  &  Publisher. 

SALES  MANAGER 

Major  Midwestern  metropolitan  newspaper  has 
an  opening  for  a  retail  advertising  sales  mana¬ 
ger.  We  are  seeking  a  candidate  with  a  proven 
track  record  in  sales  management  in  addition  to 
a  college  degree.  Person  selected  will  enjoy 
direct  selling  involving  new  business  and  major 
accounts  and  training  and  motivating  a  staff  of 
talented  sales  reps  while  working  as  part  of  a 
mangement  team.  If  interested  we  invite  you  to 
forward  your  resume  in  complete  confidence  to 
Box  3126,  Editor  &  Publisher.  Zone  5.  An 
Equal  Opportunity  Employer. 

SALES  ORIENTED,  experienced  advertising 
salesperson  for  5500  daily  and  18,000  con¬ 
trolled  circulation  agri-business  weekly.  We're 
young  and  aggressive,  and  that's  the  kind  of 
people  we  want  to  hire.  Salary  plus  commis¬ 
sion.  Send  complete  resume  along  with  some 
tear  sheets  to  Mack  Graham,  Devils  Lake  Daily 
Journal,  Box  1200,  Devils  Lake  ND  58301. 


ART/GRAPHICS 

MAGAZINE  DESIGNER  to  take  charge  of 
graphics  at  our  award-winning  Sunday  news¬ 
paper  magazine,  circulation  240,000.  Good 
opportunity  for  creative,  versatile  designer/ 
artist  who  has  worked  with  artists  and  photo¬ 
graphers.  Zone  2.  Send  resume  and  samples  to 
Box  3224,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER— Daily  and  Sunday 
seeking  experienced  person  capable  of  leading 
continued  growth  of  8000  ABC  to  greater  num¬ 
bers.  Excellent  opportunity  for  number  2  per¬ 
son  on  daily  or  number  1  on  weekly  to  join 
promotion-minded  group.  Apply  with  resume, 
salary  requirements  to  Publisher,  Suffolk 
News-Herald,  Box  1220,  Suffolk  VA  23434. 

CIRCUUTION  DIRECTOR,  18,000  daily  PM. 
Excellent  opportunity  for  experienced  adminis¬ 
trator  and  sales  promoter.  Familiarity  with  boy 
crews  and  telephone  sales  a  plus.  Substantial 
promotion  budget.  Attractive  incentive  prog¬ 
ram.  Fine  Midwestern  community.  Send  re¬ 
sume  and  salary  requirements  to  David  W 
Schultz,  Publisher  and  Editor,  Evening  Inde¬ 
pendent,  PO  Box  581,  Massillon  OH  44648. 
No  telephone  calls  please. 


CIRCULATION  DIRECTOR 

Major  market  competitive  daily  is  seeking  an 
experienced  manager  to  lead  a  well  staffed  de¬ 
partment  of  professionals  to  further  gains  in 
circulation  and  improve  service.  Good  pay. 
fringes  and  working  conditions.  Outstanding 
opportunity  for  the  right  individual.  Send  com¬ 
plete  resume  and  salary  requirements  to  Box 
3240,  Editor  &  Publisher.  All  replies  kept 
strictly  confidential. 


CIRCUUTION  TELEPHONE 
SALES  MANAGER 

A  major  newspaper  company  is  seeking  a  candi¬ 
date  for  the  position  of  telephone  sales  mana¬ 
ger.  Qualified  candidates  will  be  responsible 
for  hiring,  training  and  motivating  sales  reps  to 
meet  established  sales  goals. 

Managerial  experience  in  telephone  sales  or 
customer  service  programs  is  required.  Must  be 
dynamic,  persuasive  self-starter  with  proven 
ability  to  direct  people  and  work  indepen¬ 
dently. 

We  offer  salary  and  bonus.  Send  resume  with 
earnings  history  in  confidence  to:  Box  3221, 
Editor  &  Publisher. 


CIRCUUTION  SALESPERSON:  Sell  circula¬ 
tion  supplies,  prizes,  and  promotional  ideas  to 
establish  customers.  Circulation  management 
experience  a  plus  but  not  necessary.  Excellent 
opportunity.  Salary,  commission,  expenses, 
and  fringe  benefits.  Reply  Box  3263,  Editor  & 
Publisher. 


I 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Week's  tryout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B  Clair  (^bb. 
News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 

ASSISTANT  LIVING  EDITOR  sought  for 
medium-sized  Mid-Atlantic  daily.  Applicants  ' 

must  have  strong  writing,  editing  and  ptage  lay¬ 
out  skills.  Minimum  of  three  years  experience 
on  a  medium  to  large  daily  required.  Send  re¬ 
sume,  work  samples  and  references  to  Box 
3233,  Editor  &  Publisher. 

_ CIRCULATION _ 

OPPORTUNITY 

KNOCKING 

Experienced,  knowledgeable,  shirt-sleeve 
working  circulation  manager  can  practical!'' 
name  his  price.  Southwest  Louisiana,  5-d. 
daily  with  TMC  publication  needs  you  now. 
Write  Jack  Spence,  318  Main  St,  Abbeville  U  I 
70510  or  phone  (318)  893-4223.  I 


ORCULATION 


DATA  PROCESSING 

DATA  PROCESSING  OPERATIONS  MANAGER 
for  medium/large  installation  in  Zone  2.  IBM 
hardware  and  systems  background  required, 
lend  confidential  letter  and  resume  detailing 
experience  and  salary  requirements  to  Box 
3216,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGEMENT 

Fast-gnawing  metropolitan  newspaper  (Zone  4),  sub¬ 
sidiary  of  major  publisher,  seeks  experienced  indi¬ 
vidual  to  manage  SO, 000-plus  home  delivery  opera¬ 
tion.  Position  reports  to  our  circulation  director  and 
as  a  key  member  of  our  circulation  management 
team,  you’ll  be  involved  in  budgeting,  decision  mak¬ 
ing  and  stafflng  responsibilities.  If  you  have  five  or 
more  years  experience  and  a  proven  track  record  in 
the  circulation  field,  are  innovative,  seek  challenge 
and  responsibility,  and  desire  to  accelerate  your 
$30,000-plus  salary,  we’re  interested  in  talking  with 
you.  We  offer  an  ideal  living  climate,  challenging 
work  environment,  and  excellent  salary  and  fringe 
benefits  package.  Qualified  applicants  please  submit 
resume  including  salary  history  and  brief  synopsis 
of  your  major  accomplishments  to  Box  3260,  Editor 
ic  Publisher. 


ALASKA  WEEKLY  needs  reporter  that's  cap¬ 
able  of  working  in  all  departments  of  this  small 
paper  excluding  business  and  circulation.  You 
will  get  experience  plus  $265  a  week.  Send 
non-returnable  clips  and  resume 'to  Ron 
Loesch,  The  Pilot,  Box  930,  Petersburg  AK. 

WRITER-EDITOR  to  direct  Aspen,  Colorado 
dailyknown  for  tough,  imaginative  copy.  Adver¬ 
tising/business  experience  preferred.  You  call 
the  shots.  Dave,  (303)  925-2221,  7-lOam 
(MOT),  or.  Daily  News,  Box  10541,  Aspen  CO 
81612. 

DAILY  METROPOLITAN  NEWSPAPER  in  Kan- 
sas  City  area,  seeks  an  editor  for  its'  lifestyle 
pages.  Responsibilities  include  writing  and 
editing  copy,  layout  and  general  editorial 
duties.  A  Bachelor's  degree  in  journalism  is 
required.  Prior  editing  experience  preferred, 
but  not  necessary.  Send  resume  to:  Frank 
Haight,  Managing  Editor,  The  Examiner,  PO 
Box  458,  Independence  MO  64050. 

BUSINESS  REPORTER 
The  Courier— Journal  is  seeking  a  business  and 
economics  reporter.  Duties  will  include  general 
assignment  work  for  the  business  desk  and 
coverage  of  communications  as  a  speciality 
area.  The  communications  beat  will  include 
coverage  of  developments  in  the  computer, 
electronics,  advertising  and  marketing  indus¬ 
tries  and  their  consumer  and  business  applica¬ 
tions,  with  emphasis  on  trend  stories.  The  busi¬ 
ness  staff,  with  five  full-time  writing  positions, 
offers  opportunities  for  extensive  enterprise 
work  and  travel  throughout  the  newspapers'  re¬ 
gional  circulation  area.  Knowledge  of  business 
and  solid  previous  reporting  experience  are  re¬ 
quired.  Send  resume  and  clips  to  Philip  Moel¬ 
ler,  Business  Editor.  The  Courier-Journal,  525 
W  Broadway.  Louisville  KY  40202. 

AWARD-WINNING  10,000  daily  in  mountains 
of  northeast  Pennsylvania  needs  bureau  chief. 
Starting  pay  is  $200  plus  per  week.  Top  appli¬ 
cant  would  have  experience,  J-degree,  VDT 
training,  be  highly  self-motivated  and  know 
photography.  Work  is  challenging,  with  young 
staff  and  latest  facilities.  Good  benefits.  Send 
all  information  to  Dennis  Irvine,  The  Daily  Re¬ 
view,  Towanda  PA  18848, 


FARM  EDITOR 

THE  NEW  FARM  magazine 
has  an  immediate  opening  for 
an  Associate  Editor.  Seeking 
aggressive  reporter  who  is 
also  a  skilled  wirter.  Minimum 
three  to  five  years  daily  news¬ 
paper  or  agricultural  maga¬ 
zine  experience.  Agricultural 
journalism  degree  and  know¬ 
ledge  of  livestock  helpful,  but 
desire  and  proven  ability  to 
cover  any  story  quickly  and 
well  and  keep  the  competition 
playing  catch  up  are  prime 
considerations.  Good  pay, 
benefits,  working  conditions 
and  chance  for  advancememt. 
Send  resume,  recent  writing 
samples  and  salary  require¬ 
ments  to: 

George  DeVault, 
Executive  Editor 
THE  NEW  FARM 
33  East  Minor  St. 
EmnKius  PA  18049 


CITY  EDITOR— Small  afternoon  daily  in  Zone  5 
seeks  rare  combination  of  management  skills 
along  with  copy  editingand  layout  skills.  Frank¬ 
ly,  we  are  looking  for  a  solid  editor  who  loves  a 
community  just  under  20,000  and  the  chal¬ 
lenge  of  producing  a  newspaper  for  readers  who 
demand  excellence  and  lots  of  local  news. 
Opportunities  to  advance  here  and  around  the 
country,  but  we're  looking  for  stability.  Must 
edit  copy,  layout  some  pages  with  pizzazz, 
understand  and  provide  inspiration  to  a  great 
staff  of  young  reporters  and  valuable  veterans 
who  all  care.  Write  Box  3215,  Editor  &  Pub¬ 
lisher. 


EDITOR 


We  are  a  medium-sized  community  daily  seek¬ 
ing  to  fill  the  number  2  spot  in  our  newsroom. 
This  is  an  ideal  position  for  someone  who  is 
seeking  a  career  move  and  wishes  to  remain 
within  the  New  York,  New  Jersey,  Pennsylvania 
area.  Qualified  applicants  must  possess  a  wide 
range  of  newspaper  experience  with  the  emph¬ 
asis  on  staff  development.  Apply  Box  3259, 
Editor  &  Publisher. 


FOCUS  MAGAZINE  EDITOR,  Sunday  Pennsyl¬ 
vania  is  seeking  an  editor  for  it's  Focus  Maga¬ 
zine.  Successful  candidate  will  edit,  do  layout 
and  write  stories  for  the  Sunday  magazine  that 
serves  a  wide  area  of  central  Pennsylvania. 
Send  resume,  clips  and  salary  requirements  to 
Jim  Burchik,  Managing  Editor,  South  8th  and 
Poplar  Streets,  Letanon  PA  17042. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 
For  further  information,  please  write:  North¬ 
west  Marketing  Limited,  PO  Box  3658,  Lacey 
WA  98503. 

SENIOR  STAFF  WRITER  needed  for  daily 
newspaper.  Duties  will  include  responsibility 
for  government  reporting,  city  council,  political 
affairs,  court  trial  or  police  activities  along  with 
other  assignments  made  by  city  editor  or  assis¬ 
tant  city  editor.  Individual  must  have  a  mini¬ 
mum  of  3  years  experience  in  news  reporting. 
Knowledge  of  VDT's  preferred.  It  is  preferred 
that  the  individual  reside  in  Fairborn  Ohio. 
Send  resume  and  clips  to  Doug  Cox.  Miami 
Valley  Publishing  Co,  1  Herald  Sq,  Fairborn  OH 
45324:  (513)  878-3993. 


APME 

EDITORS 

Cast  your  net  for  minority 
talent  in  the  broadest  pool 
available.  |OB  NET,  a 
national  placement  ser¬ 
vice,  has  supplied  editors 
with  more  than  80  minority 
journalists.  We  charge  a 
minimal  fee  that  is  applied 
at  the  point  of  hiring  only 
to  the  on-going  operations 
of  our  non-profit  service. 

Looking  for  minority  repor- 
ters,  editors,  photo¬ 
graphers  at  all  levels  of  ex¬ 
perience?  Call  or  write: 

JOB  NET 

1523  New  Hampshire 
Ave.,  N.W.,  Washington 
DC  20036;  (202)  797-^. 
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HELP  WANTED 
DATA  PROCESSING 


MORNING  SPORTS  EDITOR  and/or  assistant 
to  organize  and  direct  night  staff.  Must  have 
sports  background,  editing  skills  on  VDT,  ex¬ 
perience  in  page  makeup,  flexibility  and  wil¬ 
lingness  to  work  nights,  including  Friday  and 
Saturdays.  Fleavy  emphasis  on  local  and  area 
sports,  men  and  women.  Send  resume  and 
clips  to  Loren  Tate,  Evening  Sports  Editor, 
Champaign-Urbana  News  Gazette,  Champaign 
IL  61820  or  call  (217)  351-5232. 


MARKETS  REPORTER 

Top  Washington  energy  newsletter  starting  new 
service.  Willing  to  teach  marketplace  to  repor¬ 
ter  with  ability  to  write  quickly  and  with  some 
business  or  financial  sophistication.  Expand¬ 
ing  company  rewards  high  achievers.  Non¬ 
smoking  office.  Send  resume  and  three  clips  to 
David  (Tump,  Pasha  Publications,  1828  L  St, 
NW,  Washington  DC  20036. 


NORTHEAST  TEXAS  DAILY  needs  city  hall  re¬ 
porter,  business-labor  writer,  lifestyle  writer, 
general  assignment  reporter  and  Sunday  edi¬ 
tor.  Send  resume  and  clips  to  David  W  Kubissa, 
Managing  Editor,  Texarkana  Gazette,  PO  Box 
621,  Texarkana  TX  75504. 


NEWS  EDITOR 

The  La  Crosse  Tribune  seeks  a  news  editor  to 
direct  a  staff  of  six  professional  newsmen  and 
women. 

This  editor  will  head  a  copy  desk  and  direct 
editing,  headline  writing  and  layout  of  all 
pages-local  and  wire-except  sports  and  fea¬ 
tures. 

We  need  a  person  with  strong  editing  skills  who 
recogn  izes  that  the  copy  desk  must  be  the  advo¬ 
cate  for  the  reader.  The  person  we  hire  will  have 
a  solid  background  and  good  ideas  on  how  a 
six-person  desk  should  be  organized  and  oper¬ 
ated. 

The  La  Crosse  Tribune  is  a  7-day.  36,000  cir¬ 
culation  paper.  We  publish  Monday  thru  Friday 
afternoons,  Saturday  and  Sunday  mornings. 

Send  resumes,  including  references  and  a  let¬ 
ter  outlining  your  thoughts  and  ideas,  to  David 
8  Offer,  Managing  Editor,  La  Crosse  Tribune, 
401  North  Third  St,  La  Crosse  W1  54601.  No 
calls,  please. 

EDITING/LAYOUT  -  We're  looking  for  a  versa- 
tile  journalist  whose  prime  responsibility  would 
be  Siting  and  layout,  but  who  can  also  get  the 
story  and  photos,  too.  Judged  the  best  daily  in 
Wyoming,  we're  booming  along  with  our  com- 
muni^  and  adding  a  Sunday  edition.  Our  cir¬ 
culation  is  7000  and  growing.  Please  send  re¬ 
sume,  references  and  salary  requirements  to 
Box  3196,  Editor  &  Publisher. 


EDITORS 


WIRE  EDITOR:  The  person  who  should  apply 
thrives  on  the  challenge  of  putting  together  a 
wire  report  under  the  pressure  of  PM  deadline 
conditions.  Must  also  be  able  to  think  visually. 
Want  to  shape  a  new  section  in  our  aggressive 
and  vibrant  newspaper?  We're  looking  tor  a  su¬ 
per-charged  editor  to  create  and  be  responsible 
for  the  design  and  content  of  five  new  neighbor¬ 
hood  news  tabloids. 

We're  also  looking  for  a  copy  editor  who  hungers 
for  robust  writing,  impact  photography  and  dar¬ 
ing  design  in  the  entire  newspaper. 

If  you  think  we're  meant  for  each  other,  write 
me  about  your  philosophy  about  communicat¬ 
ing  with  readers  and  show  me  why  we  should  be 
talking  to  each  other  about  reaching  for  the 
stars. 

Robert  S  Mellis,  Executive  Editor,  The  Tribune 
Cio.  240  Franklin  St,  SE,  Warren  OH  44482. 


EDITOR,  associate  prize-winning  New  York  City 
community  weekly  newspaper.  2  years  expe¬ 
rience:  state  salary  required.  Resume  Box 

3253.  Editor  «.  Publisher. _ 

REPORTERS 

If  you're  aggressive,  thrive  on  deadlines  and 
seek  the  challenge  of  working  on  one  of  the 
fastest  growing  metro  dailies  in  the  Zone  4 
market,  we're  interested  in  talking  with  you. 
Position  includes  general  assignment  reporting 
and  requires  at  least  3  years  daily  experience. 
We  offer  an  ideal  working  environment,  top  sal¬ 
ary  and  competitive  benefits.  Qualified  appli¬ 
cants  please  send  resume,  salary  history  and 
recent  clips  to  Box  3271,  Editor  &  Publisher. 


SPORTSWRITER/EDITOR.  Entry  level  job  on 
award-winning  South  Carolina  semi-weekly. 
Job  now  open.  Send  complete  resume.  Recent 
J-school  graduate  considered.  Box  3230,  Edi¬ 
tor  &  Publisher. 


I 


SEIZE  THE  OPPORTUNITY 

ATEX  is  a  young,  aggressive  company  experiencing  extraorcJinary  growth.  Our 
rapid  growth  has  given  us  access  to  new  technologies  and  strengthened  our 
market  position.  So  seize  the  opportunity!  We  can  show  you  how  ATEX  is  revolution¬ 
izing  the  printing  and  publishing  industry.  We  can  show  you  a  significant  pro¬ 
fessional  challenge. 


SOFTWARE  SUPPORT 
SPECIALISTS 

The  following  characteristics  are  re¬ 
quired. 

•  Programming  in  MACRO  Assembly 
Languages. 

•  Excellent  verbal  and  written  com¬ 
munications  skills. 

•  System  Performance  Analysis  (SPA) 
skills. 

•  Willing  to  travel. 

These  positions  are  available  at  our 
Home  Office  in  the  Boston  area. 

APPLICATIONS 

ENGINEERS 

The  following  characteristics  are  re¬ 
quired. 

•  Familiarity  with  computer  text  com¬ 
position. 

•  Experience  operating  text  process¬ 
ing  systems. 

•  Newsroom  or  advertising  experience. 

These  positions  are  available  in  our 
Dallas,  New  York,  Tampa  and  Chicago 
facilities. 


HARDWARE  SUPPORT 
SPECIALISTS 

The  following  characteristics  are  re¬ 
quired. 

•  Test  engineering  skills. 

•  Excellent  verbal  and  written  com¬ 
munications  skills. 

•  Product  Evaluation  Techniques. 

•  Serviceability  and  maintainability 
skills. 

These  positions  are  available  at  our 
Home  Office  in  the  Boston  area. 


SYSTEMS  ENGINEERS 

The  following  characteristics  are  re¬ 
quired. 

•  Strong  analytical  skills. 

•  Previous  minicomputer  background; 
hardware  or  software. 

•  Familiarity  with  computer  text  com¬ 
position. 

•  Experience  with  newspaper  or  com¬ 
mercial  publishing. 

These  positions  are  available  in  our 
Boston,  Chicago,  San  Francisco  and 
Washington,  D.C.  facilities. 


Please  send  resume  to: 

Mr.  Bill  Hack,  Dept.  EP 

(no  phone  calls  please) 

15  Wiggins  Avenue 
Bedford,  MA  01730 

an  equal  opportunity  employer  m/f/h 
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HELP  WANTED 
JOB  LEADS 


CITY  EDITOR  needed  to  start  a  northeast  Texas 
dally  along  a  course  toward  excellence.  Young, 
talented  staff  needs  an  experienced  hand  to 
guide  them  as  paper  changes  image  and  de¬ 
sign.  Send  resume  to  David  Kubissa,  Managing 
Editor,  Texarkana  Gazette,  PO  Box  62 1 ,  Texar¬ 
kana  TX  75504. 


COPY  EDITORS — Zone  1  metro  area  PM  has 
openings  for  career-minded  desk  people  with 
ability  to  edit  sharply  and  write  bright,  accurate 
heads.  Minimum  two  years  experience.  Box 
3225,  Editor  &  Publisher. 


COPYDESK  CHIEF 

Growing  Colorado  AMer  with  widely  divergent 
reader  interests.  Do  you  have  strong  news  judg¬ 
ment,  imaginative  graphic  sense,  flair  for 
bright  layout  and  ability  to  operate  a  desk?  Ex¬ 
cellent  benefits,  mild  climate.  One  hour  from 
Rockies.  Box  3226,  Editor  &  Publisher. 


COPY  EDITORS 

Albuquerque  Tribune  seeks  two  sharp  editors. 
One  should  have  layout,  slot  experience.  Both 
must  know  quality  and  quantity  can  co-exist. 
Write  Managing  Editor,  PO  Drawer  T,  Albuquer- 

que  NM  87103. _ 

NEWS  BUREAU  CHIEF.  Medium-size  daily  in 
Pennsylvania  seeks  shirt-sleeve  editor/writer  to 
head  up  news  bureau  in  highly  competitive 
market.  Soiid  writing  and  editing  experience  a 
must  along  with  the  ability  to  coordinate  cover¬ 
age  and  manage  news  staff.  Send  resume  and 
samples  to  Box  3257,  Editor  &  Publisher. 


RAPIDLY GROWING  newspaper  in  college  town 
near  New  Orleans  seeks  trained  journalist  for 
reporter's  slot  and  skilled  journalist  for  city  edi¬ 
tor's  job.  Write  Managing  Editor,  Box  1149, 
Hammond  LA  10404-1 149  or  call  (504)  345- 
2333. 


THE  OKAZ  Organization  for  Press  Publication  - 
one  of  Saudi  Arabia's  leading  publishing 
houses  -  currently  has  openings  for  business 
reporters  on  its  English  language  daily. 

Applicants  should  have  at  least  three  years  ex¬ 
perience  as  either  business  reporters,  or  have 
interest  in  business,  and  experience  or  interest 
in  Mid-East  affairs  (of  a  non-political  nature). 
Graduates  with  journalism  degrees  will  be  con¬ 
sidered. 

Initially  based  at  the  Jeddah  main  office,  appli¬ 
cants  will  be  offered  single-status  contracts,  of 
either  one  or  two  years  term,  together  with  a 
starting  salary  (paid  in  Saudi  Riyals,  Jeddah)  of 
SR  60,000  per  annum.  Benefits  include  com¬ 
pany  medical  coverage,  furnished  (shared) 
accomodation,  transpr^,  start,  end  of  contract 
air  ticket,  plus  30  days  paid  leave  will  be 
offered,  together  with  normal  national  holi¬ 
days.  An  end  of  contract  bonus  scheme  oper¬ 
ates,  and  for  those  applicants  who  choose  two 
year  contracts,  a  guaranteed  10  percent  annual 
salary  increase  is  built  into  the  salary. 

All  applicants  should  send  full  resumes  to:  Dr 
Saud  S  Islam,  Editor-In-Chief,  The  Saudi 
Gazette,  PO  Box  5576,  Jeddah,  The  Kingdom 
of  Saudi  Arabia.  (Please  note  that  airmail  varies 
between  10-14  days). 


COPY  EDITORS 

Experienced  copy  editors  sought  to  join  dyna¬ 
mic  staff  of  major  metro  daily  (Zone  4).  Qual¬ 
ified  applicants  must  have  at  feast  3  years  daily 
experience  with  strong  editing,  headline  writ¬ 
ing  and  layout  background.  Salary  commensu¬ 
rate  with  experience.  Excellent  fringe  benefits. 
Interested  applicants  please  send  resume,  in¬ 
cluding  salary  history  and  recent  work  samples 
to  Box  3272,  Editor  &  Publisher. 


MARKETING  _ MARKETING 


MARKETING 

CAREER 

OPPORTUNITIES 

Due  to  the  success  of  its  new  System  90  Copy 
Processing  Series,  Harris  Corporation  —  a  $1.6 
billion  electronics  firm  —  is  seeking  senior  systems 
sales  representatives  and  technical  sales  support 
professionals  for  its  Composition  Systems  Division. 

Positions  are  available  in  various  locations 
throughout  the  U.S. 

We  offer  an  excellent  compensation  package, 
opportunity  for  advancement  within  an  aggressive 
marketing  organization  and  outstanding  benefits. 

For  immediate  consideration, 
call  or  send  resume  to 

M.  Susan  Gaffney 

Harris  Composition  Systems  Division 
P.O.  Box  2080 
Melbourne.  Florida  32901 

1-800-327-0482  (outside  Florida) 

Or  305-242-5186  Collect 

^  IHARRIS 

Equal  Opportunity  Employer  M/F/V/H 

S - - - r 


TOP  SOUTHEAST  DAILY  is  hunting  reporter 
with  2  to  5  years  experience  to  write  business 
news.  If  you're  fast,  creative  and  know  how  to 
report  financial  news  first  and  best,  we  want  to 
hear  from  you.  You  must  have  ideas,  initiative 
and  stamina.  Box  3256,  Editor  &  Publisher. 


ZONE  5  WEEKLY  TAKING  APPLICATIONS  for 
use  in  filling  possible  opening(s)  on  news  staff. 
Preference  given  for  experience  in  local  govern¬ 
ment  reporting,  use  of  35mm  camera,  dar¬ 
kroom,  layout.  Prize-winning  publication  offers 
good  pay,  benefits;  excellent  location.  Letter, 
resume  to  Box  3268,  Editor  &  publisher. 


WANTED — Someone  with  at  least  five  years  of 
solid  reporting  and  editing  experience  for  an 
assistant  city  editor's  position  at  the  Wilkes- 
Barre  Times  Leader.  We  want  someone  who  will 
have  an  eye  on  the  city  editor’s  chair.  It's  a 
high-pressure  challenging  and  rewarding  posi¬ 
tion  for  the  right  person.  Reply  to  Dale  Duncan, 
City  Editor,  PO  Box  730,  The  Times  Leader, 
Wilkes-Barre  PA  18711. 


CLASS  OF  '82:  Editors  reveal  traits  they  look 
for  in  new  reporters  and  what  questions  they 
ask  in  interviews.  For  more  information,  write 
Box  3213,  Editor  &  Publisher. 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375, 


MARKETING 


MARKETING  MANAGEMENT 
Top  marketing  management  position  with  lead¬ 
ing  West  Coast  newspaper  operation.  We're 
seeking  a  top-notch  professional  who  knows 
and  understands  modern  marketing  concepts. 
We  are  a  major  nationally  recognized  and  re¬ 
spected  newspaper  organization.  Strong  back¬ 
ground  in  advertising/promotion/marketing 
essential.  We  want  onTy  qualified  applicants. 
This  is  not  a  position  for  people  on  their  way  up. 
Send  resume  and  salary  requirements  to  Box 
3273,  Editor  &  Publisher. 


E  &P  Classifieds — 

r4s  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 

_ PRODUCTION _ PRODUCTION 


Opening  in  our 
BOSTON  office  for 


MECHANICAL/ 

INDUSTRIAL 

ENGINEER 

With  relevant  experience  in  the  conceptual 
planning  and  design  of 

PRINTING  PLANT 
PRODUCTION  SYSTEMS 


In  filling  this  responsible  position  we  offer  o 
worthwhile  opportunity  for  career  development 
in  o  stimulating  work  environment  with  o  pro¬ 
gressive,  employee-owned  engineering  firm. 

To  explore  this  opportunity,  send  your  resume 
in  complete  confidence  to 

A1.AI1V 

Srtgineers 

CHAS.  T.  AlAIN,  INC. 

PERSONNEL  DEPARTMENT,  PRUDENTIAL  CENTER 
BOSTON,  AAASSACHUSETTS  02199 


An  •quol  opportunity  omployor  M/P 
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MARKETING 

PRODUCTION 

KEY  MANAGEMENT 

Job  as  marketing  director  at  growing  metropoli¬ 
tan  newspaper.  Great  opportunity  for  next  ma¬ 
jor  career  step  up. 

Management  responsibilities  include  areas  of 
promotion,  research,  newspaper  in  education, 
and  other  sales  support.  Truly  a  rare  job  oppor¬ 
tunity  in  a  fine  growing  city  with  an  excellent 
company. 

Don't  delay  in  sending  resume  in  confidence  to 
Box  3155,  Editor  &  Publisher. 

PRODUCTION  ASSISTANT  OR  JUNIOR  in¬ 
terested  in  management.  Training  provided  on 
computer  and  management  techniques.  Send 
resume  and  personal  data  to  Box  3182,  Editor 
&  Publisher.. 

WANTED 

Production  manager  for  national  publication. 
Must  have  experience  in  production  and  be  a 
good  organizer.  Call  collect  (904)  547-4244. 

PROMOTION 

PHOTOJOURNAUSM 

PROMOTION 

MANAGER 

We  have  a  new  position  and  are  looking  for  an 
individual  who  has  experience,  talent  and  lead- 

PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  resume  and  clips  to 
Observer,  5717  N  Humboldt,  Peoria  IL61614. 

PRESSROOM 

ership  to  take  on  the  challenge  of  managing  our 
promotion  and  research  departments.  Respon¬ 
sibilities  include  promotion  and  research  pro¬ 
jects  in  advertising,  circulation  and  editorial. 
Also  will  be  responsible  for  community  rela¬ 
tions  and  sales  presentations.  Marketing  ex¬ 
perience  a  real  plus.  Please  send  resume  and 
salary  history  in  complete  confidence  to: 

PERSONNEL  DIRECTOR 

KNOXVILLE  NEWS-SENTINEL  CO 

IMMEDIATE  OPENING  for  journeyman  press- 
person.  Central  (^lifornia  coast.  Ctauble-width 
letterpress.  Seven-day  morning.  Excellent  sal¬ 
ary  and  benefits.  Box  3269,  Editor  &  Pub¬ 
lisher. 

PRODUCTION 

PO  BOX  80 

KNOXVILLE  TN  37901 

PRODUCTION  MANAGER  for  5  day  PM  and 

18,000  agri-business  weekly.  Harris  V-15A, 
compugraphic  composing  room.  All  our  equip- 

SALES 

ment  is  in  excellent  condition.  Must  be  very 
strong  on  maintenance  and  a  good  people  man¬ 
ager.  Salary  is  negotiable  in  the  20M  range. 
Must  have  very  good  resume  and  references. 
Strong,  small  community  with  excellent  hunt¬ 
ing  and  fishing.  Write  Box  3261 ,  Editor  &  Pub¬ 
lisher. 

PART-TIME  SALES  persons  wanted  across  na¬ 
tion  to  sell  our  columns,  comics  and  services  to 
nearby  newspapers.  Commission,  renewals. 
Need  4-6  hours  per  month,  dependability. 
Write  to:  API  Sales,  316  Broadway,  Reno  NV 
89502. 

POSITIONS  WANTED.  .  . 

ADMINISTRATIVE 

ADVERTISING 

FINANCIAL  EXECUTIVE  seeks  senior  level 
position  with  communications.  Experienced 
newspapers,  broadcasting,  motion  pictures, 
CPA,  MBA,  Big  8.  Box  3244,  Editor  &  Pub¬ 
lisher. 

1  WANT  TO  WORK  FOR  YOU 

Ad  executive,  with  25  years  of  expertise,  wants 
to  help  make  your  newspaper  the  best  in^r 
area.  Please  write  to  Anderson,  PO  Box  3302, 
Munster  IN  46321. 

GENERAL  MANAGEMENT— Administrative 
professional  with  planning,  strategy  and  imple¬ 
mentation  skills  seeking  career  position.  (^1 
getter  with  sales  and  marketing  specialties. 
Over  20  years  of  shirt-sleeve  results  producing 
newspaper  experience.  Prefer  Zone  3,  5  or  7. 
Box  3229,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  DEVELOPMENT  specialist. 
Marketing  degree.  Presently  employed  seeks 
sales  or  management  position  in  New  York  Cito 
or  suburbs.  Excellent  references.  Box  3217, 

ONLY  34,  BUT  with  reporting,  editing,  pr,  gov¬ 
ernment  and  publishing  experience.  Looking 
for  a  new  challenge  in  publishing  or  pr.  TM 
Babcock,  Box  35351,  Phoenix  AZ  85069; 
(602)  866-8316,  PM. 

CIRCULATOR— Years  of  experience,  looking 
for  a  change.  Strong  in  sales,  senrice,  promo¬ 
tions  and  accounts  receivable.  Prefer  medium 
or  small  publication.  Any  Zone.  Box  3228,  Edi- 

RESEARCH  AND  DEVELOPMENT  director— 
Experienced  all  areas  of  production  and  data 
processing;  knowledgeable  all  newspaper 
administrative  and  operating  departments, 
skilled  in  equipment  evaluation,  return  on  in¬ 
vestment  anal^is  and  allied  financial  planning 
tools,  and  technically  competent  in  electronic 
and  mechanical  discipline.  BSEE.  Box  3130, 
Editor  &  Publisher. 

WASHINGTON  STAR  DIVISION  MANAGER 
seeks  management  position.  Excellent  refer¬ 
ences.  32  years  old.  Box  3234,  Editor  &  Pub¬ 
lisher. 

DATA  PROCESSING 

SYSTEMS  MANAGER  with  15  years  of  produc¬ 
tion/accounting  design,  development  and  man¬ 
agement  experience.  Box  3125,  Editor  &  Pub¬ 
lisher. 

YOUNG  newspaper  executive  with  established 
record  of  achievement  as  circulation  director, 
marketing  director,  general  manager  and  pub¬ 
lisher  of  daily  newspapers  from  20,000  to 
200,000  circulation  looking  for  a  new  oppor¬ 
tunity.  Will  consider  all  situations  regardless  of 
size  or  position.  What  1  am  looking  for  is  a 
genuine  chance  to  become  a  part  of  a  growth 
minded  organization  interested  in  development 
and  the  future  of  the  business.  Excellent  refer¬ 
ences  and  full  resume.  Available  now.  Box 
3088,  Editor  &  Publisher. 

EDITORIAL 

BRIEF  FREELANCE  TRY  FIZZLED.  18-year 
news  veteran  wants  career  opportuniW.  Report¬ 
ing,  editing  skills,  weeklies,  daily.  Any  Zone. 
Box  3236,  Editor  &  Publisher. 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741. 
Phone  (B^12)  447-18B7. 

EDITOR  &  PUBLISHER  classified  ads  pro¬ 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 

(or  buy)— need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 

DO  YOUR  HEADLINES  SING?  Is  your  copy 
tight?  Layout  logical  and  bright?  Is  your  stah 
well  allocated  and  motivated?  Do  you  meet 
deadlines  with  ease?  Top  editor  can  show  you 
how.  New  Jersey-New  York-Connecticut  area. 
Box  3177,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  October  17,  1981 


POSITIONS  WANTED 


POSITIONS  WANTED 


EDITORIAL 


ADAPTABLE  REPORTER/photographer,  26, 
with  5  years  experieiKe,  seeks  general  assign¬ 
ment  s^  in  Zone  7,  8  or  9.  VDT.  Bar  3243, 
Editor  &  Publisher. 


EDITORIAL 


DAILY  entry-level  reporter  position  sought. 
Award-winning  weekly  editor.  Any  Zone,  im¬ 
mediate  relocation.  Box  3250,  Editor  &  Pub¬ 
lisher. 


A  LOT  OF  TALENT  for  your  money  if  the  job  is 
right;  thirty  years  of  general  newspaper,  maga¬ 
zine  and  photo  (color  and  black/white)  experi¬ 
ence.  Clips  prove.  Sound  working  knowledge  of 
graphics  and  production.  Around  the  world 
nine  times;  socializing  in  geo-politics.  South¬ 
east  Asia  and  Middle  East;  foreign  correspon¬ 
dent  for  major  daily.  Locate  US  or  abroad.  Job 
must  have  challenge.  Available  for  interview. 
Box  3249,  Editor  &  publisher. 


BRIGHT  CHINESE  WOMAN  JOURNALIST- 
Seek  newsraper  or  magazine  career.  Iowa  MA, 
knows  VDT,  layout,  photography,  good  at 
bilingual  needs,  research  and  editing.  Will  lo¬ 
cate.  Box  3186,  Editor  &  Publisher. 


MATURE,  dependable  Zone  2  J-grad  and  for¬ 
mer  reporter,  mid-30's,  desires  to  re-enter  jour¬ 
nalism  profession.  Seeking  position  as  news¬ 
paper  reporter.  Will  relocate  anywhere  in  USA 
or  Canada.  Presently  employed  in  the  steel  in¬ 
dustry.  Also,  a  part-time  student  and  a  free¬ 
lance  writer.  Excellent  health.  Non-drinker  and 
non-smoker.  Box  3262,  Editor  &  Publisher. 


NEED  AN  INNOVATIVE  editor  for  your  weekly? 
Experienced  daily  and  magazine  reporter/copy 
editor  looking  for  new  fields  to  conquer,  wants 
to  switch  to  weekly.  Any  Zone.  Box  32M,  Edi¬ 
tor  &  Publisher. 


NASA  intern/teature  writer  seeks  reporting  or 
PA  jothavailable  January  1,  1982.  For  resume 
and  clips  contact  Theresa  Foley  AC  (305)  867- 
2468  or  267-7679. 


PULITZER  PRIZE  WINNING  news  executive 
also  winner  of  Sigma  Delta  Chi  award  for  dis¬ 
tinguished  editorial  writing  seeks  challenge. 
Prefer  New  York,  will  considc  all.  Salary  needs 
flexible.  PR,  advertising  replies  welcome.  Box 
3239,  Editor  &  Publisher. 


REPORTER/FEATURE  WRITER.  Top  J-school 
grad  seeks  challenging  entry-level  position  with 
weekly  or  daily.  Creative,  aggressive,  dedi¬ 
cated,  broad  experience.  Prefer  Zones  1,  2,  5. 
But  will  considtf  every  reply.  Resume,  work 
samples:  David  Jacobson,  254  E  68th  St,  New 
York  NY  10021;  (212)  772-2422. 


SPORTS  REPORTER— Still  chasing  perfection 
but  has  caught  excellence.  4  years  professional 
experience  (40,000  daily).  1  year  assistant 
sports  editor.  Seek  to  be  own  boss  or  work  for 
smart  one.  Box  3219,  Editor  &  Publisher. 


TALENTED,  ambitious,  persistent  news/fea¬ 
ture/arts  writer  seeks  similar  position  on  small 
to  mid-size  daily.  Prefer  university  town  in  Zone 
5  but  will  relocate.  University  of  Michigan  grad 
(‘80)  with  professional  experience  sup¬ 
plemented  by  extensive  freelance  work.  Reply 
to:  Tim  Yagle,  2707  Brockman,  Ann  Arbor  Ml 
48104. 


30-YEAR-OLD  weekly  editor  with  growing  fami¬ 
ly  seeks  editor  or  general  manager  position  in 
Kentucky,  Southwest  Virginia  or  East  Tennes¬ 
see.  Background  includes:  photo,  editorial, 
layout  andbusiness functions.  Box 3266,  Edi¬ 
tor  &  Publisher. 


ENERGETIC  REPORTER,  24,  two  years’  full¬ 
time  on  small  Northeast  daily,  wants  bigger 
challenge  in  Zones  1, 2.  Now  p^-timingwith  2 
Boston  area  dailies.  Can  also  write  spo^  well. 
Rick  at  (617)  265-0185. 


EMPLOYED  EDITOR  of  modem,  profitable, 
mid-sized  daily  sees  grim  future  under  new 
ownership  with  reputation  for  cheap  editorial 
product.  I'm  no  empire  builder,  but  I  know  I 
can't  continue  to  do  a  quality  job  for  rny  com¬ 
munity  with  thischain’sapproach.  If  within  the 
next  year  you  will  need  an  experienced  profes¬ 
sional  to  direct  your  news/editorial  opmtion, 
please  write  Box  3231,  Editor  &  Publisher. 


EXCELLENT  FEATURE  WRITER,  31.  2  years 
weekly  experieiKe,  seeks  challenging  spm  on 
small  weekly  or  daily  anywhere  in  Sun  wit.  Call 
(813)  639-7716.  Grrat  clips,  graduate  de¬ 
gree. 


EDITOR-INVESTOR.  Wire  service  bureau  chief 
seeks  editing-investing  opportunity  on  small 
daily  or  large  weekly  in  Zones  1  or  2.  Reply  with 
full  details.  Can  make  substantial  investment. 
Box  3267,  Editor  &  Publisher. 


FREELANCE 


THE  BEST  FREELANCE  FEATURE  ARTICLE 
I  WRITER  AVAILABLE  IN 

SOUTHEASTERN  MASSACHUSETTS 
Let  my  portfolio  prove  it.  Over  two  years  experi¬ 
ence.  Will  freelance  or  relocate  tar  right  posi¬ 
tion.  (617)  99S-5698-momings  only. 


PHOTOGRAPHER 


NEWS  PHOTCX3RAPHER-4  years  experietKe 
daily  in  New  York  City  area,  1  year  weekly, 
(tavered  national,  state  and  local  assignments 
with  equal  enthusiasm.  Strong  on  spot  news, 
features,  photo  essays.  Seasoned,  insightful, 
hardworking.  Seeking  position  on  daily  with 
aggressive  photo  goals.  Excellent  portfolio  and 
references.  Reply  Box  3255,  Editor  &  Pub¬ 
lisher. 


PRESSROOM 


WORKING  PRESSROOM  foreman  on  4  to  8 
unit  single  width  press.  20  years  experieiKe. 
Any  Zone.  Box  3194,  Editor  &  Publisher. 


PUBLIC  RELATIOIK 


IMAGINATIVE  WRITER  seeks  pr  position.  De¬ 
cember  grad.  Non-profit  pr  exi^ience.  Values 
words.  Has  written  it  all.  Box  3265,  Editor  & 
Publisher. 


ENERGETIC,  creative  communicator  seeks  pr 
position.  December  grad.  Non-profit,  corporate 
pr  experience.  Skilled  writer:  feature  articles, 
brochures,  news  releases.  Box  3205,  Editor  & 
Publisher. 
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What  makes 
a  quality 
newspaper? 

Editors  and  educators  generally  agree 
that  completeness  of  coverage  comes 
first  in  judging  daily  newspapers’  quality, 
but  they  differ  on  the  relative  importance 
of  other  criteria. 

Those  are  among  the  key  findings  in  a 
newspaper  quality  study  by  Samuel  V. 
Kennedy  III  and  John  D.  Mitchell  of  the 
Newspaper  Department  faculty  at  Syra¬ 
cuse  University’s  S.I.  Newhouse  School 
of  Public  Communications. 

While  breadth  and  depth  of  daily  cover¬ 
age  topped  the  list  of  criteria  mentioned, 
the  writing  and  editing  and  the  photogra¬ 
phy  involved  in  that  coverage  rank  to¬ 
ward  the  middle  or  bottom  among  10  dis¬ 
tinct  criteria  that  emerged  from  a  survey 
of  managing  editors  and  teachers. 

The  study,  started  in  1978,  used  a  one- 
question  mail  survey  of  1,675  managing 
editors  or  equivalents  and  381  members 
of  the  AEJ  Newspaper  Division.  Each 
was  asked:  “What  do  I  (the  respondent) 
consider  the  criteria  for  quality  in  a  daily 
newspaper?’’  Two  mailings  produced  367 
usable  responses  from  editors  and  166 
from  educators. 

Content  analysis  of  the  responses  de¬ 
veloped  10  criteria  of  which  one  or  more 
were  mentioned  directly  or  indirectly  by 
at  least  a  quarter  of  those  responding.  In 
order  of  total  percentages  of  mentions. 


they  were:  (1)  completeness  of  coverage, 
80.1%;  (2)  accuracy/ethics,  56. 1%;  (3)  de¬ 
sign/appearance,  51.8%;  (4)  writing/edit¬ 
ing,  48.2%;  (5)  community  service, 
45.6%;  (6)  opinion  function,  43.5%;  (7) 
agressiveness,  including  investigative  re¬ 
porting,  36%;  (8)  photography,  31%;  (9) 
economic  strength,  29.6%;  and  (10)  fea¬ 
tures,  27%. 

The  percentages  of  mentions  by  editors 
were:  (1)  coverage,  75.7%;  (2)  accuracy/ 
ethics,  58.3%;  (3)  design/appearance, 
49.6%;  (4)  community  service,  47.1%;  (5) 
writing/editing,  46.9%;  (6)  opinion, 
38.7%;  (7)  aggressiveness,  32.7%;  (8) 
photography,  30.2%;  and  (9  and  10)  eco¬ 
nomics  and  features,  25.6%  each. 

Among  educators  the  results  were:  (1) 
coverage,  89.8%;  (2)  design  appearance, 
56.6%;  (3)  opinion,  54.2%;  (4  and  5) 
accuracy/ethics  and  writing/editing, 
51 .2%  each;  (6)  agressiveness,  43.4%;  (7) 
community  service,  42.4%;  (8)  econo¬ 
mics,  38.6%;  (9)  photography,  32.5%; 
and  (10)  features,  30.1%. 

A  variety  of  other  criteria,  including 
humor,  were  mentioned  by  15.4%  of  the 
respondents — 13.9%  of  the  editors  and 
18.7%  of  the  educators. 

Kennedy  and  Mitchell  expressed  sur¬ 
prise  and  concern  at  what  they  see  as  the 
comparatively  low  percentages  of  men¬ 
tions  of  writing  and  editing  quality.  They 
asked: 

“Did  those  who  did  not  directly  or  in¬ 
directly  mention  it  (writing/editing)  take  it 
as  a  given,  so  obviously  a  criterion  that  it 
need  not  be  mentioned?  Or — perish  the 


thought! — did  they  consider  excellence  m 
writing  and  editing  so  unrealistic  that 
asking  for  it  was  an  exercise  in  futility? 

“Whatever  the  reasons,’’  they  com¬ 
mented,  “this  seems  a  disturbingly  low 
value  for  writing/editing  on  both  lists, 
perhaps  made  even  more  disturbing  by 
the  relative  agreement  among  editors  and 
educators.’’ 

Kennedy  and  Mitchell  also  called 
attention  to  the  relatively  low  percentage 
of  mentions  for  features,  “a  type  of  story 
that  traditionally  calls  for  especially 
adept  writing.” 

The  two  suggested  that  the  high  rank¬ 
ings  of  accuracy/ethics  and  community 
relationships  among  the  editors’  criteria 
may  be  linked  with  credibility,  a  matter 
they  note  as  of  increasing  concern.  (The 
survey  was  completed  before  “The  Jim¬ 
my  Story”  appeared  in  the  Washington 
Post.)  They  commented  that  they  find  the 
fourth-place  ranking  of  accuracy/ethics 
by  the  educators  “disturbing  in  view  of 
editors’  repeated  public  statements  on 
the  need  for  accuracy  in  newspapers.” 

In  general,  they  commented: 

“Editors  emphasized  criteria  related  to 
day-to-day  performances  that  are  subject 
to  internal  institutional  control  during  the 
production  process  as  they  stressed 
accuracy  and  the  relationship  to  the  com¬ 
munity.  Educators  emphasized  the  opin¬ 
ion  function  and  leadership  supported  by 
a  somewhat  greater  concern  for  econo¬ 
mic  factors  that  make  such  functioning 
possible.” 


CRITERIA  FOR  QUALITY 


Category 

Editors  (n-367) 

Educators  (n-166) 

Combined  (n-533) 

Percentage 

Rank 

Percentage 

Rank 

Percentage 

Rank 

Completeness  of  Coverage 

75.7 

1 

89.8 

1 

80.1 

1 

Accuracy/Ethics 

58.3 

2 

51.2 

4 

56.1 

2 

Design/Appearance 

49.6 

3 

56.6 

2 

51.8 

3 

Writing/Editing 

46.9 

5 

51.2 

4 

48.2 

4 

Community  Service 

47.1 

4 

42.2 

7 

45.6 

5 

Opinion 

38.7 

6 

54.2 

3 

43.5 

6 

Aggressiveness 

32.7 

7 

43.4 

6 

36.0 

7 

Photography 

30.2 

8 

32.5 

9 

31.0 

8 

Economics 

25.6 

9 

38.6 

8 

29.6 

9 

Features 

25.6 

9 

30.1 

10 

27.0 

10 

Other 

13.9 

11 

18.7 

11 

15.4 

11 

Museum 

(Continued  from  page  9) 

past  100  years  of  world  history  and  cap¬ 
turing  the  flavor  of  Los  Angeles’  colorful 
past.  A  time  line  highlights  important 
events  in  the  Times’  history  from  1881  to 
the  present.  In  the  same  area,  an  8-by-8 
foot  photomural  of  an  early  Los  Angeles 
street  scene  has  been  installed. 

On  the  opposite  side  of  the  lobby,  a 
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six-minute  slide  presentation — entitled 
“What  Makes  a  Newspaper  Unique?” — 
is  run  at  regular  intervals.  The  show  de¬ 
scribes  the  special  services  that  only 
newspaper  can  provide. 

Supplementing  the  exhibit  are  busts  of 
Gen.  Harrison  Gray  Otis,  Harry  Chand¬ 
ler,  Norman  Chandler  and  Otis  Chandler. 
Otis  Chandler’s  bust  is  the  most  recent 
addition  to  the  collection  and  was  sculp¬ 
tured  by  Paul  Conrad,  the  Times’  edito¬ 
rial  cartoonist. 
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The  heat  was  on  the  station.  Their  stock  footage  illustrating  an  arson  report  showed 
her  building  blazing.  She  thought  it  made  her  look  like  an  arsonist.  So  she  sued  for 
libel.  But  the  TV.  station  won.  And  ERC  cooly  paid  their  expenses.  Because  for  just 
this  kind  of  unforeseeable  conflagration,  we  pioneered  libel  insurance  over  50  years 
ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  your 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 


THIS  FIRE  TOOK 
A  YEAR  TO  PUT  OUT. 
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Hollywood,  Florida 
is  a  big  market! 


Hollywood  is  an  important  part  of  the  nation's  fastest 
growing  major  market.  The  Hollywood-Ft.  Lauderdale 
SMSA  had  the  largest  percentage  of  population  in¬ 
crease  in  the  decade  of  the  70s.  Economic  indicators 
expect  it  will  continue  to  grow  in  the  80s.* 


TOP  5  MARKETS  IN  POPULATION  GAIN 


1970-1980  Growth 


Hollywood-Ft.  Lauderdale 
Phoenix 

Tampa-St.  Petersburg 

Houston 

Atlanta 


Preliminary  U.S.  Census  for  markets  over  1,000,000  population 


served  by  a  big,  influential  newspaper 


Hollywood  Sun-Tattler 


A  Scripps-Howard  Newspaper 


Represented  Nationally  by  Story  &  Kelly-Smith 


a 


* 

)• 

* 


-4- 


f 


